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Abstract. In the camping industry, globalization is bringing about changes in technology,
enhancing the liberalization of goods and services, and enabling greater mobility. It is about
being present on the global market and developing competitive strategies in which quality
represents a strategic basis for understanding the management of campsite services.
Accordingly, this paper examines European and Croatian campsite quality evaluation systems
as well as the elements of quality and competitive advantages of campsites. According to the
ADAC, the best campsites in Croatia hold second place in the European ranking by quality.
Most of these campsites are located in Istria and the Kvarner region. The research focuses on
two target groups. The first target group comprises campsite guests and the other, campsite
managers. The first target group was surveyed using a structured questionnaire, while the
interview method was applied to study the second target group. Research results show that the
quality of camping services for guests is related to the selection of campsites and that there is a
correlation between campsite quality and the quality of the tourist destination. The core
competitive advantages of Croatian campsites are the beach and the sea, safety, and staff
kindness. Research results are followed by recommendations for increasing the competitiveness
of camping services in Croatia through the implementation of quality evaluation systems. In
this respect, the paper provides guidelines for the development of national campsite quality
evaluation systems based on institutional and non-institutional standards, with the aim of
increasing the competitive advantage of campsites.

Keywords: globalization, competitive advantage, quality, standards, models

JEL Classification: M21, L15, L83, Z32

1. Introduction

Globalization is the biggest economic and social change since the industrial revolution.
Today this phenomenon is being explored by experts of various disciplines, not only in terms
of economics but also in terms of policy, culture, communication and the environment
(Antalova, 2016). To the European camping industry, however, globalization may also mean
an opportunity to enter the world market and compete with other types of accommodation
facilities. This is supported by the fact that Croatia, through its strategic development
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orientation, is seeking to improve its accommodation structure and quality because the entire
tourism industry in Croatia is faced with the same problem, which is that private
accommodations (including campsites) have the lowest occupancy rates. (Cerovic et al., 2009).
Hence, the priority development activities of the camping product are focused on improving
the quality of the campsite accommodation offering and on positioning and branding facilities,
because of the exceptional importance that camping tourism has in the Croatian tourism
industry. (Government of the Republic of Croatia, 2013) In the overall tourism accommodation
offering, the camping offering represents an important segment of many European tourist
destinations’ carrying capacities. In 2016, campsites in Croatia realized 17,484,000 overnight
stays (2,601,000 arrivals). Compared with 2015, this represents an increase of 1.9% in overnight
stays and 1.8% in arrivals. In relation to other accommodation facilities in Croatia, campsites
account for 23% of capacities and realize 22.4% of overnight stays (Ministry of Tourism, 2016;
Croatian Bureau of Statistics, 2017)

The great importance of camping accommodation relative to overall accommodations in
hospitality facilities in Croatia points to the crucial influence of quality in gaining and sustaining
competitive advantages in the Croatian camping industry and, indirectly, in fostering overall
tourism development in Croatia. This paper seeks to answer the research questions by
accomplishing its primary objectives, which are: to analyse the key elements of quality that
make up the competitive advantage of campsites; to establish campsite quality evaluation
systems; to identify the role of campsite quality and its importance in campsite selection and to
determine the correlation between campsite quality and tourist destination quality. The paper
presents quality standards and puts forward guidelines for the development of national campsite
quality evaluation systems based on institutional and non-institutional standards, with the aim
of increasing the competitive advantage of campsites.

2. Competitive advantage and campsite quality

In order to sustain its competitive edge and continue to attract visitors, there is a growing
urgency for a destination to ensure that tourists are not just satisfied but extremely satisfied with
whole experience as well as with each element that makes up the destination’s tourism offering.
(Smolcic & Soldic, 2011).

2.1 Competitive advantages

Competitive advantages are the answer to the question: How can you improve your position
with regard to the competition in the future? It represents the degree to which company has
used market opportunities, neutralized threats and reduces costs. (Newbert, 2008). A
competitive advantage must be substantial, meaning that an organization must have the
capability of creating vital differences. (Ceptureanu, 2016). Competitiveness is measured and
monitored because it gives an objective image of our strengths and weaknesses that can, when
working hard and being willing to change, be both raised and increased and, in that way, the
company, country or region management can be improved and can make some progress. (Pudic
etal., 2015)

Managers play a crucial role in ensuring and sustaining the competitiveness of campsites by
developing camping products/services that are competitive with regard to their environment as
well as with regard to other forms of hospitality accommodation. (Milohnic & Cvelic-
Bonifacic, 2015). Competitive advantages are not created of their own accord. Mostly they are
created by the tourism companies that possess the strength and capacities to rapidly transform
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the products or services they offer. The key to success is to ensure complete guest satisfaction,
achieved by developing skills, knowledge and processes which can easily be adapted to
changing demands. Increasingly today, the focus is on a modern approach to tourism companies
that makes use of real challenges such as innovations, smart specialization and creating smart
competitive advantages. (Borsekova et al., 2016.). A competitive advantage is gained by
possessing or building special features that guests are looking for and are willing to accept.

2.2 Quality of campsites

Efforts focused on achieving quality as a significant precondition to gaining competitive
advantages have resulted in the standardization of tourism and hospitality services. Quality
standards and marks include accommodation classification schemes, adopted in differing
forms; 1SO standards; Eco-labels; and Quality Systems (Q Mark — Spain, Quality 1000 -
Finland). (European Parliament, 2007) The aim of defining and testing quality is to rank quality,
and this ranking is commonly carried out through institutional and non-institutional campsite
categorization systems. In Croatia, as in most European countries, a five-star quality rating
system is the institutional way of measuring campsite quality. It is mandatory for all campsites
in Croatia to demonstrate their quality using stars. According to the Regulations on the
classification and categorization of hospitality facilities in the group Campsite (Official Gazette
54/16), the quality of campsites is expressed using two to five stars, while camping rest areas
are not categorized. As of March 2017, Croatia has a total of 173 categorized campsites, with
72,763 accommodation units and a capacity of 213,252 guests. Fifty-eight campsites (34%)
belong to the two-star category, 63 (36%) to the three-star category, 51 (29%) to the four-star
category and one campsite (1%) to the five-star category (Ministry of Tourism, 2017). In
Croatia, a number of non-institutional frameworks of campsite quality evaluation are also used
alongside the institutional framework. The most important is the initiative of the Croatian
Camping Association, known as Croatia’s Best Campsites, which is aimed at raising the quality
of camping service, and based on which the national “Tourism Flower — Quality for Croatia”
award is granted. In addition to this project, an evaluation system for small campsites, united
under the OK Camp brand, is also in place (Croatian Camping Union, 2017, A).

Because a unique system for the evaluation, classification and control of campsite quality
does not yet exist at the European level, leaving it to national state organizations to set up quality
systems, the role of the protector of consumers/campers in Europe has been taken up by
automobile organizations, publishers and travel organizers. The ADAC (Algemeine Deutsche
Automobil Club), in particular, has developed a powerful and consistent evaluation system, the
results of which are published in the ADAC Camping & Caravaning Fiithrer (ADAC, 2017).
According to the ADAC guidebook, the results of the largest survey of campsite quality in
Croatia show that 30% of accommodation capacities in Croatian campsites have the highest
level of quality and that the best quality campsites with above-average ratings are located in
Istria and the Kvarner region (4.01 and 3.58, respectively). The year 2017 also saw a 2.3%
increase in Croatian campsite quality levels (the average rate, based on the number of stars, rose
from 3.5 to 3.6). (Croatian Camping Union, 2017, B). In addition to ADAC, non-institutional
systems for testing campsite quality have been put in place by ANWB, with results published
in the guidebook ANWB Campinggids (ANWB, 2017) and ACSI, with results published in the
guidebook Campingfiihrer Europa (ACSI, 2017). Croatian campsites are also evaluated in the
ANWB campsite guidebook and in 2017 the ANWB awarded the high level of quality in eight
camps with the “Top Campings 2017” recognition (ANWB, 2017).
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Quality standards can also be ensured through the implementation of a quality management
system like ISO 9001, whose application and positive effects have been confirmed in the
tourism sector as well. Research results reveal the positive impact ISO has on improving the
quality and competitiveness of the tourism sector and that the longer an organization has been
certified, the greater its satisfaction with the certificate. (Djofack & Camacho, 2017). Results
also indicate that quality has a significant impact on the measure of overall efficiency (Arbelo
— Perez et al., 2017).

2.3 Methods

For the purpose of this paper, research was conducted on two target groups. Camping guests,
the first target group, were surveyed during 2014 and campsite managers, the second target
group, during June 2017. Research for the first target group was based on a questionnaire in
English, German, Italian and Slovenian, distributed to 1,000 camping guests. The sample of
campsites where the guestionnaire was administered was chosen based on the proportion of
overnight stays in different regions relative to the overall number of overnight stays in Croatia,
as well as on the size of campsites in different regions. The campsites included in this study are
located in Istria, the Kvarner region and Dalmatia and all of them are members of the Croatian
Camping Association. A total of 840 questionnaires were collected (84% response rate). The
questionnaire consisted of the following five components: 1) general information, 2) features
of camping travel and stay, 3) financial spending of campers, 4) habits and relationship with
competitors, and 5) socio-demographic profile of the camper. For the needs of this paper, the
responses to the fourth part of the questionnaire were used, in which guests were asked to state
what was the key factor (the country, the town/place of campsites, the quality of
services/facilities or the price) in choosing the campsite, using a Likert scale (1 — not important,
2 — low importance, 3 — important, 4 — very important, 5 — most important). The sample for the
other target group was formed with respect to the share of accommodation units of campsites
in a certain cluster (region) in the total accommodation capacity of the Republic of Croatia. The
survey involved 22 managers of accommodation facilities that make up 18.7% of
accommodation units in Croatian camps. For the purpose of this research, a special structured
questionnaire was prepared for interviews (a total of five questions, of which one was a
dichotomous question, while a Likert scale was used for the remaining four).

2.4 Results and discussion

This section presents the results of the survey, focusing in particular on the important
elements of campsite quality and competitive advantage as defined by the guests, as well as on
the opinions of managers with regard to providing guidelines to improve the campsite
evaluation system. In accordance with the defined objectives of the study, the results show that
the quality of services/facilities is a crucial element for guests when choosing a campsite. This
is the element based on which the largest number of guests (36.4%) choose a campsite. In
addition to service quality, the town/place of the campsite is also an important element for
32.7% of guests in making a selection. A slightly smaller number of guests (21.4%) base their
campsite selection on the country, while the campsite selection of the smallest number of guests
(less than 10%) is based on prices. These results indicate that the quality of camping services
is related to the selection of campsites. This is further confirmed by results obtained per
individual regions (Istria and Dalmatia) where service quality, as an element of campsite
selection, was ranked first by 40% of the surveyed guests. The Kvarner region is an exception
in this respect, as the destination was ranked first, followed by service quality and country, in
equal percentages.
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Figure 1: Elements in campsite selection decision-making
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These results confirm the importance of quality as both a key factor in campsite selection
and a major source of competitive advantage for a destination and campsite, relative to the
competitive circle. Hence, it is in the interest of the destination to foster the improvement of the
quality of campsites in its region, and in the interest of campsites to promote the quality of the
destination. Research results also present the ranking of quality elements by importance,
according to the percentage of respondents who rated a specific quality element as being the
most important to them. (Figure 2)

Figure 2: Campsites Quality Elements
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The results of the survey, conducted on the second target group comprising campsite
managers, point to a correlation between the quality of campsites and the quality of the
destination. The managers gave campsite quality a slightly higher rating (3.55) over destination
quality, which received an average score of 3.1. More than 50% of respondents stated that
campsite quality has a very strong impact on destination quality and that the enhancement of
campsite quality could significantly increase tourist spending in the destination (85%) as well
as the number of overnights in the destination (65%). Limitations of the research can be linked
to the subjectivity of ratings by the respondents (campsite managers) who gave a higher score
to campsite quality relative to the destination.

3. Conclusion

The task of campsite managers is to manage change in campsite services. This implies being
knowledgeable of trends and capable of implementing innovative solutions in designing
innovative camping services. The research shows that 36.4% of guests consider the quality of
campsite services to be linked to campsite selection, making quality the primary factor of
campsite selection. Quality elements of special importance are the beach and sea, safety, and
staff kindness, so these components of the camping offering need to be further developed and
improved upon, together with other quality elements important to guests. Survey results
confirm that campsite quality is correlated to destination quality. Fully 85% of managers believe
that improving campsite quality helps towards increasing the number of overnights, while 65%
of managers consider that enhanced campsite quality can help to generate more tourist-spending
in the destination.

The applicative conclusion, resulting from the literature review and the survey conducted,
suggests the need of making research results available to all management levels. The
implications of this survey refer to enhancing campsite competitiveness, enabling the greater
implementation of quality standard and ensuring an active approach to implementing quality
evaluation systems. Guidelines for the further development of a national system of campsite
quality evaluation are tied to the need for changes to existing legislative platforms (institutional
frameworks), as outlined below:

1. In line with the trends of change on the tourism market and the needs of modern camping
guests, amendments are proposed to the Regulations on the classification and
categorization of hospitality facilities in the group Campsites, with particular emphasis
on amendments with regard to quality (size of campsite plots, amenities, services) and
taking care to ensure harmonization with quality standards currently in force in the EU
setting (ADAC and others).

2. Changes to institutional frameworks are proposed, involving the implementation of
uniform quality criteria and uniform standards prescribing quality for all campsites,
regardless of their form, size, ownership. Quality standards would be unified for all
campsites in Croatia, thus enabling the enhancement of quality in all campsites (large
campsites, family-run campsites and campsites on private family farms).

3. The introduction of a quality sign (Q) for campsites is proposed, which would further
emphasize the quality of individual camps through the implementation of additional
quality standards. In this respect, it would be necessary to define the criteria for assigning
quality signs to camps (following the lead of hotels), which would contribute to the
branding of campsites in Croatia.
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The implications of the research conducted are relevant to strategic management
development in the macro environment.
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Abstract. Globalization has not only economic, social, cultural and political impacts, but it also
has the influence on education and adaptation of education to economic activities. Nowadays,
with respect to changed and changing conditions of global economic, social and cultural life, it
is the task of pedagogical theory and practice to modernize goals and content structure of
education. The ongoing economic globalization has also influenced the socio-educational
process at Faculty of management, Comenius University in Bratislava, which under the
framework of the programme international management provides education, where the focus is
on the professional education in french and german language, what could be called as the
intercultural education. This education has also been influenced by the arrival of foreign
investors from Germany and France to Slovakia. The arrival of each foreign investor is
connected to the creation of new working positions and therefore many students from the
mentioned programme work in foreign companies. The aim of the education is the acquisition
of managerial, professional competencies and skills that contribute to intercultural dialogue, the
prevention of conflicts or to the understanding of other cultures. The intercultural education is
the important part of the globalization process that breaks down stereotypes and respects the
differences of other cultures. The aim of the paper is the analysis of the system of educational
process with the focus on employability of the graduates operating in this major.

Keywords: intercultural education, international management, international investors,
multinational corporations, investments.

JEL Classification: A12, A13, A20, D83, E22, F21, F62, 123.

1. Introduction

Stale rastice tempo globalizacie svetového hospodarstva prind$a vyznamné zmeny, ale aj
nové vyzvy pre vSetky ndrodné ekonomiky. V dosledku zmien v Struktire globéalneho
hospodarstva ako aj hospodarstva Europskej unie sa stali investiéné vztahy prioritnou
zélezitost'ou, pretoze podporuju hospodarsky rast, rozvoj obchodu a regionalny rozvoj. Ditom
nadobudnutia G&innosti zmluvy o pristipeni Slovenskej republiky do EU k 1. maju 2004
nadobudli u¢innost” aj nové zakony o daniach. Zavedenie rovnej dane pozitivne vplyvalo na
podnikatel'ské prostredie, vyssi prilev zahraniénych investicii a rast zamestnanosti. Daflové
prostredie v SR sa vd’aka novej koncepcii zdafnovania prijmov rozhodne stalo lakavé aj pre
zahrani¢nych investorov. Firmy okrem vyhodnejSich dani ldkaju na Slovensko aj nizSie
vyrobné a mzdové naklady. Samozrejme, Zze zahraniénych investorov zaujima aj stabilita
politického systému, infraStruktara, transparentnost, miera korupcie a vymozite'nost’ prava
(Stolicna, 2012).
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Medzinarodny pohyb investicii je vyznamnym javom, ktory ovplyvnil globalizaciu, posilnil
a prehibil vizby, ktoré navzajom prepajajii ekonomiky $tatov sveta (Novackova et al., 2016).
Téma globalizacie ma v kruhu vedcov a odbornikov svojich zastancov aj odporcov. Nadsenie
z pozitiv, ktoré priniesla globalizacia, sa postupne zacalo vytracat’ a zacali sa objavovat kritické
nazory odhal'ujtce jej negativa (Kajanova, 2016). Vplyvom globaliza¢nych procesov nastava
mnoho vyznamnych zmien na trhu. Jednou z vyznamnych zmien je aj rastici vplyv a mnozstvo
start-upov, ktoré lakaju aj Studentov. Rozdiel medzi start-upom a malou spolo¢nostou je
viditeIny v charaktere cielov spolo¢nosti. Malé spolo¢nosti sa zameriavaji na ziskovost' a
stabilnl dlhodobti hodnotu. Start-up si zaklada na rastovom potenciali a prijmoch. Oba sice
chctl byt nakoniec ziskovi, no start-up podnikatelia musia ako najdélezitejsi procesny krok
prilakat’ investorov. Ziskova spolo¢nost’ nasledne nepotrebuje uz ziadneho investora, ak
nepremysla o expanzii. Zahrani¢ni investori su pre start-upy velmi doleziti (Rentkova &
Rostarova, 2016).

Vplyvom globaliza¢nych procesov sa menia aj poziadavky na pracovnt silu, ako aj Struktara
pracovného trhu. Akékol'vek investicia realizovana na Slovensku si vyZaduje aj 'udsky kapital,
ktory z pohl'adu obchodného prava predstavuje osobnu zlozku podniku (Peracek & Mittelman,
2015). Pojem l'udského kapitalu sa stal predmetom zaujmu uz v dobe Adama Smitha. Najprv
A. Smith a neskor napr. K. Marx alebo A. C. Pigou zacali do svojich ekonomickych teorii
premietat’ fakt, Ze medzi vyrobnymi faktormi patria tiez znalosti a zru¢nosti vlastnené urcitou
osobou. Dal§i autori, napriklad Lisy (1999) a Vetrakova (2001), oznaduju pojmom l'udsky
kapital ,,stuhrn vrodenych a nadobudnutych schopnosti a vedomosti, ktorymi l'udia disponuja*.
Podl'a nasho nazoru l'udsky kapital predstavuju l'udia - pracovnici, ktori st schopni sa ucit’,
inovovat’, podnecovat, realizovat’ zmeny a kreativne mysliet'. Pojem kreativita je odvodeny od
latinského slova creatio, ¢o v preklade znamena tvorbu a v SirSom zmysle slova ide o schopnost’
cloveka vytvarat akékol'vek nové a povodné myslienky, ktoré ich povodca skor nepoznal
(Peracek & Mittelman, 2015). Vysoké Skoly v dosledku spolocenskych, politickych a
ekonomickych zmien museli zmenit aj Struktiru vzdeldvania a hlavne sa zamerat’ na
vzdelavanie takého typu, aby absolventi po ukonceni §tidia boli schopni vykonavat pracu
v eurépskom hospodarskom priestore. Dalej je potrebné popri odbornom profile absolventa
vysokej Skoly vySpecifikovat’ aj jeho pripravu zamerani na dopliiujuce, najmi vSeobecné
vzdelanie. Ako najvyraznejsia profilacia sa ukazuje predovsetkym oblast’ prava a to nielen
prava verejného (trestné pravo, spravne pravo, ustavné ¢i financné pravo) ale tieZ aj prava
stkromného, kde patri napr. pracovné, ob¢ianske, ¢i obchodné pravo (Gregusova et al., 2016).

Ked’Ze na Slovensku pdsobi vysoky pocet vysokych §kol, prave Fakulta managementu
Univerzity Komenského v Bratislave sa zamerala na vzdelavanie Studentov, priCom kladie
doraz na odborné vzdelavanie v jazyku nemeckom a francuzskom. Dévodom bol prichod
zahrani¢nych investorov z Nemecka a Rakuska. Vo vedeckom prispevku systémovou analyzou
poukazujeme na nastaveny systém vzdelavania, ktory je zaloZeny na ziskavani kompetentnosti
a zrucnosti v rdmci interkultirneho vzdelavania potrebného pre vykon kvalifikovanej prace
manazéra posobiaceho v multikultirnej spolo¢nosti. V tomto smere sa aj Nemecko snazi ziskat’
vySkolené kvalifikované pracovné sily aj Stddiom na nemeckych vysokych Skoléch.
(Wefersova, 2017).
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2. Posobenie zahrani¢nych investorov na Slovensku

Od roku 1995 zaznamenala Slovenska republika prichod zahrani¢nych investorov, avsak od
roku 2004, kedy sa Slovenska republika stala ¢lenskym Statom Eurdpskej unie, boli odstranené
pravne prekazky pohybu kapitalu. Volny pohyb kapitalu ako aj nadradenost’ pravnych
predpisov Eurépskej tnie voci slovenskému pravu je zakotveny aj v ustave Slovenskej
republiky (Gregusova et al., 2016). V désledku odstrafiovania bariér volného pohybu kapitalu
zatali na Slovensko prichadzat’ zahrani¢ni investori najmi z Glenskych §tatov EU. Priame
zahrani¢né investicie su kl'iCovym zdrojom ekonomického rastu ako aj rastu inovacnej
vykonnosti. Vo vS§eobecnosti mozno konstatovat, ze prilev zahrani¢nych investicii prispieva k
poklesu miery nezamestnanosti, rastu zZivotnej irovne a spotreby zo strany domacnosti, ¢o
pritahuje novych investorov z oblasti poskytovania sluzieb (Novackova, 2014).

S pdsobenim zahrani¢nych, najc¢astejSie nadnarodnych spolo€nosti na Slovensku, sa dostava
do popredia ich spolo¢enskej zodpovednosti alebo pristupu k zamestnancom z pohladu ich
diverzity na pracovisku. Zo zisteni vSak vyplyva, Ze medzindrodné a zahraniéné firmy
poOsobiace na Slovenku nemaju tendenciu prakticky preukazovat' svoju podporu v zmysle
zvySovania ucasti zien v rozhodovacom procese (Mitkova & Kottulova, 2016). Zakladnym
predpokladom pre prichod zahrani¢nych investorov na Slovensko je okrem infrastruktury,
europskej meny — euro a politickej stability aj ekonomicka podpora najmé vo forme odpustenia
dani. Avsak k tymto predpokladom patri aj flexibilnd pracovnd sila. Od zamestnancov sa
ocakava ochota a najmi schopnost vykonavat Siroké spektrum tloh a prac, ¢o vyzaduje
viacstranné zru¢nosti zamestnancov. S otazkou flexibility tizko suvisi vzdelavanie (Trelova,
2016). Ako d’alej uvadzaju Trelova a Olsavsky (2017), aplika¢na prax ukazuje, ze v sti¢asnosti
naroky zamestnavatelov na vzdelanie svojich zamestnancov neustale rastii. Ulohu zohrava
modernizécia spolo¢nosti, vyuZivanie inovacii, informa¢nych a komunika¢nych technologii aj
v pracovnom prostredi.

Ekonomika Slovenskej republiky je integrovana do ramca globalneho hospodarstva.
Podmienky podnikatel'skej Cinnosti st silne ovplyviiované vyvojom ekonomiky. Z
makroekonomického hl'adiska moZno konstatovat, ze Slovenska republika patri medzi krajiny,
ktoré st zaujimavé pre investovanie. Aj ked’ sa investori mohli obavat’ dopadu a posobenia
dlhovej krizy v eurozdne, perspektivny makroekonomicky vyvoj Slovenskej republiky mal, na
zaklade idajov Statistického tradu Slovenskej republiky a Ministerstva financii Slovenskej
republiky, pozitivny vplyv na investorov. V podmienkach Slovenskej republiky pdsobia
spolo¢nosti vo vysoko konkuren¢nom prostredi. Je nepravdepodobné, ze vol'ny obchod alebo
trhovy mechanizmus by mohli mat’ negativny vplyv na vyrovnavanie regionalnych rozdielov,
tzn. ze chudobné regiony by mohli byt eSte chudobnejsie. Z tohto dovodu sa zda, Ze planovanie
a programovanie regionalneho rozvoja je dolezité aj vo vztahu k podpore malych a strednych
podnikov, ktoré na Slovensku prevladaju. Regiondlna podpora podnikov by mala byt’ zamerana
na rozvoj a zlepSenie hospodarskej Struktiry a vytvarania, stabilizacie ohrozenych pracovnych
miest v regionoch pomocou §tatnej podpory alebo inej Strukturdlnej pomoci (Rentkova &
Rostarova, 2015). Slovenska republika z hladiska regiondlneho rozvoja podporuje prichod
zahrani¢nych investorov do zaostalych regionov a pozaduje od investorov, aby predovsetkym
vytvarali nové pracovné miesta. Prichodom zahrani¢ného investora sa zvySuje regionalne HDP
a vznikaji nové subdodavatel'ské vztahy. Zahranicny obchod v suaCasnosti patri
k najdynamickejSie sa rozvijajicim faktorom svetovej ekonomiky. Zahrani¢ny obchod je tiez
jednym z klI'ai€ovych odvetvi slovenskej ekonomiky, pretoze v poslednych rokoch mé export
tovarov a sluzieb zna¢ny podiel na hrubom doméacom produkte (Paskrtova, 2016).
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Stcasné vysledky zahrani¢ného obchodu Slovenskej republiky nasvedcujui tomu, Ze
zahrani¢ni investori sa pozitivne podiel'aji na zahranicnom obchode. Existuju r6zne nazory na
pOsobenie zahrani¢nych investorov na Slovensku, avSak v kone¢nom doésledku patria
K najvacsim zamestnavatelom na Slovensku. Ako priklad uvadzame nemecku obchodnt
spolo¢nost’ Volkswagen Slovakia a. s. s obratom 7,6 mld. EUR a investiciami 550,7 mil. EUR,
ktord zamestnava vySe 12 300 pracovnikov v zdvodoch v Bratislave, Martine, KoSiciach
a Stupave (Volkswagen Slovakia, 2017). Uvedena spolo¢nost’ patri medzi najvyznamnejsSie na
Slovensku. Na Slovensku posobi podl'a udajov Slovensko-nemeckejobchodnej a priemyselnej
komory viac ako 450 nemeckych spolo¢nosti s roénym obratom 22 mld. EUR a 94.000
pracovnikmi. Spolkova republika Nemecko je vSak podla tudajov NBS az piatym
najvyznamnejSim investorom na Slovensku. Spolo¢nosti Volkswagen, Deutsche Telekom,
Allianz, RWE, E.ON, Gertrag, INA a Continental patria k najvyznamnej$im zamestnavatel'om
a prispievatelom do Statneho rozpoctu na Slovensku.

Franctzsko patri taktiez k najvyznamnejSim zahrani¢nym investorom na Slovensku. Od
roku 2000 francuzske podniky preinvestovali viac ako 5 mld. eur a vytvorili okolo 50.000
pracovnych miest. Na Slovensku v sucasnosti posobi priblizne 400 francuzskych spolo¢nosti,
priCom k najvyznamnejSim francuzskym investorom na Slovensku patria PSA Peugeot -
Citroén, Orange, Dalkia, Alcatel, Plastic Omnium, Faurecia, Vinci, Décathlon a dalsie.
Poslednou vyznamnou investiciou franctzskej strany bola investicia PSA Peugeot Citroén za
viac ako 120 mil. EUR. Na Slovensko vstupila v roku 2014 nova investicia najvicsicho
europskeho predajcu potrieb pre Sportové aktivity a vol'ny ¢as — francuzska firma Décathlon
(MzV, 2016).

3. Vzdelavanie

Vzdelavanie je zamerané na ziskanie kompetencii (spdsobilosti) smerujice k iniciativnosti
a podnikavosti. Ucebny plan Studijného programu Medzinarodny manazment vychadza
Z potrieb hospodérskej praxe a potrieb pracovného trhu, vzhl'adom na to, Ze na Gzemi
Slovenskej republiky poOsobia viaceri zahranicni investori. Vychodiskom je poziadavka
komplexnosti ekonomického a manazérskeho vzdelavania pre potreby medzinarodného
podnikania. Absolventi magisterského programu Medzindrodny manazment su schopni
vykonavat vSetky vykonné, pripadne manaZérske funkcie v predmetnej oblasti, poznaji metody
realizdcie zahrani¢noobchodnych a inych medzinarodnych operacii, su schopni kreovat’ a
tvorivo aplikovat’ svoje poznatky pri rieSeni konkrétnych ekonomickych problémov suvisiacich
s medzindrodnymi podnikatel'skymi aktivitami SR, ovladaji vedecké metdédy v predmetnej
oblasti vyskumu, st schopni vedecky analyzovat’ problémy a formulovat’ rieSenia konkrétnych
situécii firiem a ich adaptacie na vyvoj vo vonkajSom ekonomickom prostredi.

Jednotlivé kl'icové kompetencie (sposobilosti) sa navzajom prelinaju, prepajaju a maji aj
nadpredmetovy programovy charakter. Ziskavaji sa ako produkt celkového procesu
vzdeldvania a sebavzdeldvania, t. j. kompletného vzdeldvaciecho programu a dalSich
rozvijajucich aktivit. Spdsobilosti (kompetencie) su koncipované ako pldnovany cielovy vystup
dosahovany procesom ich rozvijania.

Absolventi franctizskeho alebo nemeckého programu dokazu kriticky zhodnotit’ informacie
aich zdroj, tvorivo ich spracovat’ a prakticky vyuzivat, dokazu vyuzivat’ vSetky dostupné formy
komunikacie pri spractivani a vyjadrovani informacii rozneho typu, maju adekvatny ustny a
pisomny prejav situacii a ucelu uplatnenia, su schopni pouzivat’ matematické modely logického
a priestorového myslenia a prezentacie (vzorce, modely, Statistiky, diagramy, grafy, tabulky),
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vedia algoritmicky mysliet’ a vyuzivat’ tieto schopnosti v redlnom zZivote, dokazu konstruktivne
a kooperativne riesit’ konflikty, vyvazene chépu svoje osobné zaujmy v spojeni so zaujmami
SirSej skupiny, resp. spolo¢nosti, si otvoreni kultirnej a etnickej roznorodosti, na zaklade
sebareflexie si svoje ciele a priority stanovuju v sulade so svojimi redlnymi schopnostami,
zdujmami a potrebami, su flexibilni a schopni prijat’ a zvladat’ inovativne zmeny, rozumeju
principom podnikania a zvazuji svoje predpoklady pri jeho planovani a uplatneni. Prevazna
vacSina absolventov odboru Medzinarodny manazment UspeSne pracuje pre renomované
nadnarodné korporacie, ktoré si vyzaduji okrem anglictiny (t4 sa stadva uz samozrejmost'ou) aj
druhy cudzi jazyk — v naSom pripade francuzstina resp. nemcina.

3.1 Vzdelavanie v odbore Medzinirodny manaZment nemecky program

Struktira vysokoskolského studia  je  zalozena na kIuCovych spdsobilostiach
(kompetentnostiach), ktoré zahrituji komplex vedomosti a znalosti, sposobilosti a hodnotovych
postojov so zretelom na rozvijanie jazykovych kompetencii z nemeckého jazyka. Stadium je
koncipované tak, aby bolo kompatibilné so vzdeldvacimi programami renomovanych univerzit
nemecky hovoriacich krajin s cielom uznania dokladu o vzdelani v zahrani¢i. Do vychovno-
vzdelavacieho procesu su zaradené nasledujice predmety umoziujice poznat medzinarodné
aspekty podnikania: Vnutorny trh a hospodarska politika Eurépskej Unie, Eurdpska
ekonomicka integracia, Podnikanie v Eurdpskej Unii, Medzinirodny manaZment,
Medzinarodny obchod, Medzinarodné¢ financie, Medzinarodné ekonomické vztahy,
Podnikanie v nemecky hovoriacich krajinach, Hospodarska politika v nemecky hovoriacich
krajinach, Interkultirny manaZment, Obchodné rokovania a Medzikultirna komunikécia.
Odborni pedagdgovia, ktori vyucuji v ramei odboru Medzinarodny manazment v nemeckom
programe, spolupracuju aj s odbornikmi z praxe - so Slovensko-nemeckou obchodnou a
priemyselnou komorou so zastiipenim v Bratislave a s vel'vyslanectvami Spolkovej republiky
Nemecko a Rakuskej republiky, organizuji exkurzie do medzinarodnych instittcii (OSN vo
Viedni, Europsky parlament v Bruseli) a na renomované univerzity v Rakusku
(Geisteswissenschaftliche Universitit Wien, Universitdt Salzburg, Karl-Franzens-Universitét
Graz) a organizuji medzindrodné Studentské konferencie a workshopy s UspeSnymi
podnikatel'mi na Slovensku ako aj Uspe$nymi absolventmi Fakulty managementu Univerzity
Komenského. Fakulta organizuje naviac aj $tudijné pobyty v zahrani¢i v ramci Programu EU
Erasmus, v ramci ktorych sa Studenti bakalarskeho a magisterského Stidia zacastiiujii na
Studijnych pobytoch na poprednych nemeckych, rakuskych a Svajciarskych univerzitach, kde
vd’aka svojich vybornych znalosti nielen nemeckého jazyka dosahuju reprezentativne vysledky.
Ucebnym planom prestupuje aj poziadavka podnikovej praxe ako odraz realneho trendu
podnikovych procesov. Studenti realizuji prax podla vlastného vyberu. Spestrenim
pedagogického procesu su aj exkurzie do roznych organizacii, napr. do nemeckého zavodu
Volkswagen Slovakia a. s. v bratislavskej Devinskej Novej Vsi, francuzskej automobilky PCA
Slovakia, s.r.o0. (Peugeot Citroén Automobiles Slovakia) v Trnave, raktiskej cokoladovne Franz
Hauswirth Ges. m.b.H. v rakuskom Kittsee, ¢i rodinnej firmy a vyrobne topanok na mieru
Scheer GmbH. vo Viedni. Studenti maji moznost’ realizovat’ odborni1 prax v nadnarodnych
korporaciach, napr. Volkswagen Slovakia a. s., DELL s. r. 0., Amazon s. 1. 0., Slovenska
sporitelna a. s., Raiffeisen Bank, OMV Slovensko s. r. 0., , Swiss Re Europe S.A., OVB
Allfinanz Slovensko a. s., UNIQA Group Service Center Slovakia spol. sr. 0., SAS Automotive
S. r. 0. a mnoh¢ iné nielen na Slovensku, ale aj v zahrani¢i (napr. v Raktsku).
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3.2 Vzdelavanie v odbore Medzinarodny manazment franciazsky program

Struktura $tadia je koncipovana v stlade s nemeckym programom, pri¢om st do vychovno-
vzdelavacieho procesu zaradené nasledujice predmety umoziujuce poznat medzinarodné
aspekty podnikania: Francuzsky jazyk pre manazérov, Franctzske ekonomicko-geografické
a politické realie, Franctuzske obchodné pravo, Hospodarska politika vo Francuzsku,
Interkultirny manazment, Obchodné rokovania, Obchodné pravo, Pravnicka francuzstina,
Medzikultirna komunikacia, Obchodna franctzstina , Europska ekonomicka integracia,
Medzinarodny manazment a Vniitorny trh a hospodarska politika EU. Studenti maju moznost’
ziskat' na Slovensku magistersky diplom vydavany franctizskou univerzitou Vv oblasti
finan¢ného riadenia (predmety vyucované odbornikmi z univerzit v Nancy, Lille, Parizi).
Rozsirena je aj prax Vv zahraniénych korporaciach, napr. PSA PEUGEOT CITROEN Slovakia,
Orange, L’Or¢al, ISK, VEOLIA, Schneider Electric, Célio, Yves Rocher, Décathlon, KONE,
Renault, Gefco, Henkel, Mazars, DELL, Amazon, IBM, Accenture a v d’alsich 400 poboc¢kach
franctzskych firiem na Slovensku. UZ pocas bakalarskeho studia existuje moznost’ pracovat’ na
Clastocny uvdzok, ¢im Studenti ziskaju praktické skusenosti v odbore. Po ukonceni
bakalarskeho/magisterského Stidia firmy Studentov zvyknu zamestnat' na plny vizok.
Studenti franctizskeho programu d’alej vykonavajii prax alebo staz v zahrani¢i v pobockach
zahrani¢nych firiem (zvyc¢ajne vo Franctzsku).

FMUK spolupracuje s Francuzsko-slovenskou obchodnou komorou a velvyslanectvami
Franctzskej republiky, Kanadskej republiky, Svajéiarskej konfederacie a Belgického
kralovstva, ktoré pontukaju moznost’ ziskat' stipendium a prax. Studenti maja d’alej moznost’
uchadzat’ sa o Stipendium organizacie Agence universitaire de la Francophonie na stadium
alebo prax v niektorej z frankofonnych krajin. Odborni pracovnici a pedagdgovia
z franctizskeho programu kazdoroéne organizuju aj podujatie ,,Pracovny vel'trh Studenti
— Podniky - Univerzity“, ktora je vynikajiicou prilezitostou nadviazat’ osobny kontakt so
zastupcami firiem a potencialnymi zamestnavatel'mi. Podstatnou stcastou S$tudia
Medzinarodného manazmentu vo francizskom programe je aj ziskanie jazykovej kompetencie
prostrednictvom vyucby odbornej francuzstiny s ekonomickym zameranim, analyzy
pripadovych §tudii, trénovania komunikacnych zru€nosti, pripravy na rokovania,
sprostredkovania interkultirnych kompetencii v suvislosti s manaZmentom. Doplnkové
vzdelanie predstavuju aj Studijné pobyty cez mobilitu Erasmus na renomovanych franctuzskych
univerzitach v Parizi, Nancy, Nice, Grenoble a Amiens.

4. Conclusion

Dnes$ny globalizovany svet ma podobu mnohych kultirnych spolocenstiev, ktoré neZzij
1zolovane, naopak, dochédza ku stretu kultar, pricom kazda ma svoje Specifikd a odliSnosti.
V profesiondlnom Zivote hra vel'mi délezitu tilohu komunikacia medzi kultrami. Studenti
Fakulty managementu UK v Bratislave sa nielen dozvedaji o odliSnych norméch
a zvlastnostiach inych kultur, ale aj trénuji pouzivanie vhodnych komunika¢nych prostriedkov.
Ciel'om je senzibilizacia vnimania odliSnych kultar (Milosovicova, 2013).

V 90-tych rokoch minulého storocia patrilo Slovensko medzi tranzitivne ekonomiky a bolo
povazované za problematické z hl'adiska zahrani¢nych investorov. Slovenska ekonomika od tej
doby presla znaénymi zmenami a V poslednom obdobi dosiahla vyssi rast redlneho HDP
v porovnani s priemerom EU. Otvorenost’ slovenskej ekonomiky sa podpisala pod prilev
zahrani¢nych podnikatel'skych subjektov a investorov, ktorym tiez méze vd’acit’ za svoj rozvoj
(Milosovicova & Paskrtova, 2015). Zahrani¢ni investori ponukaji zna¢né mnozstvo
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pracovnych prilezitosti aj pre absolventov FMUK, pre ktorych je interkultrne vzdeldvanie
klucové. Interkultirne vzdeldvanie si vyzaduje zo strany vyucujiceho neustidlu dynamiku a
kreativnost. Okrem klasického rozvijania jazykovych zru¢nosti tu ide naymé o senzibilizéciu
v zmysle zvySovania ,,autenticity* cudzieho jazyka a hlavne o schopnost’ vycitit’ situativnost’.
Jazykovo zdatny ucastnik hospodarskej, ekonomickej, manazérskej, ale aj kolegialnej a timove;j
komunikacie sa musi naucit’ tiez adekvatne reagovat’ na iné kulturne normy a konvencie. Tie
potom zasadzujeme do aktudlnych udalosti, tematizujeme, interaktivne prezentujeme na
réznych nosicoch, simulujeme mozné situicie, ¢im mnohorako  formujeme svojich
posluchacov.
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Abstract. Globalization affected the development of international business in Russia. Foreign
TNCs accounted for 28,4 % of 500 large business companies in Russia in 2016. Consumer
services, heavy industry and extraction of natural resources were the most important TNCs’
sectors in 2000-2016, while their share in banking sector was decreasing and in high added
value branches was growing. More than 70% of the largest Russian companies in production
of electronics, consumer goods, alcohol and tobacco are foreign. Institutional factor played a
significant role in attraction of foreign TNCs and FDI in Russia in 2000-2016. Economic-
statistical analysis revealed that the legislative reforms in Russia led to a sharp increase of FDI
inflows in 2006-2013, privileges for international business - to a rapid development of import
substitution in automotive and food industries, pharmaceuticals, telecommunications, and
creation of special industrial economic zones defined their regional priorities. Institutional
barriers (introduction of sanctions against Russia in 2014 and retaliatory sanctions, sharp
decline of oil prices) weakened the international business position: a number of foreign
multinationals left the country, FDI inflows significantly reduced in 2014-2016. Globalization
reflected the development of foreign tobacco companies in Russia, three of which control about
90% of the cigarette market in Russia for the past 10 years. Russia's excise policy due to global
trends is aimed at raising excise taxes on less quality cigarettes which resulted in profits
decrease of those TNCs as well as in the revival of the shadow market of cheap domestic
cigarettes.

Keywords: globalization, international business, Russia, foreign TNCs; institutional factor;
foreign direct investment (FDI).

JEL Classification: F23, K23, 025

1. Introduction

TNCs are treated as an example of globalization of the world economy, which determines
the development of international business. Foreign TNCs influence the economy of host
countries: they are the main source of FDI, experience and skills handover, budget income,
unemployment rate decrease and integrate in world economy promotion via export-import
relations, impetus for local manufacturers to increase their competitiveness, etc. (Forsgren,
2017), (Rodionova, 2014), (Ozawa, 2011), (Zahra & Covin, 1993).

All the above-mentioned contributed to their involvement in Russia. The relevance of the
topic is related to the fact that the level of activity of TNCs has been changing depending on
the conditions for their expansion into the Russian market.
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The objective of the study is to determine the specific features of the activities of TNCs in
Russia under the influence of institutional factors in 2000-2016. The main tasks are to analyze
the role of international business in the country’'s economy, identify trends in attracting FDI and
assess the nature of institutional measures in TNCs’ performance. Economics and statistics
analysis, comparison of dynamic series of indicators and changes in institutional factors, system
analysis and other general scientific methods have been used in the study.

2. Foreign TNCs in Russia development institutions

2.1 The influence of institutions on international business

According to the institutional theory, the behavior of corporations is mainly determined by
institutions — a system of society with established ways of responding (political, economic, etc.)
to some incentives in the current structure of economic life (North, 1989), (Dunning, 1998),
(Porter, 1998), (Rodrick et al., 2004). The spatial advantage of economic development is based
on three key factors: "division™ - institutions that promote the penetration of goods, services,
innovations, companies, "density" — agglomeration effect, "distance” — economic distance
(Bank, 2009). There are mechanisms through which firms create production capacities in the
largest regions to reduce transportation costs and achieve economies of scale. (Fujita et al.,
1999), (Porter, 2003).

Institutions became the most important reference point for deciding on expansion into Russia
and its specific regions for TNCs. The course on liberalization of the economy and the need for
FDI during the period of «perestroika» aroused interest in international cooperation and
determined the creation of institutions that stimulate its development.

Legal regulation is the main institutional factor that has positively influenced the
development of foreign TNCs in the 2000s, especially laws regulating the flow of FDI in
accordance with international norms and the creation of special economic zones (SEZ). Later,
external institutional factors that had a negative impact on their functioning came to the fore:
the world economic crisis of 2009, the Crimean conflict and international sanctions, as well as
the decline in oil prices and the collapse of the ruble exchange rate in 2014. (Tab.1)

Table 1: Institutional factors of foreign TNCs in Russia
Internal factors
Foreign TNCs
regulation
development level:

External factors
International economical
and geopolitical
environment

2009 — world economic
Crisis;
2014 — conflict with

1999 — Federal Law Ne 160 on
foreign investment;
2005 — an amendment was

transparent laws

made on transferring the
regulation of customs
privileges for foreign TNCs in
the SEZ to directly

2005 — Federal Law Nell6

on SEZ in Russia

Ukraine (Crimea);
2014 — the fall in ail
price;

Preferable business
terms: SEZ creation,
customs privilege

2005 — industrial SEZ were
founded

Supranational
institutions

2014 — economic
sanctions imposing

Socio-political
environment in the
country

2014-2015 - high inflation and
a drop in consumer demand

Currency exchange rate

2014 —fall in the
exchange rate of ruble

Source: Authors’ elaboration based on Consultant Plus (http://www.consultant.ru) and reference portal

“Calculator” - (https://www.calc.ru)
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2.2 The role of industrial-production zones in attracting foreign TNCs

Such SEZs have been most intensively formed in Russia since 2005 with the aim of
developing manufacturing industry, focused on import substitution and satisfaction of the
growing in the middle of the 2000s consumer demand. The two most effective were the first
two. The priority areas of their activity were the production of automobiles, instruments,
petrochemical products, composite and construction materials and consumer goods - Alabuga
in the Republic of Tatarstan, equipment (including energy and medical), nano and biomaterials
, household electrical appliances (refrigerators of washing machines), etc. - "Lipetsk"” in the
Lipetsk region. This increases the range of manufactured goods, the concentration of production
in these regions and increases migration flows from the "periphery", which corresponds to the
theory and practice in Russia (Buckley & Ghauri, 2004), (Pilyasov, 2011), (Chasovsky, 2015).

In 2016 Alabuga had 53 residents registered, providing more than 5,000 jobs, including 22
foreign multinationals such as Ford, Rockwool, Kastamonu, 3M, Armstrong, Air Liquide,
Preiss-Daimler, RRDonnelley, Saint-Gobain and others (SEZ Alabuga). SEZ "Lipetsk™ had 48
residents from more than 15 countries, 3000 jobs have been created (SEZ Lipetsk). In 2015 the
SEZ "Lipetsk" was recognized as the best for large residents in the region, as it managed to
attract such giants of the world industry as Yokohama, Lanxess - a producer of rubber and
plastic and the American PPG (chemical industry), in 2016 a similar place in the ranking was
awarded to SEZ "Alabuga" according to FDI Intellenges.

2.3 External institutions and international business

The imposition of sanctions against Russia by the EU and the US disrupted many projects
with Western partners. Shell stopped working in a joint venture with Gazpromneft on shale
deposits development in Khanty-Mansiysk Autonomous Okrug, and Total refused to create a
joint venture with Lukoil for development of the Bazhenov suite, ExxonMobil froze many
projects in the Russian Federation, closed the construction of locomotives Caterpillar, Carlsberg
and Siemens reduced their activities, and so on (Frumkin, 2016).

The price of Brent oil, which began to decline since July 2014, reached its minimum in
January 2016, by the end of the year it was twice lower than June 2014. At the same time the
USD exchange rate grew and by February 2016 it was already 223% to the level of July 2014,
(Tab.2) Economic recession (GDP growth rates in 2015 were -3.7%, in 2016 - -0.8 %) is mainly
due to the decrease of the oil price, as Russia has a raw material model of economic
development (in 2015, the share of fuel and energy in the countries of the Far Abroad in the
total export structure was 66.4% according to Rosstat.

Table 2: Crude oil Brent price dynamics (USD/barrel.) and USD exchange rate (RUB.) for the period Jan’14 -
Aug’l7.

Month 2014 2015 2016 2017
L T
Jan 107.75 32.65 49.15 56.23 34.73 72.92 55.58 60.66
Feb 108.85 35.18 60.75 68.92 35.97 76.36 55.56 60.31
Mar 107.66 36.18 55.18 61.27 38.66 74.05 52.74 58.38
Apr 108.08 35.02 66.75 58.35 48.14 67.14 51.71 55.96
May 110.02 35.72 65.59 51.13 49.67 64.33 51.75 56.98
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Jun 112.5 34.73 63.02 52.82 49.72 66.62 47.91 56.69
Jul 105.6 34.23 53.43 55.48 42.49 64.02 52.65 59.39
Aug 102.95 37.29 48.52 60.35 47.04 65.96 52.36 60.06
Sep 94.77 37.29 47.98 65.35 49.05 65.95 - -
Oct 86.02 39.66 48.7 65.03 48.00 63.4 - -
Nov 70.15 41.96 44.17 64.37 53.62 63.2 - -
Dec 57.35 51.81 37.6 66.26 56.14 63.68 - -

Source: Reference portal “Calculator” (https://www.calc.ru/dinamika-Brent.html)

In the period under review, high inflation was noted (2014 - 11.4%, 2015 - 12.9%) and the
consumption was shrinking twice as much as the fall in the incomes of the population
(Zubarevich, 2015). This caused a noticeable decline in the production of goods of long-term
demand, for example, revenues of automobile companies declined by almost 29% according to
RA Expert. Therefore, the SEZ in Vladivostok, focused on the production of Toyota cars, was
closed ahead of schedule, the list of foreign TNCs that left the Russian market in 2015 included
Mercedes-Benz, Opel, Chevrolet, SsangYong, etc.

In 2015 the number of joint ventures in the country decreased 1.4 times compared to 2013,
including more than 1.6 times in trade and repairs (from 8,425 to 5,039 units) and agriculture
(from 743 to 463) according to Rosstat.

3. The influence of institutions on foreign TNCs activities in Russia

3.1 Foreign TNCs in the country's economy in 2000-2016

Among the 500 largest companies in Russia in 2016, the total revenue of which amounted
to 63.7 trillion. (about 74% of the country's GDP), there were 142 foreign multinationals,
including joint ventures. The largest of them are commercial and automobile: Auchan, Metro
Cash & Carry, Toyota Motor, Volkswagen Rus group, Mercedes-Benz Rus, Leroy Merlin East.

According to RBC in 2000 foreign TNCs in Russia were mainly focused on consumer goods
(32%) and financial services industries (27%). In 2016, the division into areas of activity has
changed somewhat, new industries have appeared, for example, pharmaceuticals and
electronics (9% and 7% of their total number of companies), which are placed in separate
categories. The share of foreign companies in the sphere of heavy industry and construction
(from 13% to 20%) and consumer services (up to 40%) has noticeably increased, financial
services (up to 6%), telecommunications and information technologies (from 8% to 3%).
International business has made a significant contribution to the development of Russian
telecommunications and network trade, assembling plants of Western European, American and
East Asian concerns have greatly transformed the domestic automobile industry.

TNCs have a significant impact on the economy of the countries in which they operate, they
also represent stiff competition for local and national companies (Forsgren, 2017). This is
typical for electronics companies (91% of the 500 largest companies in Russia in 2016),
consumer goods (86%), alcohol and tobacco (73%), as well as pharmaceuticals, construction
materials, cars, etc. due to low competitiveness of local producers or their total absence (Fig.
1).
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Figure 1: Share of foreign TNCs in Russia by industries in 2016, %
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Source: Authors’ calculations based on RBC 500 (http://www.rbc.ru/rbc500/)

Foreign business has made a significant contribution to the development of Russian
telecommunications and network trade, assembling plants of Western European, American and
East Asian concerns have greatly transformed the domestic automobile industry

3.2 TNCs as a subject of FDI in the economy

The inflow of FDI is provided by the activities of TNCs in the context of globalization and
Is associated with foreign trade operations for the import of equipment, components and export
of finished products in particular Russian regions (Kuznetsova, 2016). The impact of
institutions on the dynamics of their volumes in Russia is obvious: the legal regulations of 2005
explain the rapid development of foreign multinationals and a significant increase in FDI (4.8
times in 2005-2008). Besides, the economic crisis in 2009 caused their two-fold decline for the
year, and the imposition of sanctions and a change in ruble exchange rate in 2014 caused the
collapse (more than 10 times in 2013-2015). (Fig. 2)

Figure 2: Dynamics of FDI raising in Russia, mIn.USD, 2000-2016
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Source: Authors’ calculations based on Rosstat data (http://www.gks.ru/)

More than 50% of executives of the companies surveyed said they did not want to invest in
Russia because of growing geopolitical tensions and sanctions (Sterkin & Kuvshinova, 2015).
All this caused the unfavorable dynamics of the volume of attracted FDI in the economy of the
country: according to the statistics of the Central Bank of Russia, in 2013, FDI totaled $ 193.7
billion, 2014 - $ 146.4 billion, in 2016-only 83.4 billion dollars. The share of the country in the
global inflow of foreign direct investment, according to UNCTAD, significantly decreased
from 3.7% in 2013 to 0.6% in 2015.
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3.3 Foreign tobacco TNCs functioning under the influence of excise policy

Over the last 10 years, about 90% of the Russian tobacco market has been controlled by
foreign tobacco TNCs, the largest of which are JTI (32.7 % of the market in 2016), PMI (27.2
%), BAT (22.5 %). Their cumulative share increased since 2007 from 80,7 % to 82,4 in 2016.
The only significant local manufacturer — Donskoy Tabak augmented its share almost twice
since 2007 thanks to low segment cigarettes sales according to AC Nielsen. In addition to the
huge sales market and steadily large demand, for them institutions are the most important factor
of development: they are set by unified technical regulations, the law on advertising and excise
regime. The excise policy of Russia is characterized by relatively low excise rates in
comparison with Europe. Following Forbes ranking, 3 major tobacco TNCs in Russia perform
much better than other foreign TNCs in Russia B 2013-2015 rr.

Combined excise launch and its calculation from MRSP (not the manufacturer price) in 2003
impacted 3 foreign TNCs income straight away (-0,5 % in 2003, +47 % in 2002). Net profit of
tobacco TNCs was impacted by 2003 changes as well (Fig. 3). Enacted in 2009 the «National
strategy against tobacco for 2009-2013» and in 2010 — the «Concept of government policy
against tobacco consumption in 2010-2015» were implying the growth of tax burden, restriction
of tobacco consumption and advertising, so, that was resulted in significant reduction of income
growth rates of TNCs (2010-2016: 13-19 %). But they were still higher than inflation, as
cigarettes prices grow faster than any other consumer goods and consumption level is not
declining significantly, but income growth rates were higher than the excise rates (for low
segment cigarettes especially) and that drove down net profits growth rate since 2015.

Figure 3: Income growth rate of TOP-3 Tobacco manufacturers in Russia, %, in 2000-2016
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Source: Authors’ calculations based on RA Expert. Rating of 600 biggest Russian companies.
(http://raexpert.ru/ratings/expert400/2016/)

Significant increase in ad valorem rate in 2015 (from 9 % to 11 %) caused upsurge in local
manufacturers’ activity at illicit market, who have grown more than twice (from 1.0 % in 2015
to 2.2 % in 2016 according to AC Nielsen. Foreign tobacco TNCs do not have anything to do
with illicit market, as suggested by their net profit decline in B 2015-2016. Excise income in the
budget of Russia have positive dynamics, but they could have been even more by 3,7 billion
RUB in 2015 and 10,1 billion RUB in 2016 provided there was no illicit trade.

3.4 Prospects for foreign TNCs development

The modern economy of the country is under pressure due to unfavorable external and
internal conditions. International business, especially focused on the sharply reduced consumer
demand of the population, as a whole reacts negatively to the situation. Reduction of its
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presence in Russia is due to a less open economy and the adoption of counter-sanctions that
restrict the import of a large range of consumer goods, which provides protectionism for
domestic companies specializing in import substitution (for example, the agro-industrial
complex). All this confirmed the need to change the consumer-raw material model of economic
development.

Russia, like many countries (the United States) or the unions of countries (European Union),
belongs to the category of "large spaces”. And its economic self-sufficiency is in desire to
ensure the growth of national welfare, concentration of capital, resources and production
capacities on its territory in order to fully satisfy internal needs and not depend on imports of
critically important categories of goods. Therefore, the current situation, contrary to the
processes of globalization, will restrain the development of foreign TNCs in the country,
although it limits external funding for the creation of a new sustainable multi-sectoral economy
that requires significant investment.

4. Conclusion

The key institutional factors in the development of international business in Russia: in the
2000s. - internal (legal), which provided its activation, in 2010 — external, which determined its
passivation. The role of foreign TNCs in Russia is mainly related to the market of consumer
goods and services that are not available in the country or are not competitive in the years of
perestroika. Therefore, federal laws on the creation of SEZs helped to attract branches of foreign
TNCs mainly in the territory where they were created, for example, in Tatarstan and the Lipetsk
region. At the same time, the influence of institutions is also traced at the level of individual
economic sectors: so excise policy and the adoption of anti-smoking programs in the country
directly correlate with the growth rates of profits of tobacco foreign multinationals. Changes in
the inflow of FDI into the Russian economy are largely related to the activities of foreign TNCs
aimed at organizing production. After a steady growth, the volume of FDI declined significantly
during the economic crisis of 2009 and the present time. The imposition of sanctions by the EU
and the US, the unfavorable dynamics of the cost of oil and the ruble exchange rate, the drop
in consumer demand sharply reduced the presence of international business in the country and
contributed to the realization of the need to change its economic development model.
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Abstract. Managerial competences and responsibilities include everything that affects business
performance and economic performance. Individual aspects are found in its internal or external
environment, whether it is under the control of an enterprise or outside its control. It is,
therefore, obvious that the quality and results of the company have, among other major and
supportive activities, a significant impact security as well. In order to ensure the company's
sustained and sustainable security, which is necessary to protect all its interests and the interests
of all stake-holders, it is important that a systematic management mechanism is implemented
and maintained. Only such a condition will ensure the proper functioning of the company and
its development, in accordance with all security requirements, such as the safety management
sys-tem. In the period of globalization, the future will have only those companies that will pay
attention to the different areas of activity. For these reasons, the issue of security aspects is very
topical. The paper discusses the issue from the perspective of globalization changes. Changes
in different areas of the economic and social environment imply the need to deal with security
as individual activities of the enterprise. The paper discusses the issues of safety management,
whose role is to create the system and its impact on the quality and competitive-ness of the
company. Security, sustainability and competitiveness constitute the core priorities of modern
enterprise policies in the period of globalization.

Keywords: Business competitiveness, quality, security aspects, security management

JEL Classification: D20, L26, 025

1. Introduction

V stfasnom globalizovanom svete sa konkurencieschopnost’ stdva jednou z
najsledovanejSich charakteristik narodnych ekonomik, ako aj sukromnej sféry. Otazka
konkurencieschopnosti na makroekonomickej trovni sa dostdva do pozornosti v stvislosti s
rozvojom globalizacnych procesov vo svetovej ekonomike, a to vzh'adom k rastu konkurencie
medzi jednotlivymi krajinami, resp. svetovymi ekonomickymi centrami. Zaujimava je védzba
medzi medzindrodnou konkurencieschopnostou a ekonomickym rastom, alebo Zzivotnou
uroviiou obyvatel'ov. Globalizacia, rychle technologické zmeny a rozsiahla vymena informécit
charakterizuj sucasny cCas, ktory je obdobim novej, postindustridlnej alebo znalostnej
ekonomiky.
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V organizaciach existuje znaény pocet hlavnych podpornych aktivit. Tieto ¢innosti
umoziuju vykonnému manazmentu dosiahnut svoje stanovené ciele vo vyrobe alebo
poskytovani sluzieb, ked’ze riadiaci pracovnici riadia organizaciu dobre. Rozsah tychto aktivit
sa 1i8i v kazdej organizacii. Urcité aktivity, ktoré st vel'mi Specifické, mozu byt aplikované
vyhradne v urcitych organizaciach (napriklad v oblasti vyroby), hoci mnohé su vSeobecnou
stcastou takmer kazdej organizécie. Riadenie bezpec€nosti je jednou z aktivit, ktoré by mali byt
brané do uvahy kazdym vykonnym manazmentom, pretoZze oblast manazérskych
zodpovednosti je vo vSetkych aspektoch, ktoré ovplyviuju vykonnost’ a ciele organizacie.

Stcasné riadiace postupy a procesy v mnohych organizaciach zahfnaju prvky riadenia
bezpecnosti, avSak v mnohych pripadoch nemaji zmysel systematického pristupu. Zavedenie
"oficidlneho" procesu riadenia bezpecnosti poskytuje prilezitost’ kriticky preskimat’ existujice
procesy a postupy v oblasti bezpec¢nosti.

2. Konkurencieschopnost’ a aktiva

Podniky sa snazia vyrovnat’ s novou situaciou, ked’ globalizacia ma vplyv na vsetky podniky
a snazia sa udrzat’ si konkurencieschopnost’ na globalnom trhu (Marsalek, 2007). Podniky preto
su nutené vytvarat' priaznivé podmienky pre rozvoj l'udského kapitdlu a pre zrychlenie
inovacného cyklu vo vyskume a vyvoji. (Ponisciakova, 2015) Politika zamerana na zvySovanie
konkurencieschopnosti sa vyznacuje tym, Ze jej ciele predstavuji dlhy casovy horizont a nie je
mozna ako politika orientovana na kratkodobé ciele. Inovécie a konkurencieschopnost’ st dva
dolezité faktory, ktoré sa dopliaji a podmienuju. (Kral & Bartosova, 2016)

Globalizécia je realitou, ktoru nie je mozné ignorovat. Zvlast podnikatel'ské subjekty maju
v podstate dve moznosti, ako sa s touto skuto¢nost'ou vyrovnat’:

e dosledne monitorovat’ vSetky vplyvy globalizacie a prisposobovat’ im svoju stratégiu,
e aktivne sa zapojit’ do globaliza¢ného diania. (Veber et al., 2000).

V stvislosti s meranim konkurencieschopnosti na Grovni $tatov sa vynara otazka, ¢i ma
vobec zmysel posudzovat’ sutaz a konkurenciu medzi narodmi. (Meiliene et. al., 2015)
Odpoved mozno odvodit’ na zaklade logiky otvorenych konkuren¢nych svetovych trhov, ktoré
boli sformované podl'a skiisenosti z obdobia velkej hospodarskej recesie a multilateralneho, ¢i
regionalneho institucionalneho ramca vzniknutého po 2. svetovej vojne. Mohutny rozvoj
globalizacie v podobe od 80. rokov 20. storocia printtil k posudzovaniu a vo vécSine pripadov
k rozvijaniu atraktivnosti daného prostredia pre domdce i1 zahranicné subjekty, ktoré
prostrednictvom svojich aktivit generuji ekonomicky blahobyt. (Butek & Stofkova, 2016)

Vyznamnym teoretickym zakladom vyskumu konkurencieschopnosti je pristup, ktory
rozvinul Michael E. Porter. V jeho ponati je pre pochopenie konkurencieschopnosti dolezité
poznat' jej zdroje. Skuto¢nd konkurencieschopnost’ je opdt merand prostrednictvom
produktivity, pretoZze tdto umoziuje rast zivotnej Urovne, miezd, alebo mé vplyv na menovy
kurz, vynosnost’ kapitadlu a pod. NajcastejSim cielom politik zalozenych na tomto ponati je
potom vysoké tempo ekonomického rastu (rastové teorie), rast prijmov obyvatel'stva, vysoka
miera vyuzitia vyrobnych faktorov, predovSetkym Tludského kapitilu v podobe miery
zamestnanosti. (Porter, 1990)

Regionalna konkurencieschopnost’ suvisi s globalizaciou, ktora spaja jednotlivé ekonomiky
a trhy a ktord prindSa rastici vyznam regionov a tiez narast ich zodpovednosti za vytvaranie
podmienok pre konkurencieschopnost’. (Taylor et al., 2008) Stale viac sa ukazuje potreba
uvazovat’ o moznostiach zvySovania konkuren¢nych vyhod. (Tvrdon & Suranova, 2007)
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Viaceri autori, ktoré sa zaoberali otdzkami regionalnej konkurencieschopnosti sa zhoduju s
nazorom, ze konkurencieschopnost’ regionu ako schopnost’ regionu produkovat tovary a
sluzby, ktoré obstoja na medzinarodnych trhoch, pricom je potrebné zabezpecit' udrzanie
vysokych a stabilnych vynosov pre svojich obyvatel'ov. (Chlebikova, 2016)

V sucasnej ekonomike je ciel'om zvySovat’ hodnotu podniku a dosiahnut’ maximalny zisk pri
vynalozeni minimalnych ndkladov. Na dosiahnutie tejto tendencie si organizéacie stanovuju
svoje ciele. Dosahovanie ciel'ov organizacii je vSak zavislé od mnozstva faktorov, z ktorych do
popredia patria aj:

e zhodnocovanie aktiv s vyuzitim nepretrzitého, efektivneho a t¢inného manaZzérstva
aktiv,

e posudenie a modifikacia rizik s vyuzitim manazérstva rizika,

e predchadzanie a v€asné a ucinné rieSenie incidentov s vyuzitim manazérstva incidentov.

Informac¢né a komunikaéné technolégie umoznuju rychly transfer know-how, zvysSuju
globalnu dostupnost’ trhov a moznost' riadenia prakticky vSetkych cinnosti (produkcia,
obchodné transakcie, inovacné a informacné procesy a pod.). Pristup podnikov na nové trhy
urychl'uje proces inovacii. (Kvasnicova et al., 2016)

Redlny zivot v organizéaciach prindSa mnozstvo réznych problémov, a teda aj rizik. Tie
suvisia najma s aspektmi vyplyvajiucimi z globalizacie trhu, poziadavkami na bezpecnost’ prace,
snahou o ochranu zivotného prostredia a d’al§imi, ktoré st ¢asto podporené prisnymi pravnymi
poziadavkami. (Siser et al., 2016) Poziadavky kladené na manazment organizacie vo vztahu k
ochrane cloveka, zZivotnému prostrediu, zodpovednosti vo¢i verejnosti a zdkaznikom su
Standardizované v Usili o vytvorenie rovnovahy medzi rozvojom a ochranou spolo¢nosti.

Siln¢ konkuren¢né prostredie generuje na jednej strane hl'adanie prileZitosti, ale na druhe;j
strane priestor na znizovanie nakladov s cielom zvySovat' zisk. Tento aspekt dlhodobe;j
(niekedy aj kratkodobej) ispeSnosti ma vSak svoje hranice, ktoré nie su vZdy jasne definované
a ak s0, tak sa im neprikladd poZadovany vyznam. Vysledkom moZzu byt financné a
environmentalne straty a podobne. (Majernik et al., 2016) Z toho dévodu sa zékladnou zdsadou
stava poziadavka na posudzovanie rizik v komplexnom ponimani pri zohl'adneni $pecifickych
urovni riadenia organizacie. Na zaklade posudzovania rizik je zalozené aj zhodnocovanie aktiv
(majetku) organizacie.

Manazérstvo aktiv (majetku) organizécie prestavuje koordinované aktivity pocas ich celého
zivotného cyklu (dlhodobé), stvisiace so stanovenou viziou a cielom organizacie splnit
ocakavania zainteresovanych ucastnikov (stakeholders). Ziskanie vystupov (realizacia ciel'ov)
mozno definovat’ ako hodnotu vytvorent efektivnym vyuzivanim aktiv (majetku). Velkost
tejto hodnoty, teda tspesnost’ dosiahnutia stanovenych ciel'ov, je zavisla najma na vyhodnoteni
vonkajsich a vnatornych rizik, ktoré existuji v prostredi, kde sa aktiva zhodnocuju.

3. Architektira bezpecnostného manaZzmentu

Riadenie bezpecnosti predstavuje systematicky a neustdle sa opakujuci subor vzajomne
prepojenych aktivit s cielom vytvorit’ systém riadenia bezpecnosti v organizécii. Hlavnym
ucelom systému je zabezpecenie bezpecCnosti vSetkych operacii, ktoré st nevyhnutné na
dosiahnutie celkovych organiza¢nych ciel'ov, ako aj predchddzanie hrozbam pre bezpecnost,
ktoré¢ mdzu spdsobit’ zdravotné a bezpecnostné problémy, straty na zivotoch, poskodenie
hmotného majetku a Skody na Zivotnom prostredi.
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Zabezpecenie uspesnosti organizacie prostrednictvom roznych systémov manazérstva podl'a
medzindrodne uznavanych Standardov sa v dnesnej zlozitej ekonomickej situacii stava coraz
viac samozrejmost'ou. Na stanovenie postupnosti procesu manazérstva bezpecnosti je mozné
vyuzit’ v§eobecni normu, predpisani pre systémy manazérstva, vytvorenu s cielom priniest’
zhodné a kompatibilné normy pre systémy manazérstva. (Kubas & Stofkova, 2016)

Proces manazérstva bezpecnosti organizacie je potom mozné nazorne zobrazit' s vyuZzitim
PDCA cyklu, ktory je vhodnym modelom pre vSetky typy manazérskeho zlepSovania procesov,
kvality vyrobkov, sluzieb, aplikacii, dat, prebiehajuci formou opakované¢ho vykonavania
Styroch zékladnych ¢innosti. (Stofkova et al., 2015)

Podl'a tejto prilohy sa budi riadit’ vSetky nové manazérske systémy a vSetky aktudlne
manazérske systémy budu na tento model prechadzat. V buduicnosti by vSetky manazérske
systémy mali byt’ konzistentné a kompatibilné - vSetky budi mat’ rovnaky zaklad a prostredie,
¢o by mohol byt zacdiatok konca konfliktov, duplikécie, zmitkov a nepochopenia medzi
roznymi systémami. (Lovecek et al., 2016) Toto pomdze zabezpecit’ sudrznost’ medzi budiucimi
a revidovanymi normami systémov manazérstva a umozni uzivatelom normy 'ah$ie pochopit’.
Bude tiez jednoduchsie a efektivnejSie na tomto zadklade integrovat’ viac noriem v ramci jedne;j
organizacie. (Misik et al., 2016, A)

Zakladom pre pochopenie riadenia bezpe€nosti v organizacii je systematické myslenie.
Aplikacia systematického pristupu k riadeniu bezpecnosti v organizacii umoziuje integraciu
roznych nélezov do tohto holistického pohl'adu s cielom optimalizovat’ riadenie bezpecnosti v
organizacii. (Soltes & Stofkova, 2016)

Kazdy systém pozostava z dvoch vzdjomne prepojenych subsystémov, ktoré sa v urcitych
vzt'ahoch povazuju za systémy - riadenie subsystému (subjekt riadenia) a riadeného subsystému
(objekt riadenia) - obrazok 1. (Misik et al., 2016, B)

Aby mohla kazd4 organizacia uspesne dosiahnut’ svoje poslanie, viziu a ucel, vytvori
organiza¢nu Strukturu. Jadro Struktiry organizécie predstavuje zékladné prostredie pre vykon
vSetkych hlavnych a podpornych operacii a procesov v rdmci organizacie. Zakladny
organiza¢ny ramec ul'ahcuje GspeSnost plnenia povinnosti vykonavanych zamestnancami, ktori
pracujui pod dohl'adom zodpovednych manazérov. (Belan, 2015)

Organizacnd Struktira by mala byt podl'a vytvorena na zadklade urcitej logickej schémy,
ktora bude zahfniat’ nielen vSetky hlavné oblasti alebo operacie, ale aj vSetky podporné oblasti

alebo operacie. Kazdy rozsah hlavnych a podpornych operéacii tvori v celej organizécii
nezavisly sektor. (Seenewald, 2003)
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Figure I: Riadiaci systém organizacie
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Source: (Misik, 2016, B)

Stuhrn jednotlivych zloZiek organizacného bezpecnostného ramca, ktory je zalozeny na jeho
celkovej bezpec¢nostnej politike, predstavuje bezpecnostny sektor v organizacii. Predstavuje
bezpec¢nostné subjekty alebo subor bezpecnostnych predmetov (rozsahov), ktoré st vytvorené
Specialne na ucely ich hlavného ucelu zabezpec€enia dosiahnutia a zabezpecenia pretrvavajice;j
bezpecnosti personalu, majetku a Zivotného prostredia v organizacii. Bezpecnost’ jednotlivych
zloziek v bezpecnostnom sektore je viazana na normativne bezpecnostné normy.

Podl'a predmetu bezpecnosti mdéze byt bezpecnostny sektor v organizicii rozdeleny do
niekol’kych podsektorov. Tieto podsektory sa vo vSeobecnosti nachadzaja vo vsetkych typoch
organizacii, hoci s réznou intenzitou:

e bezpecnost’ personalu a majetku.
e Dbezpecnost’ zivotného prostredia (environmentalna bezpecnost).
e bezpecnost’ podniku (obchodna bezpecnost). (Misik, 2016, B)

4. Conclusion

Hlavnou tendenciou sucasnej ekonomiky je dosiahnut’ maximalny zisk pri vynaloZeni
minimélnych nékladov. Na dosiahnutie tejto tendencie si organizicie stanovuju svoje ciele.
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Dosahovanie ciel'ov organizacii je vSak zavislé od mnozstva faktorov, z ktorych do popredia
patria zhodnocovanie aktiv s vyuzitim nepretrzitého, efektivneho a i¢inného manazérstva aktiv,
posudenie a modifikacia rizik s vyuzitim manazérstva rizika, predchadzanie a v€asné a u¢inné
rieSenie incidentov s vyuzitim manaZzérstva incidentov.

Realny zivot v organizacidch prinaSa mnozstvo roznych problémov, a teda aj rizik. Tie
suvisia najma s aspektmi vyplyvajucimi z globalizacie trhu, poziadavkami na bezpe¢nost’ prace,
snahou o ochranu zivotného prostredia a d’alSimi, ktoré su ¢asto podporené prisnymi pravnymi
poziadavkami. Poziadavky kladené na manazment organizécie vo vztahu k ochrane ¢loveka,
zivotnému prostrediu, zodpovednosti voci verejnosti a zakaznikom st Standardizované v usili
0 vytvorenie rovno-vahy medzi rozvojom a ochranou spolo¢nosti.

Riadenie bezpecnosti predstavuje trvaly a opakujuci sa subor prepojenych organizaénych
aktivit pre planovanie, implementaciu, prevadzku, monitorovanie, hodnotenie a trvalé
zlepSovanie systému riadenia bezpecnosti v organizacii.

Zavedenie bezpecnostného systému v organizacii umoznuje napr. efektivne usilie
bezpe¢nostného persondlu, vyuzitie organizaénych zdrojov, dosiahnutie cielov organizacne;j
bezpe¢nosti vo vSetkych individudlnych oblastiach bezpecnostného sektora, pridelenie
zodpovednosti za jednotlivé oblasti bezpecnostného sektora podla zésad, noriem
a bezpecnostnych pravidiel, vytvorenie komplexného bezpecnostného systému na ochranu
zdravia a bezpe¢nosti, majetku, zivotného prostredia a inych dolezitych zaujmov jednotlivcov
| organizacie, znizenie bezpe¢nostnych incidentov atd’.
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Abstract. The demographic changes in the European Union, that have been observed for many
years, clearly highlighted the global aging process, which has a huge effect on reproduction,
mortality and migration. In an aging society the health care system plays an important role. Due
to the increasing number of elderly population the demand for care services and medical care
is increasing, and thus increase of medical personnel, number of places in hospitals,
sanatoriums, health resorts and hospices. Nowadays, it is important to prolong life in good
health, which is not accompanied by disability or limitations of life-related activity due to health
conditions. The main objective of this paper is spatial analysis of medical care system
development and life in health expectancy assessment of the European Union countries
population. The application of spatial analysis to investigate this process will allow to establish
existing relationships between the studied regions with respect to this phenomenon. To estimate
changes in health status of the population will use summary measures of population health that
divided into the measure of the health expectancies and measures of health gap. All calculations
and maps were made in the statistical program R CRAN and Microsoft Excel. The real data
from Eurostat was used for the analysis.

Keywords: health care system, life in health expectancy, population aging, spatial
autocorrelation of residuals.

JEL Classification: 119, J19, C49

1. Introduction

A complete picture of changes in the number and structure of the population of the EU can
be observed on the basis of observations of real growth of population and factors: total fertility
rate and gross reproduction, for which a decreasing trend has been evident for many years. In
an aging society, the health care system plays an important role. Due to the increasing number
of elderly population is increasing the demand for care services and medical care, and thus
increase the number of medical personnel, the number of places in hospitals, sanatoriums,
health resorts and hospices.

In recent years, spatial analysis methods have become increasingly important in socio-
economic analyzes (Kopczewska, 2013). These methods are applied in the study of phenomena
influenced by localization and spatial interactions (e.g. (Mastalerz-Kodzis & Pospiech, 2016,
A), (Mastalerz-Kodzis & Pospiech, 2016, B), (Zeug-Zebro & Miskiewicz-Nawrocka, 2017),
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(Warzecha & Woijcik, 2015), (Wolny-Dominiak & Zeug-Zebro, 2012)). These also include
demographic processes.

The aim of the paper is spatial analysis of medical care system development and life in
health expectancy assessment of the European Union countries population. All calculations and
maps were made in the statistical program R CRAN and Microsoft Excel. The The data was
obtained from the Eurostat database.

2. Summary measures of population health

The most common measure of human life is life expextancy (LE). LE represents the average
number of years that a person at age x is likely to live on the assumption, that the current
mortality trends will not change. The life expectancy indicator shows only the life span.

The Healthy Life Years (HLY) indicator also called Disability-Free Life Expectancy (DFLE)
indicator allows to identify two features of a healthy population: life expectancy and quality of
life in relation to health. The HLY indicator is estimated based on the observation, that not all
the years determined by the expected life expectancy are lived/survived in full health (Trzpiot
& Orwat-Acedanska, 2016). A population with a high life expectancy does not mean that it is
healthy. HLY is estimated by the method of Sullivan used since the 70s of the last century. This
method is based on the frequency of disability in a given age population and mortality. HLY is
calculated on the basis of morality tables and self-perceived disability determined using
standard questionnaires. Mortality data are widely available in all EU countries and come from
public statistics systems, but disability is measured by means of unified tools for income and
living conditions in Europe (EU-SILC). (Burzynska et al., 2008), (Chan et al., 2016)

Another measure of the population health is Disability Adjusted Life Years (DALY), which
determines the number of years lived due to the incomplete efficiency of the particular disease
and / or premature death due to the particular disease. 1 DALY means 1 year of lost life in a
full health. The disadvantage of DALY is the lack of data needed to calculate it, ie the
occurrence of diseases by age and sex, the number of disability incidences, the average age of
disability in the population, the duration of disability, the number of disabilities. (Burzynska et
al., 2008), (Schroeder, 2017). The alternative to DALY is disability adjusted life expectancy
(DALE). DALE is the number of years lived in health. WHO replaced the DALE indicator by
a measure of healthy life expectancy (HALE) in 2001. The HALE indicator measures the
average number of years that a person in a given population is likely to live in health (in various
states of health) (Burzynska et al., 2008).

3. Perkal synthetic measures

The One method of assessing the potential of the studied phenomenon (the level of medical
care of the region) is a method of Perkal, which based on the construction of synthetic measure
mi. This measure based on the presentation of the variability the group of traits in a set of
different objects in one year.

The higher value of the synthetic indicator means better position the object in terms of level
of development. The Perkal indicator is estimated as the arithmetic mean of traits x';, where

x'; Is the standardized value of j - the features for the i - th object.
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4. Spatial statistics

There are two types of indicators of spatial associations (ISA): global and local measures of
autocorrelation. The global autocorrelation follows from the existence of correlations across
the spatial unit test. The local measure shows a spatial dependency the variable with
neighboring units in a particular location. The most commonly used global and local measures
are: the Moran statistics | (Moran, 1950) and the Geary statistics C (Geary, 1954), (Anselin
et al., 1996). The spatial autocorrelation occurs when a certain phenomenon in a single spatial
unit alters the probability of occurrence of this phenomenon in the neighboring units (Bivand
et al., 1980). In general, the positive spatial autocorrelation occurs when we observe the
accumulation, in terms of the location, high or low values of observed variables. In the case of
negative autocorrelation, high values adjacent to low, and low to high, creating a kind of
checkerboard (Suchecki, 2010). The lack of spatial autocorrelation means the spatial
randomness, i.e. the high and low values of observed variables are distributed independently.

The Moran statistics | is one of the most widely used measures in the study of spatial
autocorrelation. This statistic takes values ranging from [-11]: positive, when tested objects

are similar, negative, when there is no similarity between them and approximately equal to 0
for a random distribution of objects (Kopczewska, 2011). Cliff and Ord (Cliff & Ord, 1973)
have shown that the distribution of Moran statistics is asymptotically normal.

The Local Moran determines clusters of spatial units and studies whether the unit is
surrounded by neighboring units with similar or different values of the variable studied in
relation to the random distribution of these values in the studied space (Wolny — Dominiak &
Zeug — Zebro, 2012). In the case of non-standardized values of the variable and row-
standardized spatial weight matrix the local Moran is given by (Arbia, 2006).

5. Empirical analysis

The object of the study were all EU countries in 2005, 2010 and 2015. The data used in the
analysis comes from the Eurostat database. All calculations and maps were made in the
statistical program R CRAN and Microsoft Excel.

Analyzing the data contained in Eurostat for the healthy life years, it can be seen that in all
the studied years highest value of HLY for women characterized Malta (74.6 years in 2015)
and Sweden (73.8 years in 2015). The shortest healthy life years for women were recorded in
Lithuania (54.1 years in 2015), Portugal (55 years in 2015) and Slovakia (55.1 years in 2015).
For men, the highest HLY value in 2005-2015 was recorded in Sweden (74 years in 2015) and
Malta (72.6 years in 2015), while the lowest values were recorded for Latvia (51.8 years in
2015), Estonia (53.8 years in 2015) and Lithuania (54.1 years in 2015).

Observing the dynamics of the HLY index for women in 2005-2015, it is clear that the most
favourable situation is in Germany and Sweden, where in the study period the HLY value
increased by 12.7 and 10.6 years, respectively. The worst situation is in Denmark, where
healthy life years for women have decreased by 10.8 years. Similar conclusions can be drawn
by observing changes in HLY values for men between 2005 and 2015. The most favourable
situation can be noted in Germany (growth of 10.8 years) and Sweden (growth of 9.5 years),
while the worst situation is in Denmark (down by 8 years).

Figure 1-2 shows the dynamics of changes in estimated years of life in health in EU countries
respectively for men and women.
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Figure 1: The share of the expected years of life in the expected life expectancy of women at birth
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Figure 2: Share of the expected years of life in the expected life expectancy of men at birth
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Comparing 2005 with 2015 (Figure 1), it can be said that the share of years of life in health
in relation to the average life expectancy of women in most countries has decreased. This
means that the increase in the expected life expectancy of women is not accompanied by an
increase in the number of years of health. Similar conclusions can be drawn in the case of men
(Fig. 2) - a decrease in healthy life years for men in most EU countries in 2005 compared with
2015. It should also be noted that the percentage of HLY in the expected life expectancy of
women is lower than that of men. The reason for this may be the longer expected life expectancy
of women.

Figures 3 and 4 show the dynamics of changes in life expectancy adjusted for life expectancy
in EU countries, respectively for men and women.

Figure 3: Participation of DALE in expected life expectancy of women at birth
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Comparing 2005 with 2015 (Figure 3), it can be said that disability-adjusted life expectancy
in relation to the average life expectancy of women in most countries has increased. It means,
that from year to year we observe an improvement in the expected life expectancy adjusted for
health reasons. The same situation applies to men (Figure 4) - the increase in the DALE
indicator of men in most EU countries comparing 2005 to 2015.

Figure 4: Participation of DALE in expected life expectancy of men at birth
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In the second stage of the study estimated a Perkal synthetic measure and tidied countries
due to the level of the development of the health care system. The set of diagnostic features
taken into account in the study, assuming division between stimulants (S) and anti-stimulants
(D) is following: in-patient average length of stay in days (D), consultation of a medical doctor
(D), life expectancy in absolute value at 65 — females (S), life expectancy in absolute value at
65 — males (S), available beds in hospitals per 1000 population (S), available beds in nursing
and residential care facilities per 1000 population (S), medical doctors per 1000 population (S),
nurses and midwives per 1000 population (S), dentists per 1000 population (S) and pharmacists
per 1000 population (S).

Based on the estimated values of the Perkal indicator it can be concluded, that the most
advanced development of health care system (first place in the ranking) in all studied years is
in Germany, while France ranks second and next position — Italy. The least favorable situation
can be noted in the following countries: Estonia (2010), Croatia (2005), Lithuania (2005 and
2010), Hungary (2005 and 2010), Cyprus (2015), Finland (2015), Latvia (2015), which in the
analyzed years occupied one of the last three places in the ranking. Estimated value of Perkal
measure also shows, that in the studied years most variable rankings were for Hungary
(coefficient of variation 0.3) and Sweden (0.25). While the lowest variability in health care
system was recorded for the countries, that in the analyzed period remained at the same place
in the ranking, ie. Germany, France, Italy, Spain and the United Kingdom. Comparing the data
obtained in 2005 and 2015 year it can be observed that over the 10 years the most beneficial
changes, ie. the improvement of health care system (much higher in the ranking), occurred in
the Czech Republic and Hungary. On the other hand, the worst deterioration of the situation
(much lower ranking) took place in Cyprus.

Figure 5: The classification of EU countries due to the value of the Perkal’s synthetic measure in years:
2005, 2010 and 2015
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In the next stage, the total interval of measures variability were divided into four classes, to
which countries are assigned according to the following rules: class I (high levels of the studied
phenomenon), class Il (medium levels of the studied phenomenon), class 111 (low levels of the
studied phenomenon), class IV (very low levels of the studied phenomenon). The results of
obtained classes spatial distribution for Europe territorial division into countries in 2000, 2010,
2015 due to the level of health care system development is shown in the following maps (Fig.
5).

Based on the above maps, it can be observed that the level of health care system development
in EU countries is unchanged. In subsequent years, almost all countries belong to the same
groups. The exception is Spain, which in 2005 belonged to Group Il and in 2010 and 2015 to
Group I. Such a change means improvement of health care system in that country.
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In the second stage of research it was examined the spatial autocorrelation of health care
system development process in the EU in 2005, 2010 and 2015. Calculated values of global
Moran global Geary for the Perkal’s measure are presented in Tables 1 and 2.

Table 1: Global Moran for the Perkal indicator in the years 2005, 2010 and 2015

year Global Moran | E(l) Var(l) p-value
2005 0,1081 -0,0400 ]0,0279 0,1878
2010 0,1123 -0,400 0,0284 0,1830
2015 0,0990 -0,0400 ]0,0289 0,2069

Source: own elaboration

Table 2: Global Geary for the Perkal indicator in the years 2005, 2010 and 2015

year Global Geary C | E(C) VarC) p-value
2005 1,2842 1,0000 [0,0403 0,9215
2010 1,2702 1,0000 [0,0399 0,9120
2015 1,2605 1,0000 [0,0394 0,9054

Source: own elaboration

Analyzing the data contained in Tables 1 and 2, it can be concluded that the values of
Moran’s and Geary’s global statistics are positive and statistically significant. This means no
spatial autocorrelation. Every observed level of health care development can appear in any
country with equal probability. It can be seen too that the values of | and C are higher than their
expected values, which indicates weak positive spatial correlation.

Figure 6: The classification of EU countries due to the value of the local Moran for Perkal synthetic measure
in years 2005, 2010 and 2015
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Source: own elaboration

The next stage of research was to estimate the Moran’s local statistics for all EU countries
in order to identify the spatial structure. The graphical interpretation of calculated statistics is
shown in Figure 4. The darkest color indicates important and positive Moran’s local statistics,
gray - significant and negative statistics, and white - insignificant statistics.

On the basis of above maps (Fig. 6) it can be seen that the values of Moran’s local statistics
for almost all EU countries are statistically significant. In the studied period, significant and
positive values of local Moran obtained only for France, Italy and Spain. This means that these
countries are clusters, that is, they are surrounded by units with significantly similar level of
health care system development.

The significant and negative values of local Moran statistics can be observed in all the
studied years for Luxembourg and only in 2015 for Denmark. This means that mentioned
countries have been called local outliers, because they have been surrounded by counties with
a relatively lower level of health care system development.
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6. Conclusion

The average life expectancy in EU countries is among the highest in the world. Expected life
expectancy has been increasing for many years. There are many factors behind this: improved
nutrition, increased detection and treatment of diseases, and social change associated with
improved living conditions and improved hygiene. The study shows that the life expectancy of
women is higher than for men, which is the result of excess male mortality. Comparing the
expected years of life in health (HLY and DALE) with average life expectancy, we can say that
women live on average longer, but unfortunately less than in the male population part of their
lives is in good health, without restriction and disability.

The analysis showed that the most favorable changes in healthy life years concern German
residents, which was confirmed in the ranking of EU countries due to the level of development
of the health care system. Germany occupies first place in every year. Due to the high level of
development of the health care system in Germany in the years 2005-2015, the healthy life
years have increased significantly in both women and men. In addition, based on the estimated
values of the measure, Lithuania, Latvia and Estonia took the lowest positions in the ranking,
which also explains the low values of HLY and DALE in these countries.
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Abstract. Science & Technology (S&T) strongly benefit from the globalisation processes
enabling the cross-border mobility of researchers and exchange of knowledge. One of the most
important aspects of the increasing internationalisation of science is the possibility to explore
the talents wherever they are. This search for the talents doesn’t have only the geographical
dimension, it also focuses on how to eliminate the barriers to the involvement of groups that
are underrepresented in research such as women. This leads to an increasing emphasis on
removing gender inequality in research. However, the patterns of this inequality can by very
different across the countries. While in some countries the main problem is the low
representation of women in STEM disciplines and in S&T in general, in others it is their
concentration in the lower paid positions and their absence in the increasingly important
industrial research and development. Using the cluster analysis of the data available through
EUROSTAT and “SHE figures” reports, this paper aims to identify the differences in regional
patterns in the gender (in) equality in the S&T across the EU countries. The paper also examines
the relationship between the position of women in the national S&T systems and level of their
internationalisation. The conclusions of the paper can help to identify effective context-
sensitive strategies to strengthening gender equality in S&T.

Keywords: internationalisation of S&T, gender equality, human resources in research

JEL Classification: 039

1. Introduction

The patterns of women participation in R&D differ across the career stages and disciplines.
The proportion of women and men among the PhD graduates is close to gender parity in many
EU countries and women create the majority of PhD students in the increasing number of cases
(Eurostat, 2017). However, disciplinary gender segregation is visible on this level already.
Women dominate in the fields like education, health and welfare research, agriculture and
veterinary research or humanities and arts. On the other hand, they are underrepresented among
the scientists in the field of engineering in which only one third of PhD graduates are women
(European Commission, 2016). Persisting gender stereotypes on both explicit and implicit level
that discourage girls to engage in science and technology are among the main reasons of this
uneven distribution. Science is still associated with what is perceived as male abilities and
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behaviours (Miller et al., 2014; Nosek et al., 2009). While the explicit stereotypes weaken with
the increasing proportion of women in the field, the implicit stereotypes persist (Smeding, 2012)
but they no longer reflect disciplines' gender composition, but, rather, are correlated with
disciplines' scientific intensity (Nosek et al., 2009).

Women start dropping out from research on the later career stages and they leave at higher
numbers as their male colleagues (Committee on Maximizing the Potential..., 2007). Those
who stay have a lower probability of reaching the grade A or decision-making positions. This
leads to the well-known “scissors” effect. The exit rate is higher for the STEM disciplines and
especially for engineering but the “leaky pipeline” phenomenon does not avoid fields which are
perceived as more “female” either. The study of Ceci (2014) shows that the effect of the leaky
pipeline on the gender composition of researches might even be stronger in the fields in which
women are already prevalent (psychology, life science, social science) than in the math-
intensive fields in which they are underrepresented but proportion of women holding higher
level positions is similar to that of men. On the other hand, a positive workplace experience and
workplace support increase the probability that women remain in the research profession (Ayre
et al., 2013; Bystydzienski et al., 2016; Fouad et al., 2016; 2017).

The scholars offer different explanations of why women leave research and do not climb up
the career ladders. The parenthood and lacking institutional support that would enable
reconciliation of caring responsibilities and highly demanding research job remains the most
important factor, but there are many other. Hunt (2016) in her study focusing on engineering
fields suggests that women leave primarily because of dissatisfaction with pay and promotion
opportunities for women in the male-dominated fields. Rosser (2004) on the other hand links
the promotion dissatisfaction to the lack of mentoring or isolation in the field where women are
in minority (Jackson & O’Callaghan, 2011). The uneven distribution of teaching duties might
hinder the career growth of women in academia (Kiczkova et al., 2009; Probert, 2005). The
empirical data also show that women receive less research funding than men (European
Commission, 2016). They also tend to be less mobile on later career stages which might affect
their access to networks and collaborations that are crucial in the production of internationally
recognised scientific publications and other outcomes (Jons, 2011; Cameron et al., 2013;
Nielsen, 2016). Both success in the competition for funding and international collaborations
and publications constitute the main elements of currently dominating research metrics systems
used to assess the quality of researchers work and therefore determining the chances for further
promotion (O’Brien & Hapgood, 2012). These metrics are then again used in the evaluation of
the funding proposals and the circle of consequences closes.

While the phenomenon described above can be observed across all EU countries, their extent
differs from one national R&D system to another. The following analysis aims to capture those
differences and interpret them in the broader context of the overall attractiveness of national
R&D systems.

2. Methods

The main aim of the paper is to explore regional patterns of gender (in) equality in research
and to identify groups of EU countries with similar characteristics in this area. We used simple
K-means clustering method carried out in the Microsoft Excel (Solver add-on) program for this
purpose. She Figures 2015 (European Commission, 2016) report and Eurostat database (2014,
2017) were used to collect the necessary data. Six indicators selected for the analysis are
described in the following Table 1.
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Table 1: Indicators included in the analysis

Indicator

Description

Data source

Proportion of
women researchers

The share of women researcher on the total population of
researchers across all sectors and disciplines.

Eurostat 2014

Dissimilarity index

The percentage of either women or men who would have to move
across different scientific fields to ensure that the proportions of
women and men were equal in each scientific field (EC 2016). As
data for the overall R&D sector were not available, index for HE
sector was used as it covers the whole spectrum of disciplines.

She figures 2015

Proportion of
women researchers
in business sector

The share of women researcher on the total population of
researchers working in the business sector.

Eurostat 2014

Gender pay gap in
science and
technology

Difference between the average gross hourly earnings of men
employees and women employees, expressed as a percentage of
the average gross hourly earnings of men employees in the field
of ‘Scientific research & development’. (EC 2016)

She figures 2015
(The last data available
from 2010)

Proportion of
women on boards

Share of women members of scientific and advisory boards, R&D
commissions, councils, committees, foundations, academy
assemblies and councils, which usually hold a large degree of
decision-making power.

She figures 2015

Gender difference
in the share of
,grade A” staff

Difference between the proportion of men employees holding the
grade A positions expressed in % and proportion of women
employees holding the grade A positions expressed in %.

Own calculation based
on the data from She
figures 2015

Source: by authors

The data were edited and scaled for better comparability. Initial cluster centres for four
clusters were selected and values for all selected indicators were assigned manually. In the next
step distance of each data point with all cluster centres was calculated and minimum distance
of each point from among the four cluster centres was determined. The sum of the minimum
distances for all data points was then optimized using the Solver add-on. Descriptive statistics
were calculated for each cluster.

3. Results and discussion

Before presenting the results of the cluster analysis and interpreting them, it might be useful
to provide the overview of how EU member states perform in the areas included in the analysis.
We split the analysed indicators into three dimensions for this purpose. These dimensions
include (1) participation of women in R&D workforce, (2) access to economic resources and
opportunities and (3) access of women to decision making positions and promotion
opportunities.

To evaluate the participation of women in the R&D workforce we looked at the proportion
of women in the overall researchers’ population and their distribution across different
disciplines. As showed in the following Figure 1, mainly the countries in Western Europe still
struggle to attract and retain more women to research. On the other hand, proportion of women
is relatively high in majority of the post-communist countries.

High share of women researchers in Eastern Europe can be partially attributed to the fact
that women were encouraged to enter these professions during the communist era. On the other
hand, She Figures report (2016) offers also an additional explanation of this pattern. The share
of women in research is high in the countries with lower level of funding in research and vice
versa. Men dominate in research in the countries, where working in this sector is related to
higher societal prestige and better access to resources. Countries with lower share of women
among researcher also show a relatively high level of disciplinary gender segregation,
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represented by the dissimilarity index in our analysis. There is no clear pattern for the
distribution of women researchers across disciplines in the countries with higher share of female
researchers.

Figure 1: Participation of women in R&D workforce *
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Source:Eurostat,2017; European Commission, 2016* For BE, DK, DE, IE, EL, FR, LV, AT, LU, SE the data on
share of women from 2013 were used

For the second dimension, we looked at the gender pay gap in science and technology sector.
Information about the share of women researchers in the business sector R&D was also included
in the analysis with regard to the rising number of opportunities this sector generates and
increasing support it receives also from the public resources (see Figure 2).

Figure 2: Access of women researchers to economic resources and opportunities
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Source: Eurostat, 2017; European Commission, 2016

Both indicators reveal the considerable differences in the group of the post-communist
countries that were visible within the previous dimension. While there is a low share of women
working in the business sector and larger pay gap in the Visegrad region countries, situation in
the “new” member states in the south-eastern Europe is exactly the opposite. Concerning the
“old” member states, the share of women in business sector is lowest in the central Europe
countries with the strong tradition of industrial research and innovation, which might also be
one of the factors that contribute to relatively high gender pay gap in this region.

To evaluate the access of women in R&D sector to decision making positions and promotion
opportunities we focused on the proportion of women among the members of bodies with
decision making power and proportion of women holding grade A academic positions (Figure
3).
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Figure 3: Access of women researchers to decision making positions and promotion opportunities
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The impact of the gender equality policies is clearly visible in this dimension. Northern
Europe countries with established equality support programmes have the highest proportion of
women in bodies with decision making power in academic sector and they even hold a majority
of these positions in some of these countries. Eastern Europe countries lag behind despite the
higher overall share of women researchers. The gap between the proportion of men and women
in grade A positions is relatively small in all EU countries, but only in case of Malta the
proportion of women in grade A positions is higher than a proportion of men (difference is
11%, information is not captured in the Figure 3), which can be however explained by the
overall low number of women in research.

To put these information into the broader context, that will help us interpret the results of
cluster analysis we also briefly focused on the national research environments. Two simple
indicators tell a lot about the state of the national R&D systems. Level of R&D funding (right
axis) indicates what is the extent of the support is for R&D and what the overall conditions for
doing research are. Proportion of foreign PhD students (left axis) reflects the attractiveness of
the country for the research talents searching for the stimulating research environment and
following the best opportunities to pursue their career (Figure 4).

Figure 4: Attractiveness of research environment*
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Source: Eurostat, 2017; European Commission, 2017

3.1 Results of the cluster analysis

The following text presents the outcomes of the cluster analysis, which uses all six indicators
described above to propose a classification of EU member states according to how they perform
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in different dimension of gender equality in R&D. The analysis generated four clusters, which
are described in the Table 2 (below).

Table 2: Clusters characteristics

Cluster Countries Basic characteristics
High share of women in the research, high share of women in the
. . . business sector research, average (compared to other countries)
Bulgaria, Croatia, Latvia, L . -
Cluster 1 . - . level of disciplinary gender segregation, average proportion
Lithuania, Romania .
(compared to other countries) of women board members, lower
gender pay gap.
Austria, Belgium, Czech Low share of women in the research, very low share of women
Republic, Denmark, in the business sector research, slightly higher (compared to
Cluster 2 Finland, France, Germany, other countries) level of disciplinary gender segregation, higher
Ireland, Luxembourg, proportion (compared to other countries) of women board
Sweden, Cyprus, Hungary members (excluding HU and CZ), higher gender pay gap.
. Higher share of women in the research, low share of women in
Estonia, Greece, Italy, . .
. the business sector research, lower (compared to other countries)
Poland, Portugal, Slovakia, AR ; ;
Cluster 3 : : . level of disciplinary gender segregation, low proportion
Slovenia, Spain, United : .
. (compared to other countries) of women board members, higher
Kingdom,
gender pay gap.
Low share ow women in the research, low share of women in the
Cluster 4 Malta business sector research, high level of disciplinary gender
segregation.

Source: by authors

The average values of the indicators for all four clusters are summarised in the following Table
3.

Table 3: Average values of indicators included in the analysis

Indicator Cluster 1 | Cluster 2 | Cluster 3 | Cluster 4 | Total
Proportion of female researcher 48,50 % 29,74 % 38,93 % 30,30 % 36,74 %
Dissimilarity index 0,18 0,21 0,14 0,27 0,18
SPeré)t%c;rtlon of female researchers in business 37.97 % 18,63 % 25.13 % 2304 25,02 %
Gender pay gap in R&D 12,00 % 18,96 % 18,64 % NA 17,31 %
Proportion of women on boards, 2014 31,66 % 37,66 24,55 NA 31,95
g:pfder difference in the share of ,,grade A 9.67 % 9,58 % 13,56 % 11,00% | 10,14 %

Source: calculations by authors

The analysis clearly demonstrates that while all EU countries face the gender inequality in
R&D sector, patterns of this inequality differ considerably. Western European countries
perform better with regard to the participation of women in the higher positions but they
struggle to attract more women to research, despite the active gender equality policies that most
of them have. On the other hand, there are more women in research in eastern and southern
Europe countries but they are unrepresented in decision making positions (Felt (2009) reveal
more about the sociological framing of gender differences in the “old” and “new” member states
academic environments in their study from 2009). It is also interesting, that “new” member
states do not form a coherent group despite their common past and are distributed in three
different clusters (CZ and HU moved to the cluster two, when the analysis was carried with
slightly different set of indicators but allocation of other countries to clusters 1 and 4 was
stable). The overall look on the countries in the cluster 1 indicates that they perform better than
other countries in the majority of indicators covered in the analysis. However, when interpreting
this fact, it is necessary to consider that these countries also invest the least into R&D and what
seems to be the manifestation of gender equality at the first sight might be consequence of the
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overall low attractiveness and underfunding of the R&D sector in these countries. Continuous
growth in the level of funding and increasing internationalisation might contribute to improving
the quality of research system and higher attractivity of research careers in these countries. This
should however not lead to overtaking the strongly competitive models of research careers that
push women out of the R&D sector. Instead, these countries should search for the policies that
provide necessary support to all talents regardless of their backgrounds and career paths they
follow.

4. Conclusion

Position of women in R&D is in the focus of the EU for a long time already. The reason for
this is not idealistic only: demand for highly qualified researchers is increasing and no talents
should be wasted. Number of projects has therefore been supported to introduce the measures
that would improve the position of women in R&D sector and prevent them from leaving
careers in research. To ensure that these measures will be effective, the variety of patterns that
gender inequality takes in different EU countries should be considered. This paper points out
some of these differences and links them to wider R&D environment. Further in-depth research
is necessary to explore the factors that cause these differences and their development in time.
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Abstract. The article provides a theoretical apparatus about the area of neuromarketing,
represent a major neuromarketing technigues used in the development of marketing research
(MR, electroencephalography, magnetoencephalography, eye-tracking, etc.) and describes the
ethical aspects neuromarketing research from the perspective of globalization process.
Furthermore, the article paid to the issue of corporate social responsible enterprises and their
communication and also examines whether neuromarketing techniques should be incorporated
into their communications portfolio. The article describes the current situation of
neuromarketing research abroad (USA — study of Coca Cola vs. Pepsi, 2014) and in the Slovak
Republic (the company Oriflame, 2012), presented a study in which they are used
neuromarketing research techniques and highlights the role of the instrument itself on
understanding consumer behaviour. In addition to that was in the article the method of analysis,
deduction, induction, comparison and marketing survey conducted on the territory of the Slovak
Republic in the period October 2016 to January 2017. The article provides empirical evidence
on how neuromarketing techniques through the process of consumer purchasing decisions, if
not a threat to the personal freedom of the individual. Regarding corporate social responsibility
in the context of the article, it is considered that socially responsible businesses in implementing
neuromarketing methods must be based on the Code of Ethics approved Neuromarketing
Scientific and Business Association. Based on the research questions, we concluded that CSR
enterprise should work with neuromarketing techniques extreme caution if using them to follow
the methodology described at the end of the article.

Keywords: neuromarketing, techniques and principles of neuromarketing, ethical aspects of
neuromarketing research, corporate social responsibility

JEL Classification: M14, M31, M37

1. Introduction

Human brain fascinates experts from time immemorial. Through long-lived interest in
science has found the functioning of the human brain for the last few decades, more than in all
of previous history (Segota et al., 2017; Wang, 2017) With the rapid development of
information available in the field of neuroscience, diverse medical disciplines concerned with
the study of the brain and nervous system is developing and marketing staff attempt to use this
knowledge to better estimate consumer behaviour. Neurokultira concept in the 21st century
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spread to other areas than the area of health. One of them became the marketing area as their
combination was created neuromarketing, relatively young discipline applying neuroscientific
methods for analysing and understanding consumer behaviour related to market environment
(Lee etal., 2007; Laudan et al., 2016)

2. Literature review

Neuromarketing is an area of marketing that works on the research of human behaviour,
decision making when purchasing a product or service and is based on psychology and
neurology (Bakardijeva & Kimmel, 2017). It is important to note the fact that, based on recent
studies is realized in the consumer buying process automatic, t. j. based on the traditions and
customs and influenced by social context. Consumer choice and behaviour is, however, more
closely controlled unconsciousness as our consciousness, as it involves unconscious memories,
experiences, pictures, or stories (Rodriguez & Montiel, 2008). But the question is how can
marketers insight into the awareness of consumers at a time when the economic world resonate
terms hypercompetition, economic recession, the crisis of confidence in the brand of the
product, in addition, if current marketing activities based on the modernist approach to the
world that is clear, structured and based on economic models (Jorge & Garcia-Rondon, 2016).
It follows that it is necessary to extend the scope of the marketing communication of the
science-marketing, it means neuromarketing.

Neuromarketing term originates from the late 90s of the 20th century, at a time when Gerry
Kovac and Kuhn (2016) suggested a number of possibilities for the use of neuroscience
technologies aimed at brain imaging for the purpose of marketing communication. These were
the beginnings of the synthesis of neuroscience and marketing that have become attractive not
only in theory but also in practice. The very concept neuromarketing was defined only in 2002
by Ale Smidts professor, Nobel laureate in economics as the use of certain techniques specific
mechanism of the brain that help to understand the behaviour of consumers and thus help to
improve marketing strategies (Segota et al., 2017; Mussa et al., 2017)

Neuromarketing with the study of mental, implicit and explicit processes, consumer
behaviour in different contexts of marketing, as well as the process of evaluation, decision-
making, memory, or consumed, which is based on the paradigm and knowledge of neuroscience
(Gutman, 2017)

Authors Lee et al. (2007), define neuromarketing from aspect of marketing as applying
neuroimaging techniques for sale of the product for testing communication or research may be
a deeper context and course of purchasing behaviour. It follows that the aim of
neuromarketing as a relatively young scientific discipline is to answer questions about what
happens in the human brain at a time when the consumer is subject to specific marketing
activities.

3. Methods

Complex business, intensifying competition in the market, substitution products, shorter
customer response are the reasons why businesses are looking for new techniques, how to
understand the behaviour of their target consumers.

Today, companies use market research methods to market easier management, management
of the target consumer segments and their specific requirements. Marketing research activities
are divided into the categories of qualitative and quantitative research. Qualitative research
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focuses on the detailed stories, and adds quantitative research to measure results and can be
predicted (Corejova & Weick, 2009). Both methods of marketing research may overlap and
complement, as well as traditional research methods to new research neuromarketing
techniques that are used in the category of qualitative research. Neuromarketing that has
revolutionized the creation of promotional campaigns. (Lantos, 2002; Pava & Krausz, 1996).

In addition to that was in the article the method of analysis, deduction, induction, comparison
and marketing survey conducted on the territory of the Slovak Republic in the period October
2016 to January 2017.

4. Neuromarketing methods and techniques in marketing research

Neuromarketing looks in a consumer awareness, that are in the process creating consumer
choices. The consumer's decision is influenced by rational (10%) and irrational (90%)
component. Methods of marketing research, market research, polling, opinions, product testing,
can detect just the 10% that the consumer has knowingly. The remaining 90% is the
responsibility of neuromarketing research who consult the consumer subconscious through
brain imaging techniques, collectively called Neuroimagining. These might include, for
example. Functional magnetic resonance imaging - fMRI, eye - tracking (used for Website
Optimizer), flash test (measures the time for which the elements of marketing communications
penetrated the consciousness of the people) and others. (Saxby & Varbanov, 2016)

5. Communication activities of corporate social responsibility

Marketing communication of socially responsible enterprise is accompanied by activities
serving to creating awareness about them. This is a communication method in which first
involves an employees as key actors of CSR (Burianova & Paulik, 2014). Subsequently, the
process extends towards the local community and transnational level. Without their
involvement would remain in the public believe that corporate social responsibility is a matter
only for top management (Moravcikova et al., 2015)

Marketing communication relating to customers should introduce the enterprise to handle
their integrated corporate responsibility into daily practice t. j. produce safe and quality products
consistently satisfy customers, adhere to marketing and advertising ethics and consumer rights
(Fernandez-Guadano, 2015)

Figure 1: Model CSR communications

CSE communication (2} C5R communication through
of enterprize other stakeholders

Local @ Non-profit
authoritie organizations, S; T
(1} C5R communication through General public
Jacts and numbers

From the picture it shows that the necessity of socially responsible enterprises is that CSR
activities inform customers. Therefore, an important part of CSR communication is the annual
report, which aims to objectively describe everything that enterprises do, or could do so that his

Source: own processing according Morsingova, M. & Schultz, M. (2008).
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enterprise positively contribute to the development of the environment, sustainable
development and the protection of society. Annual Report socially responsible enterprise
should include items relating to vision and strategy profile organization, corporate governance
and management systems and performance indicators (Morsingova & Schultz, 2008)

Annual report on corporate social responsibility activities of the enterprise is not only for
themselves but also important are the views of stakeholders, as the annual report has become a
focal point for mutual communication (Majerova, 2015).

6. Applications neuromarketing research abroad and in the Slovak
Republic from the aspect of social responsibility

During the 20th and 21st centuries it was realized several dozens of studies aimed at
understanding consumer behaviour using neuromarketing techniques (Gladden, 2016; Guo &
Yang, 2017). The most famous case studies from abroad and the Slovak Republic are described
in the following text.

Technology and neuroscience itself progressing in foreign conditions much faster than in the
Slovak Republic. Among the international agencies peaks in neuromarketing research can be
classified as a House Neurostrategies Group, Focus Groups or EMSENS. Their aim is to
contribute to the development of science as neuromarketing techniques employing fMRI, EEG,
eye-tracking, or a combination thereof so as to accommodate socially responsible businesses in
order to comply with ethical considerations (Boboc & Orzan, 2016; Sroka, 2015)

Neuromarketing research in abroad

The birthplace of modern tool neuromarketing is the United States. The most famous
experiment in neuromarketing research is Coca-Cola vs. Pepsi. The essence of the experiment
was to find the answer to the puzzle as to why the sale of products Coca-Cola rolled taste of
Pepsi.

The experiment was conducted in 2003 by Ready Montague to test the 27 respondents
through fMRI techniques and consists of two parts. The first part was totalled of blind test,
where respondents were asked to give priority to drink Coca-Cola, Pepsi, or neither of them.
More than half of the test subjects tasty drinks Pepsi and confirmed by the activity in their
brains. The second part of the experiment was carried out, provided that the test subjects knew
that the beverage drink. Result, 75% of respondents preferred Coca-Cola drink. The
involvement of both parts represents the fight between the rational and emotional aspects, the
force Coca-Cola outdraw what respondents saying their palate. The study demonstrated that the
combination of branding with neuromarketing.

From the above it can be argued that when the respondents name the drink known activity
in the human brain played in favour of Coca-Cola. Despite CSR activities aimed at protecting
the environment, you must realize that unhealthy sweetened drinks containing artificial colours
and harmful substances have nothing to do with a healthy lifestyle. Although Coca-Cola
Company continually invests amount of resources to build the brand through various forms of
marketing communication and neuromarketing research, its value dropped between 2010 - 2014
by 5.1 billion. dollars. It was mainly due to the fact that despite the upward sales of products
with a reduced sugar content, many MVO mentioned it in a negative light because of the
production of unhealthy drinks, which attracted negative media attention.

1633



17" International Scientific Conference Globalization and Its Socio-Economic Consequences
University of Zilina, The Faculty of Operation and Economics of Transport and Communications, Department of
Economics 4" _ 5t October 2017

Neuromarketing research in Slovak Republic

Slovak neuromarketing research is still in its infancy. Its essence is given to only a few
agencies, such as DICIO marketing or Slovak Academy of Sciences.

The company DICIO marketing is neuromarketing agency that is considered a pioneer in the
said area by implementing experiments relating to changes in skin conductance. These
experiments have created a platform for the cosmetics company Oriflame, which has been
implemented for neuroresearch whose task was to optimize the elements on the Billboard via
flash test. Neuroresearch essence consisted in projecting micro bursts a duration of 0.04 seconds
respondents who had subsequently define what all to see. After three consecutive respondents
were unable to name anything new, the experiment was terminated. Results neuroresearch
created a platform for a new concept of marketing communication processing of advertising
agency B.M.A. Marketing communications company Oriflame has been enriched by fresh
green colour and natural elements that magnify the perception of the attribute "natural
cosmetics". Mainly due to the fact that your natural cosmetics, not explaining attribute (DICIO
Marketing, 2012).

The company DICIO Marketing further explore the use of neuromarketing in socially
responsible enterprises, and the research sample was composed of 1,464 respondents aged 18
to 79 years. Research question concerned the findings of the feasibility of using neuromarketing
technique enterprise with the concept of CSR.

One of the questions concerned the questioning of whether the respondents thought that the
ethical consumer's subconscious to work as a tool for increasing sales in a company focused
on CSR. The results were divided into two groups of respondents. The first group of
respondents (41%) opted for the fact that the use neuromarketing techniques bordering on ethics
and the final consumers' decisions to purchase consumer made on the basis of its own
arguments. The remaining 59% of respondents are strongly opposed to the use of the
subconscious mind of the consumer as a marketing tool.

Another question was aimed at determining whether advertising subconsciously creates
hidden emotions that influence consumers’ purchasing. 62% of respondents believes that
advertising, as well as other means of communication have an impact on consumers' purchasing
decisions. The remaining 38% respondents are not influenced by advertising when buying
products or services.

7. Results and discussion

As the investigation of consumer behaviour through neuroscience sounds like science
fiction, especially careful should companies exhibiting socially responsible behaviour.

The analysed case and studies and surveys of the foreign and Slovak Republic we can say
that socially responsible businesses should part of its marketing communications use
neuromarketing and its technology very carefully, because corporate social responsibility for
the economic, social and environmental (Tokarcikova et al., 2015). It follows that the use of
neuromarketing as a marketing communication tool is contrary to the concept of CSR -
Corporate Social Responsibility.

Should socially responsible businesses want to make use of neuromarketing as part of their
marketing communication, increased attention should be given responsibility to all stakeholders
to, t. j. optimize their communication activities using neuromarketing of application neuroethics
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to the concept of corporate social responsibility (Mussova, 2016). Socially responsible
businesses should be primarily concerned with the interests of consumers, as business
objectives are not always compatible, and it is necessary to establish ethical standards that each
employee must follow in the area of neuromarketing (Gonzalez-Rodriguez, Fernandez &
Simonetti, 2016).

It follows that as soon as a socially responsible company wants to apply in their
communication activities neuromarketing research and technology, it should follow the
following methodology:

e ethical laws - within neuromarketing research should marketers socially responsible
enterprise based on the code of practice set Neuromarketing scientific and trade
associations,

e commitment to respect laws - behaviour researchers must be neuromarketing during all
phases of research ethics in order to comply with the concept of CSR,

e the consent of the participants in the research - although the cooperation bodies takes
place on a voluntary basis, there must be a document confirming the consent of
stakeholders to neuromarketing research,

e privacy - personal data obtained during the implementation neuromarketing techniques
may not be used for any other purpose,

e transparency and objectivity - the role neuromarketing staff to ensure documentation,
transparency and objectivity of the research,

e The results of the research and the public - it is a direct access to the results of the
research conducted through neuromarketing techniques extent that the researcher
protects personal data of consumers, with clear rules must be published in order to
increase the credibility of research in the public eye.

For possible use neuromarketing techniques in a socially responsible business, it is possible
to propose the following solutions to optimize communication within CSR selection and
realization of lectures undertakings operating neuromarketing or enterprises whose subject of
business lies in the realization neuromarketing research (DICIO marketing) in terms of CSR,
neuromarketing disclosure practices by foreign and Slovak enterprises on the Internet portal,
implementation of the so-called exchanges in international companies with the concept of CSR.

8. Conclusion

The paper aimed to highlight the issue neuromarketing ethical aspects of research in
international and Slovak conditions as part of the concept of CSR.

It is undeniable that the use of techniques neuromarketing businesses leads to the division
of the public into two groups - supporters and critics pointing to deficiencies and barriers of
morality in neuromarketing. From an ethical point of view brings to socially responsible
enterprises wishing to these techniques as part of optimizing your marketing communication
uses, certain risks (deterioration in the perception of the company in the public eye, the
possibility of misuse of data gained in the research neuromarketing competition, etc.). Despite
the urgency of selected neuromarketing ethical aspects of research, there is the possibility of
using techniques neuromarketing socially responsible enterprises. That is, although the ethical
problems can act as a barrier in the concept of CSR, to some extent, there are regulatory
measures as a major potential benefit of neuroethic socially responsible enterprises.
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Neuromarketing techniques are relevant for SMEs over to customers, as based on them can
understand their behaviour. In terms of CSR, these techniques are relevant for the customer
because of the perception of an undertaking in the eyes of the customer.
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Abstract. The Czech Republic has been introducing the system of the electronic records of
cash sales of goods and services — in four phases since 2016. E-sales are modern way of prompt
communication between the entrepreneurs and the Financial Administration. These records
concern legal persons with business activity and natural persons with business activity with tax
residency in the Czech Republic. This contribution describes the legal and regulatory
requirements for electronic records of sales in the Czech Republic, describes the reasons for the
introduction of electronic records of sales in the Czech Republic, defines the expected benefits
(especially in public budget revenues and to society in general) and pitfalls (considered by its
opponents to be great risks), compares the advantages and disadvantages of technical means for
recording sales and assesses the electronic records of sales in the global context. The electronic
records of sales should increase the efficiency of tax audits and serve as a mean of combating
the direct taxes evasion and should reduce the negative impact on the business conscience — the
real impact estimation based on the historical experience in different states is the target of this
paper. This article is a partial result of the research conducted under the CULS FEM IGA
granting project No. 20171032 — Czech tax gap as a consequence of profit shifting
quantification and its factors identification.

Keywords: electronic sales reporting, profit tax, entrepreneurs, online evidence, tax evasion,
income tax gap

JEL Classification: H26, M21, M48

1. Introduction

The main aim of the sales register is acquiring information, which ensures better tax
administration, mostly income tax and also value added tax. Reasons for implying EET
(electronic sales register) arise from tax loss from concealed income of entrepreneurs. It is
presumable, that the limit which determines the subject to obligatory VAT registration is one
of the factors leading to an increase in by devices registered sales, mainly by wage earners.
However, the primary aim of EET is registration of income and taxes connected with it, such
as income tax, social and health insurance. The impact on VAT revenue can be considered as
secondary.
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Last but not least, it is presumed that the electronic sales reporting will lead to reductions of
employing workers in the sector of public boarding and retail without labour contract. It is also
important to see the significance of employer’s protection against dishonest employees who
can enrich themselves by cutting the sales in their advantage to the detriment of their employer.
As the topic of electronic sales reporting is one of the mail topics in the field of taxes currently,
the aim of this article is to evaluate the impact of EET on legal framework of the Czech Republic
and to evaluate benefits and detriments for state administration and foreign experience of this
method of recording obligation.

2. Materials and methods

A method called Desk research has been used for processing of this article. It is based on
comparative analysis of data mainly from the Ministry of Finance of the Czech Republic, but
sources from Slovakia and Croatia have been used as well. Authors focused first on which
scientific work has been done in the area of electronic records of sales up to today. Comparison
of source published in the database Web of Science and Scopus is shown below:

Table 1: Relevant publications on electronic records of sales

Author

Study area

Type of survey

Goal

Kolarova, Eva;
Podolska, Eva

Electronic revenue registry and
the impact of its introduction
on small businessman, natural
persons and micro legal entity.

Questionnaire
survey

To identify the attitude of
surveyed subject on the
Electronic Records of Sale
implementation.

Burden for businesses

To analyse actual technical and

Cimler, Petr connected with electronic sales | Desk research | administrative burden for
registration. businesses.
To develop the authenticity
Kamal et al. Authenticity of an electronic Desk research parameter of electronic business

record

records and how it applies to
SMEs.

Milovanovic, Slavoljub

Application of information and
communication technology, in
selling business processes

Analysis of
data, empirical
investigation

To analyse level of internet
technology and e-business
implementation in Serbia.

Blackburn, Keith;
Bose, Niloy;
Capasso, Salvatore

Relationship between the
underground economy and
income disclosure

Empirical
observation

Verifying the hypothesis: the
marginal net benefit of income
disclosure increases with the
level of financial development.

Stehlikova, lvana

Legislation, administrative
offences and misdemeanours
within Registration of Sales

Desk research

To present a new Act and
related obligations of taxpayers

Zidkova, Hang;
Tepperova, Jana

Measure of Impact
Registration of Sales on Tax
Revenues

Desk research

To create tax revenue
estimation methods in relation
to revenue records

Borisovic, Melnikov et
al.

Carrying out the analytical
optimization of tax control
procedures and increasing
transaction costs of dishonest
taxpayers.

Modelling

To develop an economic -
mathematical model to estimate
the level of tax discipline across
industries.

Machova, Zuzana;

Tax avoidance and evasion

dynamic panel
data analysis

To determine how tax fairness
manifests itself in the society of

Kotlan, Igor for OECD developed countries.
Taxpayer rationales for evasion Analys_,ls_of To approach to rehabilitation of
- . 375 criminal .
Christian, Cary and theft in a sales tax investication | substantial number of non
environment. case filge s compliant taxpayers
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To identify the impact of taxes
on the economy and
competitiveness

Nerudova, Danuse; Tax base harmonization Desk research To identify bgrrlgrs and design
Bohusova, Hana a tax harmonization model
Source: own processing, 2017

Hruska, Zdenek; Awareness about taxation of Questionnaire
Dvorakova Lilia households and businesses survey

From above it is clear that the area of registration of sales and tax avoidance on the level of
sales is being solved by a number of Czech and foreign authors. The method of desk research
prevails in all research methods.

3. Results and discussion

The following chapter contains description of particular problems connected with electronic
sales registration with the comparative analysis.

3.1 Legal and regulatory requirements for electronic records of sales in the Czech
Republic

Fundamental legal regulation is the Act number 112/2016 on Sales records, which has been
valid since April, 13 2016 and has come into effect since December, 12 2016. This law adapts
rights, obligations and methods for sales records and method related to them. It also defines
schedule of gradual implementation of electronic records of sales for single subjects of national
economy. This law was approved together with an accompanying Act number 113/2016, which
changes some laws in connection with approval of law on sales records Changes concern: Act
on Income Tax, Act on Value Added Tax, Act on Administration Fees. In relation to registry
obligation of tax subject the current amendment contains of a number of norms which order
obligatory subject obligations connected to registration of selected aspects of their individual
activity or other obligations being in essence similar to obligations described in the act on sales
records. It concerns mainly:

- Act number 280/2009, tax order, which obliges the tax subject to keep rolling record
about realized payment in case that similar records are not being kept due to another
legal regulation.

- Act number 563/1991 on Accounting, which obliges accounting units to collect facts
being subject of the accounting, accounting documents and record them on the basis of
provable accounting records in accounting books, including turnover.

- Act number 586/1992 on Income Tax, which describes ways of income and costs
records of natural persons with business activity who are not an accounting unit.

- Act number 643/1992 on Consumer Protection, which claims that if asked by the
purchaser, the seller is obliged to issue a receipt about purchasing a product or being
provided with service with further characteristics.

- Act number 455/1991 on Business obliges the businessman in article 31, paragraph 14
to issue documents about sales of goods and providing services with required details if
being asked by the customer.

- Act number 526/1990 on Prices claims the obligation of the seller to keep records about
prices. Apart from prices stated by administration and prices under regulation this
amendment refers to prices of goods that is sold to the consumer.
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3.2 Expected benefits and pitfalls of electronic records of sales implementation

This chapter focuses on benefits and pitfalls on the side of the state and tax administration.
The main expected benefit lies in higher tax collection and reduction of employment without
labour contract, especially in the sector of retail, particularly in the public boarding operation.
The charts below show estimated fiscal income according to the Ministry of Finance of the
Czech Republic for 2015 and following:

Table 2: Impact of EET implementation according to the sector

Impacts of EET implementation according | Presumed sales increase Presumed sales increase
to the sector (in %) (in bilion CZK)

Retail except for vehicles with engine 9.3 104.5

Catering and boarding 27 16.1

Source: MFCR published in RIA, 2015
Table 3: Current annual impact of EET in billion CZK

Amount of impact of EET
Impact on/Year

2015 2017 | 2018 2019
Value added tax 55 45 57 06
Income tax of legal
persons 2.0 1.7 1.0 0.2
Income tax of
natural persons 5.0 34 3.3 0.5
EET TOTAL 125 13.4 9.2 1.8

Source: Calculations of MFCR published in RIA, 2015; MF CR, 2017

In connection with realization of electronic records of sales we can expect also costs. The
Ministry of Finance of the Czech Republic (RIA, 2015) has calculated initial costs of building
IT system in the total of 370 billion CZK (hardware, software, module for potential receipt
lottery, etc.) and costs for operation and maintenance of the IT system on the side of the state
in the total of 170 billion CZK annually. Further costs deal with following supporting activities
in the total of 130 billion CZK. They include costs for public service, which means PF and a
call centre. The Ministry of Finance of the Czech Republic expects these costs mainly in the
first two years of the project, though. Turnovers of territorial administrative units are excluded
from the record obligation, so we do not expect impact on these subjects. Further costs will be
spent in the connection with receipt lottery implementation. According to Vlkova (2017) the
Ministry of Finance of the Czech Republic is planning to provide this lottery with 8 million
Czech crowns in 2017 and to finance 1.25 million CZK for every month for services of receipt
lottery from the company Diebold Nixdorf private limited company.

3.3 Comparative analysis of advantages and disadvantages of technical means for records
of sales and assessment of sales records

The choice of technical device is not determined legislatively. The project of this system has
been designed with open choice for software and hardware. The device must have such
technical features that it is able to send immediately via internet required information about the
sales to the system of the Financial Administration and print a receipt including fiscal
identification code about the transaction for the customer. Basic possibilities include:

a) Smart phone + wireless printer: Advantages: low purchasing costs. Disadvantages: not
produced for similar purpose, only consumer device, low service life, little stabile
technology, needs frequent service, software can have limited functions, usually low battery
durability.
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b) Tablet + wireless printer: Advantages: low purchasing costs, presumably convenient offers
from the side of the suppliers including possibility of borrowing, user comfort due to internet
portal (assesment of sales, item setting), ensured continuity/ saving data for possible loss/
defect of the device. Disadvantages: not produced for similar purpose, usually only
consumer device, low service life, low battery durability.

¢) Compact transportable device without cloud service: Advantages: stabile operation, easy
service. Disadvantages: limited functions, not suitable for big operation companies, low user
comfort, lacks the possibility of sofisticated assessment and easier setting and ensurance of
continuity/ saving data for possible loss/ defect of the device.

d) Compact transportable device with cloud service: Advantages: stabile operation, easy
service, possibility of assessment and individual setting with the help of internet portal,
ensurance of continuity/ saving data. Disadvantages: limited functions, not suitable for
bigger operation companies, lower user comfort — numeral buttons only.

e) All-in-one compact device: Advantages: low purchase costs, integrated receipt printer and
card reader for identification of customers, user comfort due to internet portal, ensurance of
continuity/ saving data, possibility of connection of a weigh, scanner of the barcode, etc.
Disadvantages: not suitable for big operation companies, medium resistance.

f) PC Cash registers: Advantages: possibility to set the system according to operation needs,
wide possibilities of peripherals, possibility to connect different cash register software, range
of advanced cash register software, professional functionality. Disadvantages: higher price
as compared with registration cash register, service costs.

g) Single purposed cash register: Advantages: high system stability, high hardware lifetime, the
ability to build a system according to traffic needs, advanced cashier software, professional
functionality, durability.

Disadvantages: higher price than registration and PC cash registers, the impossibility of
uploading other cash software.

h) Cash register suitable for operation of EET: Advantages: stabile operation, easy service.
Disadvantages: limited functions, suitable only for smaller operation companies.

3.4 Electronic records of sales in different EU states

European Union states implementing records of sales include, e.g.: Italy, Hungary, Slovakia,
Poland, Belgium, Latvia, Lithuania, Malta, Sweden, Romania, Bulgaria, Greece, Cyprus and
Croatia. Since 2016 Austria and Slovenia have implemented records of sales, too. According
to Simek (2016), Germany uses records of sales for the segment of taxi services.

Most cases deal with off-line systems (cash register). On-line system has been working in
Croatia since January 2013 and since 2016 in Slovenia. Hungarian system is indicated as
“hybrid one”, as Hungarian government approved in 2012 connection of cash registers to online
system of National tax and customs administration. A system similar to the Hungarian one is
used in Romania. Another hybrid system is the Slovak one, which recorded sales of business
subjects via cash registers with fiscal memory and since April, 1t 2015 has implemented virtual
cash registers (VRP), which work on the basis of online. VRP implementation was followed by
widening of services and activities obliged with cash register generally. The highest level of
similarity with the Czech system is shown in the cash records in Croatia. EET was implemented
in three phases here (the first phase — 1/2013: medium and large corporations in boarding,
4/2013: wholesale and retail of wage earners in service area, 7/2013: other subjects). The
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differences include mainly the fact that the simplified regime is not electronic — it is based on
numbered effect notebooks, which are registered in advance by the Tax Administrator. Other
differences between Czech and Croatian EET is shown below:

Table 4: Differences between sales records in the Czech Republic and Croatia

Parametre Czech Republic Croatia
Simplified electronic mode (off-line) Yes No
Regulation of cash situation in the cash No Yes
register
Obligation of the customer to accept and No Yes
keep the receipt
Acquiring details about cashiers No Yes
Fee for digital certificate No Yes
. 500 000 Kuna, it is about
Maximal penalty 500 000 CZK 1 750 000 CZK
Bill lottery No Yes

Source: own processing in accordance with MFCR, 2015; Zakon o fiskalizaciji u prometu gotovinom, 2016

Main drawback affecting the functionality of EET in the Czech Republic can be in
comparison to Croatia seen in the lacking obligation of the consumer to be connected to the
system of checking the sales. If the consumer is offered the possibility to refuse the receipt a
space for restriction of grey economy is decreased significantly, mainly in the long-term
horizon, when motivation efficiency of the consumer in relation to the check of the seller over
the bill lottery decreases, as can be deduced from experience in Slovakia. Apart from Slovakia
and Croatia Slovenia implemented bill lottery with the aim to motivate customers to accept
receipts from businessmen. Experience in these countries shows that after implementing of the
lottery the interest was huge (Slovakia registered in the competition according to the company
Tipos more than ten million cash register receipts in a month), while in January 2015 it had not
been a half of this number. So the Slovak government increased the number of the rewarded
and also started jackpot. The highest lottery win was according to lottery company Tipos (Tipos,
2017) 8846 euros, last jackpot was 7501.21 euros. Bill lottery is supposed to be implemented
in the CZ as well for more effective usage of state currency. The first draw is taking place on
November, 151 2017 from the receipts issued in October this year.

4. Conclusion

Electronic record of sales differs from the first intended implementation of so called cash
registers. Generally, on-line records of sales stay to be one of the tools of the finance
administration for potentially effective fight against taxes evasion. Secondly, the outcomes of
EET are usable for analytics aimed at money laundering, mainly as a result of wide data base,
where it is possible to identify abnormalities, for example atypical fluctuation of turnover
without reference to seasonal aspects or on the other side non-standard regularity of turnover.
Then, reasons of discrepancies matter, although they can be fully rational and reasonable.

The Czech Republic enables to present the receipt in an electronic way, but minor proportion
of this way is presumed. This is another possible direction of the research of seller and consumer
behavior with EET aimed at concurrent negative externalities. A sad fact of the solution is that
EET in its current form in the Czech Republic theoretically favours such group of subjects that
are working outside the system completely, in other words the black economy. This aspect is
suitable to be expressed in numbers and possible realized important impacts should be solved
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by consecutive measurements. One of them could be expanding of the responsibility for records
of sales on the consumer.

Acknowledgment

This paper is a partial result of the research conducted under the CULS FEM IGA granting
project No. 20171032 - Czech tax gap as a consequence of profit shifting quantification and its
factors identification.

References

[1]

[2]

[3]

[4]

[5]

[6]

[7]

[8]

[9]

[10]

Blackburn, K., Bose, N. and Capasso, S. (2012). Tax evasion, the underground economy
and financial development. Journal of Economic Bahavior & Organization, vol. 83, no.
2, pp. 243-253.

Melnikov, B. A. et al. (2016). Tax instruments to counteract the economic activity in the
shadow economy. Turkish Online Journal of Design Art and Communication, vol. 6, pp.
2586-2594.

Christian, C. (2016). A typology of sales tax noncompliance: Targeting enforcement to
diverse intentions. E Journal of Tax Research, vol. 14, no. 1, pp. 119-147.

Cimler, P. (2015). Electronic sales registration — for whom is it an opportunity, and for
whom a threat? International Scientific Conference on Opportunities and Threats to
Current Business Management in Cross-Border Comparison, Pilsen, Czech Republic,
vol. 28, pp. 11-18.

Hruska, Z. and Dvorakova, L. (2013). Theoretical and practical problems of
environmental taxation in conditions of the Czech Republic. E&M Ekonomie and
Management, vol. 16, no. 1, pp. 18-32.

Kamal, S. et al. (2015). Developing the authenticity framework of electronic business
records in SMEs Companies. International Accounting and Business Conference (IABC)
2015, Procedia Economics and Finance, Putrajaya, Malaysia, vol. 31, pp. 834-838.

Kolarova, E. and Podolska, E. (2016). The electronic record of sales and impact on the
reduction of tax evasion. Proceedings of the 13th International Scientific Conference,
Brno, Czech Republic, pp. 357-364.

Machova, Z. and Kotlan, 1. (2016). The influence of tax fairness on tax evasion in
developed countries. 14™ International Scientific Conference: Economic Policy in the
European Union Member Countries, Petrovice, Karvine, Czech Republic, pp. 408-415.

MF CR. (April 2017). Konvergenéni program CR. [Online]. Available:
http://www.mfcr.cz/cs/zahranicni-sektor/pristoupeni-cr-k-eurozone/konvergencni-
program.

Milovanovic, S. (2015). Application of internet technology and electronic business
concept in Serbia. Economies of Balkan and Eastern Europe Countries in the Changed
World (EBEEC 2014), Book Series: Procedia Economics and Finance, Nis, Serbia, vol.
19, pp. 278-286.

1644



17" International Scientific Conference Globalization and Its Socio-Economic Consequences
University of Zilina, The Faculty of Operation and Economics of Transport and Communications, Department of
Economics 4" _ 5t October 2017

[11]

[12]

[13]

[14]

[15]

[16]

[17]
[18]

[19]

[20]

[21]

Nerudova, D. and Bohusova, H. (2007). SMEs on the internal market — tax and accounting
aspects. 5th Scientific International Conference on Hradec Economical Days 2007,
Hradec Kralove, Czech Republic, pp. 77-81.

RIA, MECR. (August 2015). Zdvérecnd zprdva hodnoceni dopadii regulace (RIA) - ndvrh
zdakona o evidenci trzeb. [Online]. Available: http://docplayer.cz/5495275-Zaverecna-
zprava-hodnoceni-dopadu-regulace-ria-navrh-zakona-o-evidenci-trzeb.html.

Stehlikova, I. (2017). Registration of sales in the Czech Republic — a few months after
the effectiveness of the act. 4th International Baltic Conference on Financial Law - the
Financial Law towards Challenges of the 21st Century, Gdynia, Poland, vol. 580, pp.
214-223.

Simek, B. (2016). Elektronicka evidence trzeb v Ceské republice, 1% ed. Plzen, Czech
Republic: Spreved.

Tipos. (July 2017). Ndrodni blockovd loterie. [Online]. Available: https://
narodnablockovaloteria.tipos.sk/sk/titulna-stranka.

Vlkova, J. (July 2017). Uétenkovou loterii chce ministerstvo stihnout jesté pred volbami.
[Online]. Available: konomika.idnes.cz/uctenky-loterie-uctenkova-loterie-ministerstvo-
financi-pilny-babis-eet-105-/ekonomika.aspx?c=A170718 141207 ekonomika _hm1.

Zakon ¢. 280/2009 Sb. Dariovy rad. Sbirka zakont, castka 87/2009. [Online]. Available:
http://zakony.centrum.cz/danovy-rad/.

Zakon o fiskalizaciji u prometu gotovinom. (2016). [Online]. Available:
https://www.zakon.hr/z/548/Zakon-o-fiskalizaciji-u-prometu-gotovinom.

Zakon €. 113/2016 Sb., Zdkon, kterym se méni nékteré zakony v souvislosti s prijetim
zdkona o evidenci trzeb. Sbirka zakonl ze dne 13. 4. 2016, ¢astka 43. [Online]. Available:
https://www.sbirka.cz/POSLATYD/NOVE/16-113.htm.

Zakon ¢. 112/2016 Sb., o evidence trzeb. Sbirka ptedpisti. Snémovni tisk ¢. 513/0.
[Online]. Available: http://www.sbirka.cz/POSLATYD/NOVE/16-112.htm.

Zidkova, H. and Tepperova, J. (2017). Registration of sales. How to measure its impact
on tax revenues? Proceedings of the 21% International Conference Current Trends in
Public Sector Research. Book Series: Current Trends in Public Sector Research.
Slapanice, Czech Republic, pp. 231-238.

1645


http://zakony.centrum.cz/danovy-rad/

17" International Scientific Conference Globalization and Its Socio-Economic Consequences
University of Zilina, The Faculty of Operation and Economics of Transport and Communications, Department of
Economics 4" _ 5t October 2017

THE SOCIAL-ECONOMIC IMPORTANCE OF
FAMILY BUSINESSES IN THE PROCESS OF
GLOBALIZATION

Maria Moresoval? and Mariana Sedliacikova?® ™

Technical University in Zvolen, Faculty of Wood Sciences and Technology, Department of
Business Economics, T. G. Masaryka 24, 960 53 Zvolen, Slovak Republic

2Matej Bel University in Banskéa Bystrica, Faculty of Economics, Department of Corporate
Economics and Management, Tajovského 10, 975 90 Banska Bystrica, Slovak Republic

3maria.mores@centrum.sk, °sedliacikova@tuzvo.sk

*Corresponding author

Abstract. The process of globalization has become a world phenomenon that affects the
economic as well as the social environment of countries all over the world. Family businesses,
as one of the oldest form of business, are seen as the driving force of the global economy. They
have been an important part of the economic health of many countries, especially these that are
established on the principles of the market economics. It is important to emphasize that these
enterprises bring a lot of socio-economic benefits to the family as well as to the whole society.
The aim of this paper was to point out the importance and irreplaceable position of family
businesses in the global economy and at the same time to underline the specificity of the social
function of these enterprises, which significantly influence the whole society and help to fight
against the one of the biggest global problem — the growth of poorness. In this article, it was
declared the importance of these enterprises in the global economy from the quantitative
evaluation of family businesses through the key macroeconomic indicators. A proposed model
that highlights the benefits of family businesses for the whole of society was the result of our
research. It is expected that a comprehensive view on the benefits of family businesses, whether
in the economic or social sphere, will help to highlight the issues of family business and their
significant impact in the global environment.

Keywords: family businesses, globalization, social-economic function, global economy

JEL Classification: D21, E24, E29, M21

1. Introduction

Ekonomicky a socidlny rozmer globalizacie zobrazuje jej vplyv na zivot a pracu l'udi, ich
rodiny ako aj celu verejnost’ (Uramova et al., 2012; Musa et al., 2017). V oblasti pracovného
Zivota, globalizacia vyznamne ovplyviiuje zamestnanost’ obyvatel'stva, pracovné prilezitosti a
podmienky, prijem a socidlne zabezpecenie. Globalizacia ovplyviiuje aj Zivot ako taky, nasu
bezpecnost’, kulturu, identitu, rodiny a komunity. V globalnom podnikatel'skom prostredi sa
Vv poslednych desiatich rokoch vel'ka pozornost’ zacala venovat’ rodinnym podnikom. Rodinné
podniky (RP) sa stali dolezitou skupinou v segmente malych a strednych podnikov, ale zaroven
st stcastou ekonomického zdravia mnohych krajin, zvlast tam, kde je podporovana
podnikatel’ska iniciativa. Je nutné zdoraznit, Ze patria vo svete medzi storoCiami overeny
sposob podnikania, ktory prindSa rodine, ale aj celej spolo¢nosti vela socidlno-ekonomickych
vyhod (Bekeris, 2012; Bencikova et al., 2013; Musa et al., 2015; Bikar et al., 2016; Mastalerz-
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Kodzis et al., 2016). Cielom predloZzeného prispevku bolo poukazat na dolezitost’
anezastupitel'nt poziciu RP v globalnej ekonomiky a su¢asne na osobitost’ ich socialnej funkcie
pomocou zostaveného modelu, nakol’ko RP vyznamnym spdsobom ovplyviiuji celu
spolo¢nost’ a pomahaji bojovat’ proti jednému z najdolezitejSich globalnym problém, rastu
chudoby.

2. Material a metodika

2.1 Material

V odbornej literatire je mozné stretnit’ sa s mnohymi pokusmi o formuldciu koncepcnej
a operativnej definicie RP. Jadrom viacerych z nich bolo zadefinovanie RP tak, aby ho bolo
mozné odliSit’ od nerodinného podniku. Akokol'vek, Ziaden z tychto pokusov nevyustil do
vSeobecne akceptovanej definicie, ¢i uz v rozvinutych trhovych ekonomikéch alebo byvalych
socialistickych krajinach. (Hudakova et al., 2015)

Pri vymedzeni RP odbornici vychadzaji z réznych kritérii. Medzi najcastejSie kritéria
mozeme zaradit’ percentudlny podiel rodiny na majetku, zapojenie viacerych generacii do
strategického rozhodovania o podniku, imysel postipenia podniku d’al$im generaciam (Salvato
et al.,, 2008). Spolo¢nym rysom tychto spolo¢nosti je rodinny rozmer, kde podnikanie
a vlastnictvo su vzajomne prepojené. RP mozu byt malé, stredné alebo velké, ktoré bud’
zverejnia fakt, Ze ide o RP alebo ho utaja (Evert et al., 2016). Autori, ktori sa RP zaoberaji
dlhodobo vytvorili systém definovania RP podl'a stupna angazovanosti rodiny na podniku.
Rozlisuju tak tri stupne definovania rodinnych podnikov (Solomon, 2015):

1. Siroka definicia — je nutna efektivna kontrola strategickych rozhodnuti rodinou a imysel
0 zachovanie vzt'ahu medzi rodinou a podnikom,

2. stredna definicia — zakladatel’, alebo jeho potomok vlastni kontrolny balik akcii podniku
a je teda pravoplatnym hlavnym prijimatel'om rozhodnuti v podniku,

3. uzka definicia — v RP su zucastnené viaceré generacie danej rodiny, rodina priamo vedie
a vlastni podnik, a viac ako jeden €len rodiny ma vyznamné manazérske pravomoci.

Kazdy podnik ma socidlnu Strukturu, ktora je tvorend forméalnymi a neformdlnymi
skupinami. Je vel'mi tazké stanovit’ hranicu medzi tymito dvoma rovinami $truktiry podniku,
pretoZe sa navzajom prelinaji. Spolocenska zodpovednost’ podnikov mozno nazvat’ aj ,.trojita
zodpovednost™, nakol’ko sa odvija z troch zdkladnych oblasti — ekonomickej, environmentalne;
a socialnej vyhod (Alshammari, 2015; Crowther et al., 2008).

2.2 Metodika

Vyskum prebiehal v Styroch klI'iCovych etapach. V prvej etape riesenia bolo potrebné na
zdklade analyzy sekundarnych zdrojov realizovat’ literarnu resers S cielom definovat RP.
V druhej etape bola pozornost’ venovana porovnavaniu vyznamnosti RP pre vybrané krajiny
prostrednictvom vybranych makroekonomickych indikatorov (podiel RP na HDP,
zamestnanosti a ich zastipenie v sikromnom sektore). V tychto etapach boli pouzité metody
vedeckej prace, ako sumarizdacia, syntéza poznatkov a metoda analogie. V tretej etape bol
zostaveny model, ktory poukazuje na Specifickost’ RP, kde socialna funkcia podniku a rodiny
tvori jeden celok. Model bolo moZzné navrhnit za pomoci vyuZitia systémového pristupu.
V zdverecnej fiaze boli metédou sumarizacie zhodnotené dosiahnuté vysledky a definované
prinosy modelu pre vedu, tedriu a prax.

1647



17" International Scientific Conference Globalization and Its Socio-Economic Consequences
University of Zilina, The Faculty of Operation and Economics of Transport and Communications, Department of
Economics 4" _ 5t October 2017

3. Vysledky a diskusia

3.1 Ekonomicky vplyv rodinnych podnikov na narodné ekonomiky

RP celkovo v Eurdpe predstavuji 70 % az 80 % zo vsetkych podnikov pdsobiacich
v sukromnom sektore (Bekeris, 2012). Najvyssi podiel tychto podnikov (Tabulka 1) je vo
Francuzsku, Nemecku, Holandsku, Portugalsku, Belgicku, Velkej Britanii, Spanielsku a
Taliansku. V USA RP predstavuju vacsinu podnikov, konkrétne 96 %. Absolutnym
dominantnom v pocte RP je Mexiko. Podl'a vyskumov v Strednej Amerike je podiel RP az na
tirovni 92 % az 100 % (Johansson et al., 2009). V Azii najvyssi podiel RP, podl'a tabul’ky 1,
moézeme vidiet' v Indii (90 %) a Japonsku (90 %). V Australii predstavuju rodinné podniky 75
% zo vSetkych podnikov podnikajicich na zemi tohto Statu. Z vySSie uvedeného mdzeme
jednoznacéne konstatovat’, Zze RP predstavuju majoritni ¢ast’ zo vSetkych podnikov na celom
svete. Statistiky uverejnené spolo¢nostou Family Firm Institute uvadzaju, ze celkovy podiel
RP vo svete sa priemerne pohybuje v rozmedzi 60 % az 80 % .

Podiel RP na HDP a zamestnanosti je vo v§eobecnosti priemerne o 10 % az 30 % mensi, ako
ich celkovy pocet v danom $tate (IFERA, 2003). V Europe sa podiel RP na HDP (Tabulka 1)
pohybuje v rozmedzi 35 % (v Pol'sku) az takmer 80 % (v Taliansku). VSeobecné pravidlo
0 vzt'ahu medzi po¢tom RP a HDP podrla ziskanych udajov plati vo va¢sine sledovanych krajin
Eurdpy, napr. Cyprus 50 % (-30 %), Pol'sko 35 % (- 45 %). Na druhej strane, existuju aj krajiny,
kde tento rozdiel je miernejsi, ako napr. v Taliansku 79 % (- 14 %), Nemecku 55 % (- 5 %),
Francuzsku 60 % (- 6 %). Na Americkom kontinente najvyssi podiel RP na HDP mé Mexiko,
a to az 90 %. Podobna situacia je aj vo zvysku sveta. V Azii a Australii RP sa podielaju
miniméalne 50 % podielom na tvorbe HDP, pricom maximalne na irovni 76 % na Filipinach.

Podobne je to pri podiele RP na zamestnanosti v jednotlivych Statoch. Takmer vo vSetkych
krajinach uvedenych v tabulke 1 s RP vyznamnym zamestndvatelom vo vSetkych
sledovanych narodnych ekonomikach. Cisla sa vyznamne odliduju od takmer 35 % podielu na
zamestnanosti populacie krajiny vo Svédsku, 50 % v Australii, 63 % v USA, 79 % v Indii az
po 94 % zamestnanost’ 'udi v RP v Taliansku. Zo vSetkych sledovanych krajin prave talianske
RP st najvacsim zamestnavatel'om tejto narodnej ekonomiky. (Klein, 2000; Bekeris, 2012)
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Table 1: Podiel rodinnych podnikov na HDP, zamestnanosti a ich zastupenie v sukromnom sektore v narodnych
ekonomikach

Krajina Definicia RP % RP HDP | Zamestnanost’ Krajina Definicia RP % RP HDP Zamestnanost’
Afrika Austrilia
Juzna TR o _—y

Afiika Siroka 80 % - Australia Uzka 5% 50 % 50 %
Amerika Eurdpa
Argentina Siroka 71% 30 % 68-70% Belgicko Uzka 70 % 55 % 45%

Brazilia Stredna 90 % 85 % 50 % Cyprus Siroka 80 % 50 % 40-50%

. 5 50 %
Cile Sirokd 75% -70 60 % Dénsko Stredna 45%
%

Kanada Siroka - 45 % - Finsko Uzka 80 % 40-45% 50 %
Kolumbia Strednd 70 % 60 % 65 % Franctizsko Sirokd 60 - 66 % 60 % 45%
Kostarika Stredna 90 % 60 % 70% Holandsko Stredna 69,3 % 53% 49 %

Mexiko Siroka 92-100% | 90 % 79 % Grécko Siroka 80 % - -
Paraguaj Siroka 80 % - - Island Siroka 70-80 % 60-70% 70 %
Uruguaj Siroka 80 % 50 % 70 % Irsko Strednd 5% - 40-50 %

USA Siroka 96 % 57% 63 % Taliansko Sirokd 93 % 79 % 94 %
Azia Nemecko Stredna 60 % 55% 58 %
Cina Uzka 85 % 65 % Norsko Uzka 74 % 54 % 3%
Filipiny Siroka 80 % 76 % - Pol'sko Siroka 50-80 % 35% -
India Siroka 90 % 66 % 79 % Portugalsko Siroka 70 % 60 % 50 %
Indonézia Sirokd 8% | 2% S Siroka 8095 %
republika

Japonsko Siroka 90 % - - Spanielsko Uzka 75% 65 % 75 %
Libanon Stredna 85 % - 85 % Svédsko Uzka 79 % - 347 %
Malajzia Siroka 70 % 67 % 65 % Velka Britania Strednd 70 % 70 % 40-50%

Source: (viastné spracovanie podla: Klein, 2000; IFERA, 2003; Johansson et al., 2009; Hudakova et al., 2015)

3.2 Socialna funkcia rodinného podniku a model prepajajici socialnu funkciu podniku a
rodiny

Pri RP sa nam prelina socialna funkcia rodiny a podniku (Schmidts et al., 2015). Niektoré
Stidie uvadzajl, Ze vplyv rodiny prinasa do podnikania urcité pozitivne socialne prvky, napr.
priatel'ské vzt'ahy medzi vlastnikmi, manazérmi a zamestnancami, o ma priaznivy vplyv na
manaZzment a Sirenie znalosti vo firme. Medzi faktormi, ktoré méZu priaznivo ovplyviiovat
vykonnost' RP, patri pozitivny imidZ u verejnosti, rychle a flexibilné rozhodovanie alebo
stabilita a zdiel'anie spolo¢nych cielov a hodnét (Laguir et al., 2014). Na druhej strane st
s vplyvom rodiny spojené faktory, ktoré mozu potencialne vykonnost’ podniku znizovat’. Medzi
tieto faktory patri hlavne konzervativizmus a nie prili§ strategické planovanie, nepotizmus,
autokracia zakladajliceho €lena, nejasné rozdelenie roli alebo rivalita medzi ¢lenmi rodiny,
hlavne medzi sirodencami (Zachary, 2011). V roku 2014 bol realizovany prieskum medzi RP,
ktory sa Uzko dotykal aj ich socidlnej funkcie. Z vysledkov prieskumu vyplynulo, Ze
podnikatelia z RP citia va¢si zavdzok voci zamestnancom a spolo¢nosti ako takej. Na zaklade
tohto silnejsieho pocitu zodpovednosti vyvijaji ovel'a viacsie usilie, nez ostatné spolocnosti, aby
zamestnanost’ vo svojej firme udrzali aj v tazkych ¢asoch. Tato skutocnost’ sa premieta do
vyS$Sej vernosti a pocitu zaviazku od tych, ktorych zamestnavaju (Elbaz et al., 2014; Laguir et
al., 2014).

Z modelu na obrazku 1 vyplyva, Ze prepojenim socialnej funkcie podniku a rodiny sa vytvara
Specifické socidlne prostredie RP. V urcitych pripadoch prepojenia socialnej funkcie podniku
arodiny, dochadza k ich vzajomnej podpore, ako napr. uprimnost’, priamost’, harmonia v rodine
podporuju komunikaciu na pracovisku so vSetkymi zamestnancami. Niekedy vSak vznika
vyrazny rozdiel medzi socidlnou funkciou podniku a rodiny. Ako prvy mdézeme spomenut’
nepotizmus. V RP sa Casto prejavuje uprednostiiovanie ¢lenov rodiny, ¢i uz na manazérskych
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postoch alebo vSeobecne v podniku. V tom momente je skor uplatiovana socialna funkcia
rodiny a nie podniku. O tomto probléme hovorime najma vtedy, ked’ sucast'ou podniku su aj
nerodinny zamestnanci. Dalsi konflikt moZe vzniknat' v podobe prehnanej starostlivosti, ak sa
manazér alebo vlastnik obdva o zdravie ¢lena rodiny a preto pracu zveri nerodinnému
zamestnancovi. Autori ako Laguir et al. (2014) a Schmidts et al. (2015), uvadzaja tiez, ze
problémom RP je konzervativizmus. Typickym znakom rodiny je, Ze sa uzatvara dovnutra,
avSak v pripade podniku to ma byt’ opacne.

Dovera, ktora je medzi ¢lenmi rodiny v RP sa casto prejavuje aj v decentralizacii riadenia,
ta je prejavom SZP — socialnej funkcie podniku (Cox et al., 1997; Zachary, 2011). Avsak,
niekedy sa moze stat, ze z dovodu nejasného rozdelenia roli v podniku sa straca efektivita
riadenia a vznika chaos. Problém moze tieZ nastat’ ak ¢len rodiny ma vlastné ciele, ktoré nie su
zhodné s cielom RP alebo rodiny. Na druhej strane prave zapojenie rodiny do podnikania
predstavuje zna¢nl vyhodu. Solidarita, ktora je typickym znakom rodiny mdze priamo podporit’
podnikovu filantropiu. Nespornou vyhodou RP je hlavne ich vztah s okolim. Rodina sama
0 sebe si vytvara svoje vlastné prostredie v Spolocnosti, ktoré nasledne moze vyuzit
V podnikani. RP patria hlavne medzi mikro a malé podniky. Ich podnikatel'ské aktivity su
zamerané na miestny trh, ktory poznajt a teda mo6zeme konstatovat’, Ze podnikaji v ,,domacom
prostredi®. (Cox et al., 2003; Laguir et al., 2014)

Figure 1: Socialna funkcia rodinného podniku

[ Socidlna funkcia rodinného podniku ]

[ Socidlna funkcia rodiny | + | Socidlna funkcia podniku |
I
v ¥
l Celozivotné puto } ;[l P"s?o‘:;:;‘co:zzl‘g‘?‘h |

Starostlivost’ o Elenov rodiny Nyukteost pracovieho
3 2 Y |——| Vzijomné prelinanie a rodinného Zivota
a vychova deti

zamestnancov

Podpora &lenov rodiny Rovnost prileZitosti a zakaz
- diskrimindcie
I I

Vytvéranie domova Zabezpet peénél
. bezpetia, istota, vzajomne;j —.i Prehnana starostlivost’ }1— a zdravého prostredia v
blizkost: podaiku

D icia riadenia —

Dévera a vzijomné ST < . b 3
Nejasné rozdelenie roli vysiie pravomoci
podporovanie sa ’

jednotliveov
I I
Uprimnost, priamost,
jednoznainost, harmbnia

psope = A Spolupraca vietkych
e e
hodrét, spoloéné cizle ciefov pedaiku
l Solidarita }v =II Firemna filantropia |
Vytvorené vztahy a viastné L Dobrovornictro, podpora
miesty v komunite komuaity

[ |

» Komunikaeia

Source: (viastné spracovanie)

Kazdy podnik ma lepSie predpoklady sa rozvijat, ak vzdeldva svojich zamestnancov,
deleguje na nich kompetencie a zabezpecuje im vhodné podmienky participovania na vzostupe
firmy (Schmidts et al., 2015). Zaroven aj Martinez-Ferrero et al. (2016) uvadza, ze Usilie
podniku rozvijat’ socidlnu oblast’ Zivota je podstatou a zmyslom jeho socidlnej funkcie, ktora
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ma v ekonomickej tedrii svoje stabilné¢ miesto popri ostatnych tradi¢nych funkciach podniku.
Na druhej strane, podl'a Bergamaschi et al. (2016), v odbornej literature chyba jednoznacné
vymedzenie obsahu a zloziek socidlnej funkcie podniku a neexistuju ani presne vypracované
kritéria na jej uplatnovanie v praxi. Alshammari (2015) a Kumar et al. (2016) upozoriiuju na
skutocnost, ze kym efektivnost’ podnikatel'skej funkcie je mozné merat’ napr. velkostou
dosahovaného zisku, vyrobné funkcia objemom produkcie alebo obchodna funkcia Groviiou
obratu podniku, pre socidlnu funkciu neexistuju takéto jednoznacné kvantitativne ukazovatele.
V poslednych rokoch sa vSak rozvijajua viaceré hodnotiace modely socialne, resp. spolocensky
zodpovedného spravania podniku. AvSak ako uvadza Bergamaschi et al. (2016), len mala
pozornost’, sa venuje socidlnej funkcii rodinného podniku. Z vysledkov stidie autorov Elbaz et
al. (2014), Laguir et al. (2014), Schmidts et al. (2015) sa zistilo, ze v RP sa prelinaji vztahy
rodiny a podniku z ¢oho vznika ovel'a kvalitnej$ia vnatorna klima v podniku. RP sa angazuju
aj v externom prostredi v miestnych regionoch kde posobia. Dobrovolnickymi aktivita,
podporou komunity, poskytovanim pracovny miest, vzdeldvania, inovacii pomahaju rozvijat
miestne regiony a odstraiovat’ tak globalny problém prehlbovania socialnych rozdielov medzi
obyvatel'stvom. Na zaklade vyssie uvedeného je 'ahké pochopit’, preco stale viac a viac vedcov
a akademikov, ¢i politikov zac¢ina ¢oraz vacsiu pozornost’ venovat’ rodinnym podnikom.

4. Conclusion

Do buducnosti je dolezité, aby bola prijata jednotna definicia RP vo svete. Predovsetkym
inStitacie, ktoré poskytuju Statistické udaje, ako napr. EUROSTAT, by mali prijat’ definiciu RP
a priebezne zhromazd’ovat’ informécie o nich. V sucasnosti existuje takmer 90 definicii RP.
Jednotlivé $tudie a Statistiky pracujii s réznymi definiciami, a potom je vel'mi tazké, az
nemozné, tieto udaje porovnavat. Sucasne politici v jednotlivych Statoch by mali venovat
vacsiu pozornost’ rodinnym podnikom nakolko st pre ich ekonomiky ,krvnym obehom®.
Mimoriadnym prikladom je Spanielsko. Po¢as niekolkych poslednych rokov si politici
uvedomili vyznamnost’ rodinného podnikania pre ich ekonomiku a vlada reagovala na situdciu
zmenou danovych zakonov o rodine, ale aj zjednodusenim prevodu podniku na d’al$iu
generaciu. Zaroveii vznikol institit na podporu rodinného podnikania. Spanielsko by sa teda
mohlo stat’ in§pirativnym prikladom nie len pre Slovensko, ale aj ostatné Staty sveta.
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Abstract. Small and medium sized enterprises (SMEs) in Slovakia are facing various barriers
in their business, while access to finance is the dominant factor in the development of these.
Development of SMEs is closely related to the development of national and world economy,
because they are the main source of economic growth. The contribution deals with financial
support for SMEs in Slovakia. It focuses on opinions of entrepreneurs and their perceptions of
non-refundable, but also repayable forms of financial support. The objective of the paper is to
examine and to assess the conditions for the use of financial support for small and medium
enterprises in Slovakia and to propose a set of recommendations for improving its effectiveness.
The empirical data were gained by the survey realized by the end of 2016 at the sample of
selected small and medium-sized enterprises operating in Slovakia, which in the past received
financial support from public sources and used it to raise their business in the global
environment. The research have reached to assess the awareness of entrepreneurs on financial
support, identifying key factors and barriers of gathering of financial support and to draft
recommendations for the effective use of funding and improving the business environment.
Based on primary and secondary research we set out recommendations to simplify the process
of obtaining and receiving financial support for SMEs in Slovakia with the aim to increase their
competitiveness in the era of globalization.

Keywords: SMEs, corporate funding, non-refundable financial support, repayable financial
support

JEL Classification: G30, M20

1. Introduction

Malé a stredné podniky (MSP) st vo vyspelych ekonomikach vyznamnymi trhovymi
subjektami, ktoré maji doleziti ekonomicku a stabilizacnti Ulohu a pozitivne vplyvaju na
hlavné ukazovatele narodnych hospodarstiev. V Eurdpskej tnii bolo podl'a Europskej komisie
registrovanych 22,4 miliéna podnikov v nefinanénom sektore, ktorych MSP predstavuji
99,8%, pri¢om 92,5 % z nich st mikropodniky. MSP zamestnavaju v EU 66,8 % ekonomicky
aktivnych obyvatel'ov, podiel'aji sa 57, 9 % na celkovej pridanej hodnote, ktord je si¢tom HDP
jednotlivych krajin EU. Podl'a Statistického uradu SR z celkového poétu podnikatelskych
subjektov tvoriacich hospodarstvo SR tvorili v roku 2015 MSP 99,9 % pri¢om 96,9 % z nich
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boli,mikropodniky. Podiel MSP na zamestnanosti a HDP bol na Slovensku porovnatel'ny ako
v EU (Mala et al., 2017; SBA, 2016).

Velky vyznam MSP, osobitne v obdobi globalizacie, spociva v tom, ze sa I'ahSie a rychlejsie
prispdsobuju a reagujii na zmeny, ¢im vypliiaji prazdne miesto na trhu, o ktoré vel'ké podniky
nemaju zaujem a su nositelom inovacii a pokroku, pretoze vyhl'adavaji nové prilezitosti. Ako
d’alej uvadza Klimova (2007), MSP zohravaju dolezitu ulohu pri tvorbe pracovnych miest a
zabezpeCovani vyvazeného regionalneho rozvoja. Markova (2003) eSte uvadza ich
konkuren¢ny a protimonopolny vyznam, protikrizovy, akcelerany a exportny vyznam.

Napriek mnohym prinosom sa vSak MSP v praxi stretdvaji s mnohymi bariérami, ktoré
musia prekondvat. Vo vSeobecnosti za najdolezitejSie sa povazuju nasledovné (Veber &
Srpova, 2012; Belas et al., 2015; Virglerova et al., 2017):

- narocnejsi a nakladnejsi pristup ku kapitalu, z ¢oho vyplyva obmedzovanie rastu
podniku;

- slabé postavenie v stitaziach o verejné zdkazky,

- inovécie nizsich vyznamov, ked’Ze tieto podniky nedisponuju potrebnymi zdrojmi
Vv porovnani s velkymi spolo¢nost’ami,

- komplikovanejsi pristup k dostupnym informaciam a znalostiam,

- vysoka konkurencia vel’kych nadnarodnych firiem vyuzivajicich dumpingové ceny.

V slovenskych podmienkach eSte mézeme hovorit’ o bariérach suvisiacich s podnikatel'skym
prostredim, ktoré¢ sa v ostatnych rokoch vyrazne zhorsilo a stalo nepriaznivejSim, osobitne pre
zivnostnikov a malych a strednych podnikatel'ov. Ide hlavne o vysoké dafiové a odvodové
zatazenie, neustale legislativne zmeny, zIu vymozite'nost’ prava a neddsledné uplatiovanie
rovnosti pred zakonom (www.alianciapas.sk). Z d’alsich problematickych faktorov sa vo
viacerych hodnoteniach (Globalny index konkurencieschopnosti, Index podnikatel'ského
prostredia) objavuju aj korupcia, neefektivna byrokracia, nedostato¢ne kvalifikovana pracovna
sila, €1 nedostato¢na infrastruktira (Schwab, 2016). Zo subjektivnych prekazok MSP negativne
ovplyviiuji chybajice manazérske a ekonomické vzdelanie riadiacich pracovnikov, socidlne
a psychologické bariéry zamestnancov ¢i strach z rizika a netispechu (Veber & Srpova, 2012).

Podla viacerych autorov (Mrva & Stachova, 2014; Sobekova-Majkova et al., 2015) mali
a Ciastocne stredni podnikatelia pocituju ako vyznamnu prekazku v rozvoji podnikania prave
nedostatok finan¢nych zdrojov resp. obmedzeny pristup k nim, osobitne k cudzim zdrojom
(nayjmé bankovym tverom). Podl'a Leeho et al. (2015) je ziskavanie finan¢nych prostriedkov
vyrazne ovplyvnené fazou Zivotného cyklu, v ktorom sa podnik nachadza. Preto je pre
zacinajuce a mladé podniky takmer nemozné ziskat’ uver, alebo iny finanény inStrument od
finanénych institacii (najmi z dovodu neexistencie ich podnikatel'skej historie). Dalsim
dovodom je vysoka rizikovost podnikatel'skych zdmerov u inovativnych podnikov. Belanova
(2014) tiez uvadza skutocnost’, ze MSP maji vacsinou mensiu kapitadlovl silu a nedisponuju
dostato¢nym majetkom na rucenie.

Z hladiska klasifikacie finan¢nych zdrojov podniku sa s oh'adom na zameranie nésho
prispevku priklaname k Cleneniu podl'a pramena/povodu (externé a interné zdroje) a podla
vlastnictva (vlastné a cudzie zdroje) (Mura & Buleca, 2012; Vinczeova, 2015). V ramci cudzich
zdrojov financovania maju pre malé a stredné podniky vyznam najmi alternativne zdroje
financovania, z nich okrem inych aj Statna financnd pomoc a pomoc Europskej tunie
prostrednictvom $trukturalnych a komunitarnych fondov (Musa et al. 2016).
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Podporny systém Eurdpskej tnie, ktory prerozdel'uje financné prostriedky na zaklade
stanovenych priorit pre dané programové obdobie, mdze byt jednou z moznosti preklenutia
nedostatku finan¢nych zdrojov aj pre MSP (Toth & Mura, 2014; Misankova & Chlebikova,
2013). Podpora moze podnikom plynut’ ako finan¢na podpora (priama a nepriama), nefinan¢na
alebo informacéna podpora (poradensko-pravne sluzby) (Fabova et al., 2011). Finan¢nti podporu
MSP z EU je moZné &erpat’ na zaklade Komisiou uverejiiovanych vyziev. Momentalne sa
nachadzame v druhom programovom obdobi 2014 — 2020. Finan¢na podpora MSP napoméha
rozvoju tychto podnikov a zavadzaniu inovacii. Europska komisia si uvedomuje ich vyznam
a zavadza opatrenia pre znizenie byrokratickej narocnosti, lepsi pristup k financiam alebo na
zrychlenie podporného systému. Napriek tomu sa MSP stretdvaju s d’alSimi prekazkami, napr.
zlozitym ziskavanim informacii, administrativnou naro¢nost’ou, korupciou a Klientelizmom,
naro¢nostou vypracovania projektov.

2. Material a metodika skimania

Prispevok sa zaoberda finan¢nou podporou malych a strednych podnikov (MSP) na
Slovensku. Nasim cielom bolo preskumat a zhodnotit' proces ziskavania a vyuzivania
finan¢nej podpory pre MSP na Slovensku a navrhnat’ sibor odporucani na jej zlepSenie.

Sekundérny vyskum sme realizovali prestudovanim a analyzovanim dostupnych literarnych
zdrojov z oblasti financovania malych a strednych podnikov, ich finan¢nej Struktury, ako aj ich
podpory formou vyuzivania vybranych alternativnych zdrojov financovania. Zdrojom
informécii boli aj materidly vybranych slovenskych a eurdpskych institicii, ktoré sa venuju
malym a strednym podnikom a ich finan¢nej podpore. Na zaklade dostupnych informacii sme
spracovali strucny teoreticky ivod do skiimanej problematiky. Teoretické vychodiskd boli
predpokladom pre realizaciu primarneho skiimania.

Empirické udaje sme ziskali vlastnym prieskumom, ktory bol realizovany on-line formou
koncom roka 2016 vo vzorke vybranych malych a strednych podnikov pdsobiacich na
Slovensku. Subjektom skimania boli malé a stredné podniky, ktoré uz v minulosti ziskali
finan¢nt podporu z verejnych zdrojov a vyuzili ju na zlepSenie svojho podnikania v globalnom
prostredi. Predmetom sktimania bolo okrem iného hodnotenie informovanosti podnikatel'ov o
finan¢nej podpore, identifikacia klI'i€ovych faktorov a bariér pri ziskavani finan¢nej podpory
a pripadné navrhy na efektivne vyuzivanie finanénych prostriedkov a zlepSenie
podnikatel'ského prostredia (otdzky boli rozdelené tematicky do niekol’kych sekcii). V tivode
dotaznika boli zaradené aj povinné identifikacné otazky.

V dotaznikovom prieskume sme zo zdkladného suboru vsetkych podnikov, ktoré ziskali
nenavratnll finan¢nd podporu z verejnych zdrojov v obdobi rokov 2007 — 2013, zostavili podla
zvolenych kritérii vyberovy stibor 1151 malych a strednych podnikov. Z nich bolo ochotnych
zapojit’ sa do dotaznikového prieskumu len 69 podnikov (5,9 percentnd navratnost’). Podla
velkosti sa prieskumu zG¢astnilo najviac malych podnikov (10 — 49 zamestnancov) — 66,77 %.
Strednych podnikov (50 — 249 zamestnancov) bolo vo vzorke 18 (26,09 %) a mikropodnikov
(do 9 zamestnancov) 10,14 %. Z hl'adiska pravnej formy v naSej vzorke dominovali spolo¢nosti
s ruéenim obmedzenym (viac ako 72 %) a akciové spoloénosti (17,39 %). Podla dizky
podnikania vicSina naSich respondentov uviedla, ze podniké dlhsie ako 10 rokov (82,61 %),
resp. od 5 do 10 rokov (13,04 %).
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Na zaklade naSich zisteni z primarneho a sekundarneho vyskumu navrhujeme niekol'ko
opatreni a postupov na zjednodusenie procesu ziskavania a prijimania finan¢nej podpory pre
MSP na Slovensku s cielom zvysit’ ich konkurencieschopnost’ v obdobi globalizacie.

3. Vysledky a diskusia

V uvode sme sa respondentov pytali, ¢i maju dostatok informacii o moznostiach finan¢ne;j
podpory MSP na Slovensku. Vécésina respondentov (57 %) si mysli, Zze maji dostatok
informdcii (odpovede uréite mam a skor mam). NaSe zistenie bolo prekvapivo v rozpore
s vysledkom prieskumu realizovaného SBA v roku 2015 o0 nazoroch MSP vo vztahu
k vyuzivaniu podpornych opatreni. Tento rozdiel podla nasho nazoru suvisel
s charakteristikami vzoriek respondentov. Informovanost’ nasich respondentov sme si overili
v dalSej otazke, ktorou sme zistovali, ¢i a aké programy financnej podpory respondenti
poznaju, resp. uz o nich poculi. Va¢sina respondentov (71 %) prirodzene oznacila nendvratné
finan¢né prispevky z operacnych programov (zaroven je otazkou, preco tito formu neoznacili
vSetci respondenti, vzhl'adom na to, ze s nou v minulosti mali osobnu skusenost’). Rovnako, po
40 % respondentov uviedlo prispevky z ministerstiev a UPSVaR a komunitdrne programy
V prvom programovom obdobi 2007 —2013. Len 14,5 % uviedlo programy navratnej finan¢nej
pomoci. Slabé povedomie MSP — naSich respondentov — sme zaznamenali aj v pripade
komunitarnych programov stcasného programového obdobia 2014 — 2020. Z hl'adiska zdrojov
informécii o moznostiach finan¢nej pomoci oznacovali nasi respondenti najcastejSie osobné
zdroje informacii (referencie a sktisenosti priatel'ov, znamych, obchodnych partnerov — 28
podnikov), poradenské/projektové spolo¢nosti — 27 podnikov, rovnako ako informacie na
internete.

Dalsia ¢ast’ prieskumu bola zamerana na skiimanie prekazok pri ziskavani nenavratnych
finan¢nych prispevkov pre MSP z verejnych zdrojov na Slovensku. Ako najvécsiu bariéru
vnimali nasi respondenti administrativnu naro¢nost’. Nasledovala ¢asova naro¢nost’, zlozitost’
verejného obstaravania, nedostatok a nezrozumitelnost’ informacii, zmena podmienok
a korupcia.

S ohl'adom na vyS$Sie uvedené prekdzky nds zaujimalo, ¢i respondenti vyuZili pri
vypracovani Zziadosti o nendvratnil finanéni pomoc a  pri realizacii projektu
poradenski/projektovil spolocnost’. Najvédcsia Cast respondentov takuto moznost’ vyuzila
Vv pripravnej faze pri vypracovani projektu a ziadosti o nendvratny financny prispevok (78 %
opytanych). Sluzby projektovej spolocnosti vobec nevyuzilo len 7 % naSich respondentov. Na
zéklade uvedenych vysledkov konstatujeme, Ze externé poradenstvo a projektova priprava je
vyznamnym faktorom pri ziskavani nenavratnych finanénych prispevkov z verejnych zdrojov.
Vyuzitie tejto moznosti moéze suvisiet’ s nevedomost’ou podnikatel'ov vypracovat taky projekt,
ktory by bol schopny uspiet’ v procese posudzovania ziadosti o prispevok, ako aj s ¢asovou
naro¢nostou vypracovania projektu. Z tych podnikov, ktoré sluzby poradenskej/projektove;j
spolocnosti vyuzili, vac¢Sina (84 %) prejavila spokojnost’.

Pri hodnoteni vyuzivania nenavratnych finanénych prispevkov z verejnych zdrojov nés
zaujimali jednak ndzory respondentov, ako aj merateI'né ukazovatele, ktorymi sa tento typ
projektov hodnoti v praxi. Jednym z nich je napriklad udrZatenost’ novovytvorenych
pracovnych miest. Pozitivne bolo zistenie, Ze v 45 podnikoch z nasej vzorky tieto pracovné
miesta stadle udrziavaju, takze moézeme povazovat vynaloZenie financnych prostriedkov
z verejnych zdrojov za efektivne. V 28 % podnikov doba udrzatelnosti projektu stale plynie,
takze na tato otazku nemohli odpovedat’. Pri hodnoteni ukazovatel'ov finanéného charakteru
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(napr. narast trzieb, ndrast pridanej hodnoty) len 19 % opytanych uviedlo, Ze nedosiahli
planované vysledky z projektu. Z hl'adiska vplyvov realizacie projektov spolufinancovanych
Z nenavratného financného prispevku na jednotlivé podniky dominovalo zavedenie
inovativnych technolégii a procesov (v 39 pripadoch), posilnenie postavenie podnikov na trhu
(28) a podpora expanzie podniku (17).

Z hladiska poziadaviek, navrhov a odporucani nasich respondentov na zjednoduSenie
vyuzivania finan¢nej podpory MSP v SR (posledna cast’ nasho prieskumu) dominovala
odpoved’ ,zniZenie administrativneho zataZenia pri podavani Ziadosti“. Dal§ie uvadzané
navrhy prezentujeme v obrazku 1 (respondenti mali moznost’ oznacit’ viaceré odpovede).

Figure 1. Navrhy na zjednoduSenie procesu ziskavania a vyuzivania financnej podpory MSP v SR
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V odpovediach sa objavili aj ,,iné* moznosti, napriklad eliminécia korupcie, ¢i zvySenie
kvalifikovanosti a odbornosti uradnikov.

Nadvizujic na vysledky naSho skiimania sme uvazovali o opatreniach, ktoré by prispeli
k zlepSeniu procesov suvisiacich so ziskavanim a vyuZzivanim finan¢nej podpory MSP
z verejnych zdrojov. NajvdcSia cast' naSich respondentov poukazovala na vysoké
administrativne zat'azenia podnikatelov v pociato¢nej faze procesu ziskavania financnej
podpory a jeho zlozitost. Jednou z moznosti, ako tento problém riesit’, je informatizacia procesu
ziadania a komunikacie s prislusnymi uradmi. Okrem ¢asovych uspor pre podnikatel'ov by toto
rieSenie podla ndSho ndzoru mohlo aspont Ciasto¢ne prispiet’ aj k rieSeniu problémov
S korupciou (tiez sa objavila medzi bariérami, ktoré MSP vnimaju v stvislosti so ziskavanim
a Cerpanim financnej podpory). K zniZeniu zlozitosti skimanych procesov by mohla pomoct’
viacSia osveta zo strany relevantnych inStitucii (napr. SBA, prislusné ministerstva),
kvalitnejsie poradenstvo pre MSP a intenzivnejsie vzdelavanie v oblasti moznosti financovania
podnikatel'skych aktivit.
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Okrem vyssie uvedeného, respondenti vSeobecne kritizovali aj vysoké odvodové a danové
zat'azenie, niektoré komplikované a Casté legislativne Gpravy, vysoké urokové zat'azenie pri
navratnych formach a pod. Rovnako kritike podliehali rozdiely v podmienkach podpory pre
domacich resp. zahrani¢nych investorov. Odporuc¢anim je presnejSie vymedzenie, ako aj
zjednotenie podmienok pre podnikatelov, ktoré musia spifat’ pri ziskavani finanénej podpory.
Zameranie podpory na inovativne a zacinajuce podniky je uz v sucasnosti Ciastocne
zabezpecené. Odporucame zaradit medzi cielové skupiny financnej podpory aj rodinné
podniky. ZvySenie informovanosti MSP, zlepSenie dostupnosti finan¢nej podpory rovnakym
sposobom pre vSetky MSP, zavedenie doslednejSich opatreni na eliminaciu korupcie su
spdsobmi, ktoré by mohli prispiet' k rozvoju malého a stredného podnikania a tym aj zlepSeniu
podnikatel’ského prostredia v nasich podmienkach.

4. Conclusion

Malé a stredné podniky st motorom rozvoja narodnych ekonomik, st hlavnym zdrojom ich
ekonomického rastu, tvorcom HDP a zamestnavaju vicSinu obyvatel'stva. Napriek tymto
prinosom sa v8ak Casto stretavaju v praxi s roznymi prekazkami, ktoré ich rozvoj obmedzuju.
Jednou z casto oznaCovanych prekazok je nedostatoény pristup k finanénym zdrojom.
Osobitne treba spomentt’ pristup k Statnej pomoci, ktory je aj podl'a indexu podnikatel'ského
prostredia hodnoteny negativne. Nie vSetky, v sucasnosti poskytované a realizované programy
a formy podpory, su dostatocne a efektivne vyuzivané, o vnimaju aj mikro, mali a stredni
podnikatelia.

Podobné nazory a postoje potvrdil aj nas dotaznikovy prieskum. Finan¢na podpora malych
a strednych podnikov je nimi samotnymi vnimana ako nedostato¢nd, s negativnym vplyvom na
prirodzené konkuren¢né prostredie. Tieto nazory mdzu ¢iastocne vychadzat’ aj z nedostatocne;j
informovanosti podnikov 0 niektorych programoch a formach finanénej podpory. Ich
zameranie a podmienky ziskavania by sa v§ak mali upravit’ tak, aby boli dostupné pre vSetkych
podnikatel'ov v rovnakom rozsahu. Jednou z moznosti je vytvorit' opatrenia na eliminciu
diskriminacie niektorych skupin podnikatel'ov, zamedzenie korupcie, €1 vacSiu transparentnost’
procesov ziskavania aj vyuZzivania finan¢nych prostriedkov z verejnych zdrojov.
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Abstract. Marketing is a creative profession. And globalization is a necessary part of the global
marketing process as marketers need to consider all global factors and customers preferences.
It is said, that customers have changed and they require products that support their desire to
health and sustainable lifestyle. There are hundreds of researches on sustainable customer
behaviour. One thing is to carry out surveys about attitudes of customers, but on the other hand,
categorize them into meaningful groups that describe and predict their buying behaviour. Then
it is necessary to choose a group as an object to which a company creates a product and
appropriate strategy for its placing on the market. However, creativity should be use within a
framework of psychological laws and customer buying behaviour and preferences. It is only
way how to build strong brand in the local or global market. When we talk about globalization,
brand must be considered between top three brands in the segment, otherwise customers do not
buy and brand does not grow. If the company is in top of mind, company is a brand, a leader,
brand possess added value, and brand sets conditions. Every strong brand has clear vision and
execution effectively as it gets. Sustainability and responsible consumption are becoming an
important part of our lives. The article presents summary of expert opinions on the a sustainable
brand grow. In addition, it enriches this knowledge by results of own research. Research is
aimed to discover customers’ preferences about basic human activities that companies need to
take to account before creating sustainable marketing strategy as a necessary part of the process
of globalization.

Keywords: brand, customer preferences, brand building, marketing strategy, globalization

JEL Classification: M30, M31, F60

1. Introduction

Many marketers who believe in holistic approach and developed form of marketing,
sustainable green marketing said: “To be successful, brands need to collaborate with each other
and align sustainability with the behaviours of today's recession-conscious customer.”

What does it mean for brands, for companies? And what does it mean for customers? How
globalization influences the process of brand building? What are preferences of customers?
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Currently strategic priority with growing interest at an international level among the major
companies, private organizations as well as public institutions worldwide is focusing on
environmental issues and sustainability. Ecosystem and climate changes concern how to utilize
environmental and natural resource for accelerating industries with “green” engine. (Akgun &
Gumusbuga, 2015; McQueen, 1991)

2. Conscious consumption and brand grow

Accordingly, customers become more socially responsible to the environment, which leads
to socially responsible consumption, such as saving energy, buying eco-labelled products,
sorting waste or recycling. As is known in general, the marketing mix of green marketing are
respected ordinary structure of 4P marketing mix: product, price, and place and promotion. The
second view of the marketing mix is from the customer point of view, which uses a complex
4C’s customer value - the value of the product to the customer, customer costs - the cost of
buying the product and its use, convenience - availability solutions for customer convenience
and communication - two-way communication. Between these approaches is great relationship.
(Andrew & Pitt, 2016) More than ever before, global government and managers, initiative their
strategic actions in socially responsible manner with emphasis in the sustainable products to
facilitate sustainable consumption. Motivation to social responsible behaviour is coming out of
personal persuasion that’s mean subjective opinion attitude flowing from moral values. This
fact is important for companies that would like to obtain customers with such feelings and
persuasion. The type of this target group is called as green consumers and it is related to
conscious consumption. Furthermore, here is possible to divide them to two groups: low and
high environmental involved. Some consumers seek to make purchase decisions based on a
company’s role in society and its level of environmental responsibility. (Cotts, 2010; Grimmer
& Bingham, 2012) As a result, the “green market” is recently growing. Estimates are that
spending on green goods and services grew by 18% over the previous two years. Green
consumerism refers to the individual consumer’s preference for less environmentally damaging
companies and products. Green consumerism and company environmental performance are
counted within the broader categories of ethical consumption and Corporate Social
Responsibility. Despite increased interest, proof of CSR influence, and more specifically
environmental, initiatives on customer behaviour are contradictory and equivocal. With this
fact is connected “30:3 syndrome”. (Child, 2009) Firstly, it is the phenomenon in which a third
of consumers profess to care about companies’ policies and records on social responsibility, but
ethical products rarely achieve more than a 3% of market share. (Child, 2009) Second
explanation for “30:3 syndrome” concerns the price of environmentally-friendly products.
While customers might espouse positive attitudes towards the environment, not all are willing
to pay more for products from high environmentally - performing enterprises. Polonsky argued
that green marketing is not to achieving its potential, both in terms of its impact on customer
purchase behaviour and in terms of its effectiveness in improving the environment. But on the
other hands, surveys show that no environmentally preferable car, carpet, cleaner, cosmetic,
clothing, coffee, credit card or cell phone has captured more than 2% of its perspective market.
(Kamaruzzaman et al., 2016) In most cases, sales of green products represent well under 1% of
any given category. (Kang & Hong, 2015)

However, each company need build sustainable brand in meaning the need to survive — make
money, make profit. Consulting group futureSME developed methodology taking the best
practices and disciplines from highly successful companies and adapting them to be relevant to
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all businesses. They summarize all advantages from implementation sustainable marketing and
brand building process. (Kliestikova & Moravcikova, 2017)

Table 1: Benefits from implementing sustainable marketing

Advantages Financial Non-financial
Direct cost savings Risk management
Product quality Efficiency of processes

Reducing the cost of claiming  Productivity gains
Increasing the brand’s worth ~ Employee motivation
Reduce unnecessary costs High working ethics

Acquiring loyal customers

Acquiring talents

Source: Self-processed based on FutureSME, 2016

2.1 Brand grow and brand loyalty
The brand is about trust. Customers and people will trust the brand, if the company

o fulfils the promises,
e listens and tries to understand,
e will be in line with their values.

Brands bring in decision-making a layer of complexity. On the other hand, they allow
routines what human brain loves. More than 90% of purchasing decisions are low involvement.
This means brand should be focused on light users and try to penetrate as much as it is possible.
Brand needs to interfere with all potential and continuously recalls. Brands with different
penetration have the same customer structure. It is not possible to strengthen one segment at
the expense of others - changes always occur in all segments. In developed markets, all brands
of the same category have a similar loyalty. (Ko, 2011; Korpela et al., 2015; Lepkova, 2015)

e Brands with higher penetration (and market share) have slightly higher loyalty.

e A ssignificant change in loyalty would therefore require a massive change in market
share, which is practically impossible.

e The brand cannot grow by increasing loyalty by simply increasing penetration.
(Schultz, 2000)

Loyalty is the result of easy accessibility, custom, comfort, lock on the platform. Loyalty is
a function of penetration, not vice versa. Figure 2 presents results of research that tried to
investigate link between grow and loyalty.
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Figure 2: Penetration as the main driver of brand growing
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Source: Effectiveness in the digital era, 2016 Binet and Field IPA, based on data collected between 2008 — 2016

Therefore, the question is: How to increase penetration?
¢ Increasing physical availability.
¢ Increasing mental availability.

To make the brand grow, it has to be easy to buy and many people have to think about it.
The most effective tool is Share of voice. It is more important than ever before. The
IPA 2009 report How Share of Voice Wins Market Share: New Findings From Nielsen And The
IPA Databank contains two critical pieces of advice for those pursuing growth. (Krizanova,
2012) (Potkany et al., 2015)

The critical metric that determines the level of a brand’s market share growth is its excess
share of voice (ESOV), defined as share of voice (SOV) minus share of market (SOM).

In other words, if you want to grow your market share you need to over invest.
The second advice for brands:

“The corollary of this is that no agency or marketing client can guarantee to continue to
deliver the same level of business performance for a brand is ESOV is falling as a result of
underinvestment in media and marketing communications.”

In other words, if you are under-investing, you can expect your market share to decline.

The key findings from the Nielsen analysis were:
e The relationship between ESOV and share growth was confirmed.
e Anaverage of 0.5% points of share growth can be expected per 10% points of ESOV.
Thus, a brand with a market share of 20.5% and ESOV of 10% points would expect
to grow over a year to 21%.
e The levels of growth achieved per point of ESOV vary according to brand size
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2.2 The empirical evidence

Figure 3: Share of voice vs. market share of mineral water companies in Slovakia

Budis

Source: Self-processed based on market data available at companies’ websites, 2017

Figure 3 presents how share of voice, mental and physical availability caused higher market
share of Rajec brand (brand of mineral water) just in 3 years. In advance, there is evidence that
people are not loyal to brand. Online survey organized by 2mouse company on sample 1000
people said: 89% of customer buy another brand of mineral water if their “favourite” is not
available. Just 11% of customers buy still the same brand of mineral water. (Ling & Wong,
2016; Sillanpaa & Junnonen, 2016; Stephan, 2016)

2.3 Customer survey

As we said in the beginning, people buy some products because company is in line with their
values. The object of this research study was to develop customers preferences in daily living
activities: eating, housing, traveling/commuting to work, free time activities. The
questionnaires were randomly mailed to 1000 people in different age, gender, economic status.
There were 386 valid questionnaires from consumers (effective response rate 38,6%, that
included 43,9% males and 56,1% female). 40,9% respondents was between 25-34 years, 48-
5% between 35-44 years. We used statistical methods as common percentage results. The
process of survey was conducted in May 2017. (Vyskocil, 2011; Thornton, 2015)

2.4 Results of survey

There were 4 easy questions: How often do you do voluntary activities related to
environmental protection, healthy lifestyle? (garbage collection, recycling, voluntary
activities)? Do you buy some certainly product because you believe they are better for
environment? Are you willing to pay more for eco-friendly product? If you have a chance, will
you move to the city where you work?
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Table 2: Results of survey

How often do you do

voluntary activities Do you buy some certain . If you have a chance,

related to environmental product because you Are you willing to pay will you move to the city

protection, healthy . more for eco-friendly where you work?

. believe they are better Y -

lifestyle? (garbage . product?

- . for environment?

collection, recycling,

voluntary activities)

Never 6,6% Never 8,2% Idonot | g 79, Idonot | 5 6of
agree agree

Lessthan | ;g 5, Rather no | 22,7% Rather no | 14% Rather no | 15%

once a year

Several I do not I do not

times per 17,7% Sometimes | 42,2% 33,1% 10,3%
know know

year

Monthly 22,7% Rather yes | 22,6% Rather yes | 41% Rather yes | 38,9%

Weekly 21,2% Every time | 4,3% | do agree 6,2% | agree 32,2%

Daily 13,6%

Source: Self-processed based on results of survey

As we can see customers are talking about sustainability, but their buying behaviour does not
copy this trend. Those who prefer to buy eco-friendly products or doing voluntary activities are
in minority. There is a room for companies to educate them or offer just products which are not
harmful for environment. But how to educate or how to attract customer attention. As we said
in previous parts, if company does not have enough money to penetrate, it needs to be creative.
How creativity affect revenues? (Gutierrez & Montserrat, 2015; Shen, et al. 2017)

2.5 Creativity as a key of effective marketing strategy

It is said between famous marketers that: “a creativity gets you what money cannot buy.
In other words, to some level, market share can be bought. Bill Bernbach said: “It may well be
that creativity is the last unfair advantage we're legally allowed to take over our competitor”
However, the unfair advantage that any marketer can choose to leverage is the power of
creativity. In its report The Link Between Creativity and Effectiveness, the IPA has some
fantastically valuable analysis of the relationship between creatively-awarded work and
effectiveness. The sample used for this study were the 257 IPA Effectiveness cases studies for
which Gunn Report scores were all available. (Carter & Chu-May, 2017)

The IPA’s analysis reveals that that non-awarded campaigns, on average generate 0.5 points
of share growth per 10 points of ESOV. Which is obviously very much in line with the findings
from Nielsen’s analysis. (Laudan et al., 2016; Hudson, 2017)

In sharp contrast, creatively-awarded campaigns generate on average 5.7 points of share
growth per 10 points of ESOV. In other words, creatively-awarded campaigns generate around
11 times more share growth per 10 points of ESOV than creatively-non-awarded campaigns.
Unfortunately, creativity then, is not merely vanity. (Kliestikova & Moravcikova, 2017;
Moravcikova, 2016)

Creativity is also path for smaller brands and is even more important. The Nielsen analysis
reveals that brands with market share levels of over 10% achieved on average around 2% times
the level of share growth per point of ESOV than brands with market share levels of under 10%.
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Brand leaders achieved 1.4% points of share growth per 10% points of ESOV compared with
challenger brands that can only expect 0.4% points of share growth per 10% points of
ESOV. The effect of overspending is less pronounced for smaller brands. They really have no
choice but to communicate and behave in radically different ways if they are to grow. (Makower
& Pike, 2009; Redlein & Zobl, 2016)

3. Conclusion

There is no evidence that a brand that believes in an ideal is more successful than others.
There are researches in which some people have expressed the preference of brands that act
good. But it is not reflected in revenues. People are saying something, but buying what they are
used to, what is being bought comfortably or is in sales as our short survey confirmed.

The fact that brand purpose is a fashion affair, but does not mean we have to ignore it. If you
want to grow as a brand you have to catch up this trend. However, when someone will convince
you that as a brand you have to act good, otherwise your brand cannot survive, ask yourself if
such an investment could bring you, for example, additional publicity. Or in other words, it can
increase the mental availability of your brand. Of course, there is a relationship between purpose
and business performance, but brand has to think about customer preferences and mental and
physical availability. Also, nowadays customers have access to information more than ever
before and if a business or brand tells it wants to help solve a big problem in the world, or that
IS has a higher purpose than simply selling or it wants to make the world a better place,
then marketing’s claims, promises, and manifestos are not what we should be interrogating.

Instead, customers will be looking at where it sources its raw materials from, manufacturing
processes, sustainability practices, employment practices, safety practices and policies,
approach to workplace diversity, policy on pay equality, business practices, how it treats its
suppliers and partners, how it treats customer data, what it does with its profits, what proportion
of its profits go to civic or social good programme and how well all of this is aligned with its
stated purpose.
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Abstract. Based on the expected utility theory, the optimal or best option can always be chosen
in a decision-making situation. By doing so, tools of linear programming (LP) or of dynamic
optimization are needed many times, particularly in our globalised world, where the cardinality
of variables is almost infinite. Although decision makers use different kinds of computer
systems to identify the most desired alternative, the result can be questioned in several ways.
Should the input attributes take on values of a non-linear scale, the outcome will contain
uncertainty. On the one hand in case of complex, global problems, this uncertainty tends to be
accepted; managers still use these systems because more advantages can be gained than
disadvantages. On the other hand, we can point out that alternatives recommended by computer
systems are consistent. However, there are many more people who do not face such complex
problems but make their small and simple decisions every day. These small and simple
decisions can have international impact as well. Let’s just think of the impact of boycott.
Although options preferred by humans should be consistent as well, customers often violate
even the simplest logical rules or assumptions that could be expected to be taken into
consideration during the decision-making process. The global supply chain management and
JIT manufacturing are not so keen on not consistent decisions because they cannot be
forecasted. That can be a tough challenge for Sales Departments in the international market too.

Keywords: inconsistent choices, unpredictable behaviour

JEL Classification: C44, C91, D81

1. Introduction

In decision theory the normative branch that is also called prescriptive deals with how
choices should be made. Accepting a wide scale of assumptions such as a person is fully
informed, able to take all of the related data into consideration and make precise calculations
based on it, is a prerequisite for this theoretical approach. However, with the technique of LP it
become possible to select the most favourable alternative that best serves the achievement of
the objectives, the normative branch reflects an idealised state. We do not need to refuse to
acknowledge the legitimacy of this way of dealing with decision problems, particularly in our
globalized world, where multinational companies tend to optimize everything; however, many
doubts can arise concerning the acceptance of the required prior conditions. Who designs every
detail if it is about purchasing a bar of chocolate? If you take a look on the back side of the
wrapping or even turn the flap over to read the ingredients, you won’t be able to memorise the
huge amount of data that floods you. You might have some expectations for chocolate. Some,
but not several. No one wants to hang around in the shop to compare all the available products
and brands. A real economist would perhaps state that the cost of making the comparison is
higher than the benefit that can be reached by doing so; therefore, such customers cannot be
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found. Is it really the reason why we won’t follow this behavioural pattern? Hardy ever. Could
you have a better choice by acting like this? Probably yes, but we do not have enough time, are
not willing to do so or do not take care of it at all because of the satisfaction felt by having the
usually purchased bar or because the decision was made on the basis of gut feeling. Comparison
would be a waste of time. Since time is money, comparison increase the price.

It is also worth examining the chocolate-question from the producers’ point of view. What
really makes the bar attractive? Aside from its display on the shelves (on the lowest or highest
row or at eye level), the mass marketing (print advertisements and radio and television
commercials) and wrapping, the new or differential features in the product provide an
explanation about the customers’ decision. Different wrappings and differences in ingredients
certainly influence the choice. But what about identical attributions? It can be obvious that the
choice is not up to them, they cannot play a role in it. It can be expected that choice shall be
influenced only by the differences among many alternatives; the same attributes must be
ignored. In fact, it is not so. The aim of this paper is to prove that in a risky situation.

Risk-taking can be discussed from several point of view. Schoemaker (Schoemaker, 1993)
summarize its multiple views, its approaches in the field of economics, decision theory,
psychology and even biology. How the focus of researches on risky decisions moved from a
strong mathematical approach in the 40s to a theory that takes into account the human factor
until now, was summarised by Birnbaum (Birnbaum, 2008). Derecskei (Derecskei, 2017) also
gives a good overview with a focus on prospect theory. Her findings assume that options chosen
by people differ if the decision is made on their own property or on others‘ ones. Options chosen
by respondents are tried to be explained in a various ways. If the data is a result of any
measurements or is based on personal beliefs, one might suppose that the wrong decision is
made because of this inaccuracy in measurement. Based on Drerup and colleagues (Drerup et
al., 2017) we can point out that “low quality of subjective beliefs data should not be treated as
a standard measurement error problem, because the strong variation in the precision or
meaningfulness of expectations measures actually reflects behaviorally relevant heterogeneity
in choice behavior, rather than erroneous reporting”. Based on the cognitive accessibility
hypothesis, using a language activates the underlying cultural pattern and affect behavior. It
was rejected by Li (Li, 2017). If risk can be expressed in percentages, we also have to discuss
the perception of it. Li and Hensher (Li & Hensher, 2017) developed a multivariate method for
discrete choice analysis, in which individual-specific risk perception is used because it varies
from person to person in the real life as well and therefore it describes better the real decisions
than just using one common parameter for it. Justifying that an empirical investigation was
conducted on road tolling in Australia. Sullivan-Wiley and Short (Sullivan-Wiley & Short,
2017) also examined the risk but focusing on risk prioritization. Data collected from farming
households in eastern Uganda was used and based on it four indices were generated reflecting
several components of risk perception and to predict holistic risk perception through
multivariate regression analysis.

Dealing with personal decisions, with behavioral economics is getting more and more
important: this year, in 2017 the Nobel Prize in Economic Sciences was awarded to Richard H.
Thaler for his contribution to economic and psychological analyses of individual decision-
making.
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2. Methods

If the decision problem seems to be a not so difficult one, and both exact probabilities and
outcomes are given, people tend to use the expected value as a criteria to decide which
alternative should be chosen. The formula is very simple (see Eq. 1) and widely-known and
perhaps this is the reason why it is used more often than should be:

E(X)=ipi "X 1)

e the expected value is denoted by E(X);

e he number of events or outcomes is denoted by N;
e the probabilities are denoted by p;;

e outcomes are denoted by Xxi.

The expected value is sometimes not expected: in case of a random variable, whose
probability distribution is skewed either right or left i.e. it has a long tail on one side, the
expected value (mean) can fall far from the mode. Malekpour and Barmish introduced the
Conservative Expected Value term which is a metric which can be particularly useful when risk
aversion must be highly emphasized (Malekpour & Barmish, 2017). The expected value can
have bounds. What if the standard expected value is not finite? Or the payoffs are not well
defined? Such questions are addressed by Lauwers and Vallentyne in decision theory (Lauwers
& Vallentyne, 2016). In my study the not well defined payoffs is caused by the unknown
probabilities. Bounds can be discussed in special cases too. In case of a price index, the
precision of the estimated bounds can depend more on the volatility of prices than on the
volatility of quantities (Bialek, 2017).

To investigate whether ignoring the same attributes during decision making really happens
at a notable extent, a short questionnaire, in which expected values only sometimes can be
calculated (i.e. we have not defined payoffs), was designed and given to students who were
either enrolled in a subject in English at Obuda University or took part in a lecture in the frame
of a guest lectureship in Belgium. The questions were as follows:

Q1: Two gambles are offered to you but you can take part only in one of them. Which do
you prefer?

(i) With a 50% chance you win 2,500 USD and with a 50% chance you win nothing;
(i1) There’s a 20% chance that you win 5,000 USD and an 80% chance that you win nothing.

Q2: Suppose you have just won 2500 USD in a gamble. What would you do? It’s up to you
whether you

(iii) keep a sure gain of 2500 USD and quit the game;

(iv) you go on, continue the gamble, where there’s a 20% chance that you double your
winnings, a 50% chance that you can keep your 2500 USD and a 30% chance that you lose
your money.

Similar problems were also investigated by Allais (Allais, 1953) while Ellsberg’s experiment
(Ellsberg, 1961) focused on alternatives with partly unknown proportions and Sen (Sen, 1993)
also dealt with the consistency of choices. However violating simple mathematic rules during
real-life decision making is a general human property, it can be investigated how it varies over
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time or in different cultural backgrounds. Based on Di Guida and colleagues’ findings we can
state, that there are differences (Di Guida et al., 2015): “In summary, the current analysis shows
that the hypothesis that individuals from East Asian cultures are likely to change their behavior
over time has high predictive value.” Birnbaum (Birnbaum, 2008) describes different kind of
problems: in original prospect theory it was also suspected that respondents cancel common
parts before a decision is made, in cumulative prospect theory the representation does not,
however, satisfy cancellation in general only if their attention is drawn to it. In his article based
on empirical test he refuses this property. Similar conclusion is made by Di Cagno and
colleagues (Di Cagno et al., 2017): “Although participants are apparently not “born satisficers”,
learning and advising could reduce the extent of “burning money” and “committing suicide”:
suboptimality and non-optimal satisficing may be avoided or reduced when alerting participants
to their excessive losses and advising them on how to reduce these losses. Teaching and learning
could help limit suboptimality and non-optimal satisficing.” Laboratory experiments, such as
my questionnaire, are generally accepted methods for studying economic behaviour.
Brokesoava and colleagues (Brokesova et al., 2017) found that people acted similarly in
different situations and respondents in the laboratory and in the field made similar risk taking
choices, so we can rely on experiment such as mine is.

3. Results

The above detailed questions were asked of students both in Belgium and Hungary so the
sample is an international one. The frequency distribution based on the country where
respondents are from is shown in Table 1.

Table 1: Frequency distribution based on the home country

Home country Respondents
Belgium 26
Hungary 17
Total 43

Source: own constructed
The frequency distribution based on the sex is displayed in Table 2.

Table 2: Frequency distribution based on the sex

Sex Respondents
Female 22
Male 21
Total 43

Source: own constructed

The frequency distribution based on the age is shown in Table 3.

Table 3: Frequency distribution based on the age
| Age |18 19 20 21 22 23 24 25 26 32 | Total |

| Respondents |1 14 8 3 3 2 6 4 1 1 |43 |
Source: own constructed

3.1 Expected values in the experiment

Although calculating expected values help the decision only in the long term, where one face
the same situation many times, lots of respondents did not calculate them and did not base the
choice on them. The results are displayed in Table 4.
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Table 4: Expected values calculated from the alternatives
Alternatives E(X)

(i) 1250
(ii) 1000
(iii) 2500
(iv) 2250

Source: own constructed

Based on the values that can be calculated to alternatives and shown in Table 4, in Q1 there
is a dominant alternative: (i), and in Q2 the dominant alternative is (iii). Were the dominant
alternatives recognised by the respondents?

Table 5: Frequency and relative frequency distribution of alternatives chosen

Alternatives Country Frequency fReIatlve
requency

Q1 (i) Belgium 23 0.53
Hungary 16 0.37
Subtotal 39 001
(if) Belgium 3 007
Hungary 1 0.02
Subtotal 4 0.09
Q2 (iii) Belgium 18 0.42
Hungary 14 0.33
Subtotal 32 074
(iv) Belgium 8 019
Hungary 3 0.07
Subtotal 11 026

Source: own constructed

As shown in Table 5 in Q1 4, in Q2 11 respondents i.e. 9% and 26% did surely not pay
attention to expected values. Particularly in the second case, it is astonishing for many reasons:
because of the relative high value of 26%, and because the respondents were taking part in
Business Studies at bachelor’s level! However the dissimilarity expressed in absolute difference
is the same amount of 1250, the relative difference is higher in the first case (Q1). That’s why
during comparing Q1 and Q2 the latter value (the 26%) could have been expected to be lower
(compared to the 9%). If the reference point of the relative frequency is not the number of
answers given by respondents but that of the subsample by countries, the comparison can be
made based on it, as shown in Table 6.

Table 6: Relative frequencies of alternatives in subsamples by countries

Alternatives Belgium Hungary
Q1 Q) 88% 94%

(i) 12% 6%
Q2 (iii) 69% 82%

(iv) 31% 18%

Source: own constructed

Percentages in Table 6 show that a higher proportion of Hungarians follow the rule of
expected value in both Q1 and Q2 but it does not necessarily mean that e.g. the same
respondents are behind (i) and (iii).
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3.2 Inconsistent choices

Although the structure and the size of the sample does not allow to draw representative
conclusions and due to the fact, that the elements in the sample cannot be considered as
randomly selected ones no hypothesis tests (neither parametric nor nonparametric) can be
carried out, the survey can be suitable to verify an other presumption: that the violation of the
“same attributes must be ignored” principle also exist in this case.

To discover the same parts in the possible answers of Q1 and Q2, it is worth to transform
them into a bar chart according to Figure 1, where the bars represent the probabilities and the
numbers below represent the winnings can be reached by choosing the alternative. Some
changes has been made so that later the relationships could be easier recognised but these did
not affect the contents of options themselves:

e in the case of alternative (ii) the 80% probability to win nothing is divided into two
parts: 50% and 30% to win nothing;

e in case of alternative (iii) the probability of the sure gain of 2500 is divided into three
parts: 20%, 50% and 30%.

Figure 1: Winnings and probabilities attached to them

Q1
M | 50 s ]
2500 0
(id 30 |
5000 0 0
Q2
(ii) 30 |
2500 2500 2500
(iv) 30 |
5000 2500 0

Source: own structured

In Figure 1 the red bars represent the same probability and the same amount of winnings so
when one decides between alternative (i) and (ii), one should think only on whether (a) to win
with 50% probability 2500 or (b) to win with 20% probability 5000 or with 30% probability
nothing. In Figure 1 the green bars represent the same probability and the same amount of
winnings too, so these should be ignored, i.e. it is a question whether to win (c) with
20+30=50% probability 2500 or (d) with 20% probability 5000 or with 30% probability
nothing. Having the same attributes ignored we can point out that the decision problem can be
considered the same in Q1 and in Q2. That is shown if we only focus on the remaining grey
bars (probabilities) and winnings attached to them. A consistent behaviour can be observed if
options (i) and (iii) or options (ii) and (iv) were chosen together. The first case (i.e. (i) and (iii)
together) assumes not only a consistent behaviour but also a rational one, when decisions are
made on the expected values. In Table 7 the sample is split based on the country of data
collection and values are expressed in percentages so that they can be comparable. They also
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are rounded to whole numbers, so the sum might differ from 100%. Cells representing
consistent choices are highlighted in green while that of inconsistent ones in red.

Table 7: Alternatives chosen together

Belgium Hungary
Q2 Q2
(iii) (iv) X (iii) (iv) X
Q1 (i) 89% Q1 (i) 94%
(ii) 12% (i) 6%
X 70%  31% 100% ¥ 82%  18% 100%

Source: own constructed

When the research questions were asked in Belgium, 35% of the respondents marked the
alternatives in an inconsistent way. In Hungary only 12% did so.

4. Conclusion

Even those who are studying business, often forget using the simplest rule: the expected
value. Depending on the question 9% and 26% of respondents chose the wrong alternative. On
the other side decision makers often choose inconsistent alternatives. Depending on the country
where the survey was conducted, in Hungary 88% and in Belgium only 65% chose consistent
alternatives. Although conclusions have to be accepted with reservations, there can be no doubt
that without counting on such divergences from logical rules, no forecasts for consumer
behaviour can be successful. Relying only on the lowest data, the 9%, (and not mentioning the
extreme 35%) we can point out that in the global world it is too much to ignore it.
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Abstract. The current global world is becoming more and more intertwined. In the period of
growing globalization of the world economy, it can not be overlooked the fact that the
differences in the living conditions of the population of advanced economies and the people of
developing countries continue to persist. Business concept of fair trade is a form of development
aid and represents one of the possible ways of alleviating world poverty. The concept is based
on the principle of social and economic solidarity between the poorer and richer part of the
Word. Fair trade is closely related to the principle of sustainable development and puts into the
forefront the mutual links that exist between lifestyle, quality of the environment and fair
distribution of resources. In the Czech Republic, the concept of fair trade has begun to be
promoted only in recent years. However, it can be said that Fairtrade products are constantly
expanding and the annual volume of funds for these products is rising sharply. Despite the
undeniable growth in the popularity of Fairtrade Movement ideas, the Czech Republic also has
many differences over other developed countries that are participating in the world market for
these products. Agricultural produce is grown and commodities are traded on international
markets, which are typical for fair trade, especially coffee and cocoa. The aim of the paper is
to define fair trade commodities in the international context and to compare them with the
Czech Republic.

Keywords: agricultural, Fairtrade, international market

JEL Classification: F18, Q13, Q18

1. Introduction

In the course of history, cultural rules have been shaped on the basis of religious, ethical and
moral principles gradually, according to which people in a better situation help disadvantaged,
poorer or otherwise weaker. This tradition is currently taking on forms of development
cooperation. Raynolds et al. (2007) note that the processes of globalization, industrialization
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and market liberalization have been interlinked since the 1980s. As a result, there has been an
increase in social inequality and deterioration in the quality of the environment across the world.
In the context of consumer behaviour, ethical or sustainable consumerism is one of the research
areas that has aroused growing interest and within this broad field of scientific interest Fair
Trade products have been among the most investigated food categories over the last 20 years
(Coppolaet al., 2017).

Fair trade can be seen as a political movement, but also as a form of business practice and
production relationships (Mare, 2008). The emergence of fair trade as an alternative business
concept is attributed to the fact that the developed western countries began to realize that the
global economic growth and trade, not benefit all countries and social groups equally
(Steinrucken & Jaenichen, 2007). The principle of solidarity between developed and developing
countries in order to improve the living, social and economic conditions of the population in
Third World countries is therefore a fundamental idea of fair trade.

Fair trade, as an alternative business concept, is therefore a trade partnership based on
dialogue, transparency and respect that strives for greater equality in international trade. It
contributes to sustainable development by offering better business conditions and ensuring the
rights of neglected producers and workers, especially in developing countries (Starrico, 2016;
Ballet & Carimentrand, 2010).

Growth of the Fairtrade Market as a form of alternative trade development is becoming a
way of expressing moral expressions of conscious consumers from Europe and the USA
(Goodman, 2004). By its decision, the consumer declares his / her personal attitudes,
dissatisfaction with consumer lifestyle and finds an alternative option for expressing his or her
personal standards (Lee et al., 2015; Andorfer & Liebe, 2012). Tang et al. (2016) notes that
there are an increasing number of products on global and local markets that communicate with
consumers through their moral value, which is expressed in logos, including Fairtrade pictures.
This is also confirmed by Bissinger & Leufkens (2017), who states that there is a new dimension
of quality marks on both national and international retail markets. This new dimension can be
understood as ethics manufacturing process and ethics in trading of intermediate and final
commodities.

Under the Fairtrade system, certain requirements of economic, social and environmental
standards must be met in terms of work organization and production conditions If these
standards are met, products can be certified and commercially sold and promoted with Fairtrade
branding. (Staricco, 2016). The goal of fair trade certification is to contribute to sustainable
development by creating transparent and fair trading conditions. Improving access to markets
and strengthening of producer organizations is one of the important preconditions for
developing this certification. (Bailey et al., 2016). Akaichi et al. (2016) states that consumers
are willing to pay a higher price for food products labeled Fairtrade. Paying this sufficiently
high price is a prerequisite for ensuring reproduction of production conditions (Staricco, 2016).

The current business world is increasingly interconnected but also divided, and it is about
the area of the rich North and the poor South. Since the second half of the nineties, the agrarian
and food sector has become important, because the transformation of the agrarian and food
sector has also led to changes in the relationship between the two global areas. Agriculture is a
traditional and often the only source of livelihood in third world countries. Agrarian products
also represent one of the first and most important internationally traded commaodities and they
represent the expansion and deepening of market ties that define globalization in today's
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concepts (Raynolds et al., 2007). The development of fair trade consumer markets is also the
current phenomenon of the global South (Doherty et al., 2015).

The aim of the paper is to define fair trade commodities in the international context and to
compare them with the Czech Republic.The article consists of several logically interconnected
parts. After the introduction to the issue, the theoretical starting point of the article follows,
where the opinions of Czech and foreign authors on the subject are compared. Next follows the
methodology used to obtain primary data and evaluate it. In the "Results and Discussion™
chapter, the data obtained is reviewed and discussed. The Conclusion chapter summarizes and
identifies further possible directions for further research.

2. Methods

First, the theoretical framework of the solved theme was defined. This framework was
implemented through the analysis of secondary resources and the synthesis of knowledge. As
a basic method for processing the theoretical part of the article, documentary examination was
used, taking into account the criteria of their cognitive price according to Hendl (2005). In view
of the above criteria, the underlying materials were obtained mainly from the databases of
scientific articles and professional books.

The annual reports of official institutions and organizations operating at both international
and national levels were the source for obtaining statistical data and up-to-date information on
the issues addressed. Within descriptive statistics were used absolute and relative frequencies.
Other methods used in the article include induction and deduction.

End reference period was chosen the year 2014, it was done in view of the large time lag
with which statistics from international organizations are published and the need to have
complex data for analysis and comparison. The annual reports of the Fairtrade International
organization and the national organization Fairtrade Czech Republic and Slovakia are presented
collectively, always as one citation source. The following abbreviations were used in this
article: FLO = Fairtrade International.

3. Results and Discussion

The development of the market for Fairtrade products has also expanded the spectrum of
those sold under the trademark Fairtrade, as well as other countries that have begun to import
these products. The Fairtrade program transfers income to farmers by establishing a price floor
and an alternate distribution channel that bypasses intermediaries between the raw commodity
and world markets (Podhorsky, 2015).

Exporting countries with agrarian and food commaodities, which are produced and marketed
under Fairtrade certification and handcrafted fairtrade products, are concentrated in three main
areas. These areas are structured by Fairtrade International in Africa and the Middle East, Latin
America and the Caribbean, and the Asia Pacific region and they are mainly represented by
developing countries. Their number increases every year. Each of these areas has different
problems and it has a specific character. An overview of Fairtrade retail sales by product volume
in individual years is shown in Table 1.

Table 1: Estimated Fairtrade retail sales by product volume*
Commaodity/Year 2006 |2007 |[2008 |2009 |2010 |2011 |2012 |2013 |2014
Bananas 135.76 | 233.79 | 299.21 | 311.47 | 286.60 | 320.92 | 331.98 | 372.71 | 439.47
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Cocoa (cocoa beans) 791 |7.31 |10.30 |13.90 |35.18 |40.20 |40.56 |54.49 |65.09
Coffee 52.06 [62.21 |65.81 |73.78 |87.58 |98.07 |77.43 |83.71 |93.15
Cotton 155 |14.18 |27.57 |23.35 |24.75 [8.22 |8.96 |[7.82 |9.86
Dried and proccesed fruits - - - 054 |0.67 (096 |154 [143 |[2.05
Flowers and plants 157.28 | 237.41 | 311.69 | 335.89 | 325.21 | 362.07 | 536.63 | 623.91 | 675.61
Fresh fruits - - 26.42 |20.09 [17.31 |16.17 |16.17 |13.33 |11.66
Fresh vegetables/Vegetables |- - - - 047 (036 |[0.71 |1.18
Fresh juice 6.31 |24.92 |28.22 |4558 |25.11 |38.78 |37.17 |42.58 |43.88
Gold - - - - - - - 756 |27.16
Hetbs, Herbal Teas and Spices 058 |041 |0.26 |042 |180 |[2.38
Honey 155 |168 |2.06 |[207 |2.04 |2.07 |132 |190 |[262
Quinoa - - - 056 |[1.29 |0.69 |059 |0.66 |[0.60
Rice 299 (421 |469 |505 |5.04 |572 |562 |548 |5.07
Sport balls 015 |0.14 |0.14 |0.12 |0.28 |0.16 |0.15 |0.11 |0.14
Sugar (cane sugar) 7.16 |15.07 |56.99 [89.63 |126.81|138.31|158.99|193.83|196.36
Tea 3.88 |[542 |11.47 |11.52 |12.36 |13.40 |11.87 |11.38 |11.03
Wine 320 |574 898 |1191 |3253 |[11.79 |16.43 |20.93 |22.21

Source: Own processing according to. Fairtrade International (FLO): Annual Reports, 2017

Notes: *Measurement units: thousand MT, flowers in millions stems, fruit juice and wine in
million litres, gold in kg.

It should be noted that the way of monitoring and the extent of commodities changed slightly
over the monitored period in individual years. Fresh vegetables were independently monitored
in 2011 (0.47) and 2012 (0.36), from 2013 on, the item is named vegetables. Oilseeds are
presented in Fairtrade International statistics in 2009 (0.86), 2010 (0.86) and 2011 (1.22). In
2011 timber is also reported separately (0.32). Gold is a relatively new commaodity, which is
monitored since 2013.

Bananas are the traditional Fairtrade commodities. At the end of 2014, 123 production
organizations in 11 countries of the world were engaged in the cultivation and sale of Fairtrade-
certified bananas. There were nearly 22,000 people involved in Fairtrade banana production. In
year-on-year comparison, the volumes sold increased by approximately 15% over the 2012/13
period. This is attributable to the fact that Fairtrade banana production has been promoted by
large chains, mainly in France, Germany and Sweden. The largest quantity of bananas bearing
the Fairtrade certification is produced in Peru, the Dominican Republic and Ecuador (Fairtrade
International (FLO): Annual Reports, 2017).

Increased interest in Fairtrade sweets in recent years has also reflected positively on
increasing sales volumes of raw materials needed to produce them, namely cocoa and sugar
(Fairtrade International (FLO): Annual Reports, 2017).

In 2011, FLO organization implemented a wide range of training and supporting programs
for stakeholders in the production of Fairtrade sugar. In 2012, the volume of sugar sales
increased and also the number of countries involved in growing Fairtrade sugar has expanded -
Mozambique, Jamaica, and Swaziland. 99 cane producers' organizations in 19 countries
worldwide were certified by Fairtrade at the end of 2014. Compared to previous years, the
growth of the area under management and the growth of the volume sold of the commodity
have slowed down. The cause of this condition can be attributed to the collapse of world sugar
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prices due to the release of large amounts of sugar beet for food purposes within the EU outside
the quotas. The maintenance and stabilization of Fairtrade cane sugar market has thus become
a serious challenge for this area of agricultural production (Fairtrade International (FLO):
Annual Reports, 2017).

Coffee is probably the most traditional and most popular commodity within Fairtrade, but
the coffee problem is quite complicated. Fairtrade International has made a significant
contribution to the overall support of small-scale coffee producers (Fuzhi, 2007), and it also
seeks to improve their market access because new entrants are well-off competitors (Claar &
Haight, 2015).

Flowers and plants show a steadily growing trend in terms of sales in the years under review.
This is mainly due to an increase in traded volumes of Fairtrade-certified commodities on
markets in Germany and the UK. 2012, one of the largest floral farms in the world based in
Ethiopia has been certified Fairtrade. More than 48,000 people worked in floral farms in 2013.
At the end of 2014, there were 55 growing communities in eight countries in the world. For the
most part, it was an East African organization; within this continent, Kenya had a clear
leadership. Certified florist and plant growers sold 22% of their total production under Fairtrade
certification (Fairtrade International (FLO): Annual Reports, 2017).

In 2014, the estimated retail sales of FLO was 5.9 billion euros ((Fairtrade International
(FLO): Annual Reports, 2017), but this is only about a third of the total volume of world trade,
which amounted to 16.5 billion in the same year. EUR (WTO: International Trade Statistics,
2017).

Target regions import fair trade products are mainly countries with developed market
economies, the main importing regions are thus North America, Europe and the Pacific. Most
Fair Trade products are sold in the European market in the UK, Germany, France and
Switzerland.

An overview of estimated retail sales of Fairtrade International products worldwide from
2004 to 2014 is shown in Figure 1.

Figure 1: Estimated retail sales of Fairtrade International products worldwide from 2004 to 2014 in millions
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Source: Own processing according to Fairtrade International (FLO): Annual Reports, 2017
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In the Czech Republic, support for social, economic, and environmental issues is enshrined
in legislative and non-legislative documents on development cooperation (Sen et al., 2015). As
seen from Figure 2, the highest growth rate was achieved in the Czech Republic in the 2005-
2007 market, with 233% compared to 2006/05 and the following period by 170%. In the years
2009 - 2012, the slowdown in growth can be observed, with 15-23% in year-on-year
comparison, with the exception of 2010 (60%). In 2013 there was a revival, when compared to
the previous year, the turnover of the Fairtrade goods sold in the retail network grew by 54%.
In 2014, growth slowed down to 17%.

Figure 2: Annual changes in trade volume of Fairtrade products in the world and in the Czech Republic in%

Percentages

2006 2007 2008 2009 2010 2011 2012 2013 2014

Year

Worldwide Czech Republic

Source: Own calculations and processing according to Fairtrade International (FLO): Annual Reports, 2017
and Fairtrade Czech Republic and Slovakia, 2017

All the above can be interpreted in such a way that there is a certain saturation of the market
for those products. A significant role can also be played by the fact that, in the context of the
increased interest of Czech consumers in alternative forms of food purchases and healthy
lifestyle, there has been a simultaneous expansion of supply on the market. These are new
products (organic food, products of regional origin, etc.) and new alternative business concepts
(eg the expansion of mass-market farmers' markets, events etc.) in the Czech Republic
(Spilkova et al., 2013).

4. Conslusion

On the basis of the comparison, it can be summarized that on a global scale agricultural and
food commodities in the Fair Trade area are bananas, coffee and coffee beans, fresh and dried
fruits, cotton, flowers and plants, fruit juices, sugar cane, Quinoa, rice, nuts , tea and wine. The
Fair Trade business concept is a relatively new phenomenon, whose importance has grown in
recent years. The volume of Fairtrade products shows a steadily growing tendency, their
structure and the way their sales are made. Fair Trade's market power is boosted, and so many
other question marks come to its next appearance. In the Czech Republic market for Fairtrade
products has relatively short tradition, but its importance is growing constantly over time.
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Abstract. Business purpose of companies providing the activities of railway infrastructure
manager is governed by legislation that clearly defines their market position, product
orientation and business opportunities in the conditions of global international market. The
aforesaid kind of companies is quite difficult to compare with companies operating in a strong
competitive environment as they are aimed to maximise their profits and the purpose of their
business flexibly adapts to market conditions. This paper is focused on a difference in approach
to strategy development of such companies. The main aim is to highlight that overly progressive
and impetuous strategy development methods for legislatively regulated companies would
create unviable strategies that would not meet the expectations of business owners. Selection
of convenient method not only for development, but also for strategy implementation is a
decisive factor for successful and long-term functioning on the international transport market.
Out of available management methods for strategy implementation the Balanced ScoreCard
method appears to be suitable, the essence of which is an overall view across the entire company
from four perspectives - customer perspective, financial perspective, internal processes
perspective and also education and development perspective. At the same time the BSC system
suggests that all perspectives are equivalent and that the company should achieve its goals in
each of the perspectives equally and not at the expense of other perspectives.

Keywords: strategy, railway infrastructure manager, management method

JEL Classification: R49

1. Introduction

Companies providing the activities of railway infrastructure manager in international
transport market are governed by legislation that clearly defines their market position, product
orientation and business opportunities. This kind of companies is quite difficult to compare with
companies operating in a strong competitive global transport market environment as they are
aimed to maximise their profits and the purpose of their business flexibly adapts to market
conditions. For that reason there must be difference in approach to strategy development of
such companies (Abramovic et al., 2016).

Overly progressive and impetuous strategy development methods for legislatively regulated
companies would create unviable strategies that would not meet the expectations of business
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owners (Kliestik et al., 2015). Selection of convenient method not only for development, but
also for strategy implementation is a decisive factor for successful and long-term functioning
on the global transport market (Dolinayova et al., 2016).

The Infrastructure Manager as a market entity manages and maintains the railway
infrastructure, provides its modernization, offers capacity to undertakings and manages the
traffic respectively provides transport for the purpose of maintenance and sets charges for the
use of railway infrastructure (White Paper, 2011).

As the competition is spread throughout each market segment not excluding the
Infrastructure Managers we can define it as follows:

- Other modes of transport — in particular road transport, but also aviation and water-
borne,

- Eventual other manager of state infrastructure,

- Surrounding Infrastructure Managers - the potential of "shift" of transit traffic or
diversion of routes.

Given these facts, Infrastructure Manager maintains a targeted strategy to be able to be
competitive as much as possible (Cerna et al., 2016).

In the preparation of a good strategy, customers play important role, those are the carriers
and the state in case of Infrastructure Manager. So, the better the Infrastructure Manager sets
the conditions, the greater the opportunity it has to get customers who were oriented, for
example on road transportation (Fraszczyk et al., 2016). This fact creates a very important and
topical issue that needs to be addressed.

1.1 Strategy creation, strategy differentiation — strategic management levels

Strategy, not just as a document, is the main product of strategic management. Strategic
management was created as the intention to find new methods of company management in the
constantly complicating conditions of the business environment (Slavik, 2013). Strategy is a
company direction map based on the outputs of used analyses to process company’s strategic
situation.

Strategy creation is based on the use of external and internal environment analyses. When
analysing the external environment, in view of the characteristics of the transport sector, it is
best to use internationally recognized instruments, for example PEST (E) analysis for macro-
environment and PORTER analysis for micro-environment. The internal environment analysis
is also processed through the worldwide applied SWOT analysis. Subsequently, given the
company position based on the outputs of the analysis, the strategic goals are defined for each
level of company management.

Properly formulated strategy creates the potential to achieve determined global company
intentions. The role of strategy and determined strategic goals is to ensure the future prosperity,
functional setting and existence of a company on the base of long-term decisions.

From a high-level point of view on the company as a whole, the strategy represents the basic
institutional document. At the same time, not just the creation of a strategy, but the
implementation itself forms the basis for its successful performance, while the inseparable part
of the strategy is knowledge, acceptance and identification of employees with the strategy.

Also the implementation process is an integral part of the strategy. Implementation consists
of a division of responsibility and in-house decision-making powers to define
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coordinators/gestors for the fulfilment of determined strategic objectives, feedback in relation
to ensuring the strategy's achievement, together with a functional remuneration system for
performance of strategic actions (Hudakova & Luskova, 2016).

It is necessary to observe the hierarchy of strategy in a company operating in different sectors
or in different territories:

Ownership strategy - the size of investment, the payback period, the expected return,
the industry perspective, the resource structure, the competencies and powers of
managers, etc.

Company strategy - The allocation of capital investments to existing businesses, the
reduction of investments or the abolition of low-yielding offers, the expansion of
portfolio, the strengthening of positions, the creation of a competitive advantage, etc.
Business strategy - Formulating responses to changes in the sector, in the economy as a
whole, aligning strategic initiatives of functional departments, addressing specific issues
typical for a given business unit, etc.

Competitive strategy - It defines methods and techniques of competition in order to
achieve market success, offensive measures to ensure a competitive advance against
rival companies and defensive measures to protect its competitive position.

Functional strategy - being developed for areas such as marketing, manufacturing,
research and development, human resources, finance. (Slavik, 2013)

2. Infrastructure Manager Strategy Principles

The Infrastructure Manager's strategy is based on these principles (Maliacek, 2013):

1.

Analysis of the external environment (characterised in the Fig. 1)

o What are the requirements or what will be the requirements under the European and
the State legislation (what we have to do).

o What are the customer requirements (if we want to achieve success towards other
transport modes, we all have to "pull together").

o What we want to improve in-house (to prove to the State that it is an effective
manager of its assets).

Figure 1: Analysis of the external environment

Customer

EU legislation SR legislation External environment .
requirements

Implementation of external
legislation provisions (laws, Own priorities of transport
standards, regulations, EU Company strategy undertaking (what it wants to
directives, ...) relating to the achieve)
transport undertaking

What we have What we want
to do todo

Goals and tasks for company processes

Company processes

Source: Self-processed according (Maliacek, 2013)
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2. Define vision and mission based on the analysis

A vision as an idea and a mission determines the future direction of a company. Vision is
the starting point for strategic planning and expresses what basic goals a company wants to
achieve. The vision represents an attractive image of a company in the more distant future. The
mission is based on a vision that answers the question of why a company exists and what would
be its purpose. Subsequently, the mission is specified with the goals (Slavik, 2013). The most
common but optimal methods that can be used in analysing the external and internal
environment of Infrastructure Manager include internationally recognized tools such as PEST
(E) analysis, PORTER analysis and SWOT analysis. Consequently, after analysing, the
company strategy is set out, based on the facts in the following Fig. 2.

Figure 2: Strategic management scheme for the Infrastructure Manager

Strategic management

¥ [
External environment analysis Internal environment analysis
[
] ]
Macro-environment Micro-environment
Vision,
Porter analysis issi
PEST(E) analysis ¥ Mission;
(5 forces) v Intentions

[ I I SWOT analysis

l

Company strategy
Strategic goals

Source: Self-processed according (Strategy ZSR, 2012)

3. Development of vision and mission to the basic strategic goals that form the core of the
strategy

Defining the basic strategic goals is based on the vision and mission of Infrastructure
Manager. They are based on conditions determined by the international European Union and
Slovak Republic legislation and on the necessities which need to be ensured and implemented
within the internal environment, so that Infrastructure Manager would be a stabilized company
operating a railway infrastructure in accordance with the legislation.

4. Development of core strategic goals to a lower levels

For the needs of set the breakdown of vision and mission to strategic goals it is necessary
for Infrastructure Manager to use a tool for implementation of his strategy (Kral & Bartosova,
2016). Based on the characteristics of currently available tools, Balanced ScoreCard is the most
appropriate method. In order to evaluate the fulfilment of the set strategic goals, it is necessary
to define the parameter of indicators for each goal. What is needed to achieve (e.g.: time -
deadline for process output, costs - how much to reduce and when, yields - how much to
increase and when...). Each goal must be defined to be uniquely specified, measurable,
acceptable, realistic, and time-bound (complies with the principles of SSM.A.R.T.). The
Breakdown of strategy and strategic goals is defined and the indicators and strategic goal
parameters are stated in the Fig. 3.
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Figure3: Breakdown of strategy, the indicators and strategic goal parameters
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Source: Self-processed according (Strategy ZSR, 2012)

5. For individual goals identify the risks for their performance and set up a system for their
elimination (Fig. 4)
If a company knows in advance that while performing a goal there may arise/occur any risk

that may prevent its performance, it may be prepared to face it and take steps to reduce the risk
to a minimum - i.e. it can eliminate the probability with which it can occur and also the impact

of this risk in case it occurs.

Risk management system is based on STN 01 0381: 2011 - Risk Management and is based
on risk identification, probability of its occurrence, impact and significance with the task to
develop measures to reduce the probability of occurrence and the impact of a risk.
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Figure 4: The indicators and strategic goal parameters
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6. Ensure compliance of objectives, timeliness of strategy and goals performance

To assist those who encounters a problem with meeting their goal and meeting the
company’s core strategic goals. At the same time, it is necessary to harmonize the fulfilment of
the objectives in the required deadlines, because the failure of one could affect the fulfilment
of another strategic goal (Zefreh et al., 2017). It is also necessary to update the strategy in
regular intervals, to adapt it to new conditions and thus to introduce a system of continuous
improvement (Stoilova & Kunchev, 2016).

7. Strategic scenarios

Strategic scenarios serve as alternatives to the strategy in the event of changes in the external
environment. They are processed in order to set up the performance of strategic goals just in
case of unexpected changes. For this reason, it is advisable for Infrastructure Manager who
wants to be prepared for various alternatives of future market development, to have its own
scenarios that can occur.

3. Conclusion

The essence of the strategy of Infrastructure Manager is to define the priorities and strategic
goals, establish a program to ensure the development of railway infrastructure, including its
competitiveness in comparison to other modes of transport or the surrounding Infrastructure
Managers and in particular to determine financial requirements and needs in relation to the State
and fundamental preconditions to fulfil the determined strategy. Also it is the starting point for
strategy creation based on the analysis of parameters such as the environment, safety,
interoperability, marketing, transport capacity, costs to the sector, etc.

For the railway infrastructure manager, which has its activity clearly regulated by legislation,
the optimal choice is to use "more conservative methods of strategy creation" when formulating
strategy and defining strategic goals.
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This method is one of the possible models through which Infrastructure Manager can set up
and define its strategy. At the same time, it is pointed out to the necessity to implement a
strategy and set up a roll-out for a long-term successful mastering of the strategy for
Infrastructure Manager (Nedeliakova et al., 2016).

Proposed process of strategy creation and implementation is specifically aimed at railway
infrastructure manager and creates a general model of strategy creation and implementation that
can be used not only for national infrastructure manager but also internationally or as a model
setting strategy for any infrastructure manager (Nedeliakova & Panak, 2016).

Several management tools are used to determine the extent to which the strategy is being
performed. From the point of view of Infrastructure Manager, a globally accepted "Balanced
ScoreCard system (BSC)" is the appropriate option based on monitoring and evaluation
multiple tools to date. The main advantage of BSC is that it evaluates the company from four
perspectives, from the customer perspective, the financial perspective, the perspectives of
internal processes and the perspectives of education and development.

Therefore, focus on progressive and growth strategies would, in many cases, make them
unfulfilled. The priority is therefore mainly on stabilization strategies designed to achieve basic
obligations and meet the needs and requirements of the customer to whom the business purpose
of such a company is intended.
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Abstract. The article analyses globalization in relation to current economic and political
changes with the emphasis on the U.S.A. Globalization trend strengthened during 20" century
culminating in the 1990s, at the millennium turn, however, some contradictory tendencies
appeared slowing down its pace. According to the author, two key reasons for the globalization
mitigating can be pointed out, namely economic and political. The economic one has rather an
objective character of spontaneous economic restructuring. It consists in partial return of
manufacturing to “domestic” states, especially to developed countries in reaction to production
cost changes as well as technology shifts; the return has been also reflected in the global trade
growth weakening. The political reason can be seen in the effort of the developed states to
respond to escalating social diversification when economic volatility and uncertainty project to
the worsening of the middle-class position. Thus, the states try to maintain domestic
manufacturing including higher employment and “fair” worker’s income. The U.S. President
Trump is the most significant supporter of the policy aimed at that direction. His administration
and its supporters even try to revise the post-war trade model based on free trade and inspired
by Ricardian theory. Nevertheless, in the author’s opinion, most assumptions of Trump’s
economic policy aimed at stopping globalization are fallacious confronted with the world
economy long-term development. In fact, even though globalization has changed its character
or even reversed temporally, it will continue in a different mode regardless of individual state
policy excesses.

Keywords: globalization, structural changes, economic policy

JEL Classification: F63, F68, 014

1. Introduction

Globalizace, zasadni jev v pribé¢hu formovani svétové ekonomiky, je mnohotvarnym a
proménlivym procesem.

V prvni ¢asti textu jsou uvedeny zakladni globaliza¢ni trendy, ve druhé pak faktory zmén a
jejich zhodnoceni. Stat’ se soustfed’'uje na uvedeni diivodl nyni ¢asto citovaného zpomalovani,
¢1 krize globalizace — podle autora jednak objektivnich, ekonomickych, v podobé¢
restrukturalizace svétové vyroby, na druhém misté subjektivnich, hospodarsko-politickych.
Dale clanek chce objasnit na ptikladu Spojenych stati americkych, do jaké miry je
hospodarsko-politické plsobeni relevantni ve vztahu k samotnému procesu globalizace.
V prvni €asti textu je pouzita logicko-historickd metoda rozboru, druha ¢ast pracuje formou
komparativni analyzy.
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1.1 Globalizace a jeji vyvoj

Globalizace je tradi¢né vniména jako vyraz liberalni oteviené ekonomiky (Chandy & Seidel,
2016, s. 2), jez smétuje ke svobodnému trhu a maximalni produkéni efektivnosti, které Ize
naplnit jen v SirSim mezinarodnim prostfedi. Stézejnim piedpokladem globalizace je
liberalizace ekonomického prostredi, volny pohyb vysledki vyroby a dale pak i vyrobnich
faktoru (prace, kapital). Liberalni ekonomické klima konce 19. stoleti, technologicka troven
nadnérodni vyroby a jeji masovy vystup nerealizovatelny v narodnich hranicich, umoznily
rozvoj prvai globalizacni viny v letech 1870-1914 (Haberler, 1964). Rada autori nicméné
spojuje pocatky globalizace jiz s dobou A. Smitha (srovnej napt. Morrison, 2012).

vvvvvv

predevSim vymezeni a charakteristiku globaliza¢nich etap, spiSe s diirazem na progresi
zkoumaného fenoménu. Mezi jednotlivymi vinami existovala sice obdobi poklesu intenzity
globaliza¢niho postupu (Velka deprese, svétové valky), ta vSak nebyla zpravidla povazovéana
za taze zasadniho zvratu. Pres tyto excesy se globalizace po roce 1945 obnovuje a od 60. let se
rozviji do své druhé viny (Baldwin & Martin, 1999; McGrew, 2008).

Ve druhé viné znovu zprvu pievladly prevazné pozitivni predpoklady hospodaiského
rozvoje. Pokracujici ekonomicka liberalizace a relativni stabilizace (v ramci existujicich bloki)
piispéla k obnové ekonomického ristu, rozvoji obchodu a pohybu vyrobnich faktord. V tomto
smyslu navazala druha vlna globalizace na prvni. Globalizace poté déle zesilila, také vlivem
institucionalnich zmén. Napft. vznik Svétové obchodni organizace (WTO) v 90. letech udajné
definitivné zmeénil ,,mélkou* brettonwoodskou globalizaci na tzv. hyperglobalizaci, kterd dale
unifikuje ekonomiky a politiky narodnich zemi (srovnej Rodrik, 2011, s. 76, 83, aj.).

Obdobi 80-90. let, kdy dochazi k urychleni globalizace, 1ze povazovat za zacatek dalsi faze
druhé viny. Radikalné se méni komunikacni technologie s dopadem na globalizaci. Prohlubuji
se ekonomické vztahy vyspélych zemi s rychle rostoucimi rozvojovymi ekonomikami, které
sdileji ¢ast primysloveé produkce. Nékteré z klicovych rozvojovych zemi vyrazné ristové
akcelerovaly (Cina, zemé BRICS) a do globaliza¢niho proudu byly vtazeny také stiedoevropské
ekonomiky. Zesilila vyrobni a obchodni kooperace a ekonomicka integrace.

Na zékladé¢ téchto piiznivych faktorti 1ze pro posledni dekadu 20. stoleti konstatovat, ze
globalizace dospéla do své vrcholné faze. Vyzkum globalizace dale analyzoval, zda jeji rozvoj
posili, ¢i dojde k odklonu globaliza¢niho trendu. Byly zpracovéany i scénafe riznych variant
dalsiho vyvoje (viz napt. O’Sullivan, 2015, s. 5-6).

Prvni dekdda nového milénia naznacovala spiSe pesimisticky vyhled v podobé narlstu
prekazek globalizace. Signalem nastupujicich problémi se stala financné-hypotécni krize
v letech 2008-2009, jez celosvétové zbrzdila ekonomicky rust. Ekonomicka a finanéni
nestabilita naznacily meze finan¢ni a ménové globalizace. Neptiznivy ekonomicky vyvoj se
dale promitl do ochabnuti multilateralni obchodni liberalizace a nariistu protekcionismu.
Vysledné se zpomalila i exportni dynamika v poméru k ristu HDP (Neumann, 2016).

2. Dvoji faktor zpomaleni globalizace

Vyse uvedené skutec¢nosti naznacily mozZnost krize dalsiho postupu globalizace, ktera je
pfimo viditelna ve snizené dynamice obchodu. Pokles obchodni dynamiky miize byt projevem
jak hlubsi zmény svétové ekonomiky, spocivajici v restrukturalizaci vyroby a v jeji nové
alokaci, tak 1 nové politiky vlad jednotlivych zemi usilujicich o zvySeni narodni ekonomické
suverenity a jednajicich v antiglobaliza¢nim duchu.
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2.1 Ekonomicky faktor: strukturalni zmény vyroby a jejich pri¢iny

V novém tisicileti se postupné¢ zménil vySe naznaCeny trend, jenz vyvrcholil v zavéru
tisicileti a promital se do svétové vyrobni struktury.

Globalizace od 90. let zplisobovala rostouci disperzi vyroby, jejiz ¢asti byly intenzivné
alokovany do vétsiho poctu zemi. Z davodu efektivity byly dil¢i vyroby offshorovany do zemi
S nizkymi pracovnimi ndklady. Expanze globalnich hodnotovych fetézcii (GVC) a informacni
a komunikac¢ni revoluce vyrazné zjednodusSily a zlevnily mezindrodni styky. Prohloubily
preshrani¢ni produkéni koordinaci a soucasné€ znamenaly, zejména vlivem GVC, vyssi stupeil
,,odpojeni“ (second unbundling) produkce od konkrétni zemé (Baldwin, 2014). Toto obdobi Ize
oznacit za fazi fragmentace vyroby, ktera vedla i ke zvySeni intenzity obchodni vymény.

Tento trend byl naruSen v pribéhu prvni dekddy druhého milénia. Dochézelo k urcité
realokaci vyrob: nékteré vyspélé zemée totiz obnovovaly pii zméné mzdovych naklad vybrané
zpracovatelské vyroby diive umisténé do rozvojovych ekonomik. Roli sehrdly i nové
technologie v rozvinutych zemich, snaha pfiblizit se vice domacimu naroénému spotiebiteli, ¢i
lepsi domaci kontrola vyroby (Neumann, 2015).

Trend K navratu je nejednoznacny, zatim pouze zpomaluje uvedeny offshoring. Pti navratu
vyrob probiha spiSe jista selekce: jsou realokovany vyroby piindsejici vyspélym zemim,
jmenovit¢ USA, ve spojeni s novymi technologiemi zvySeni produktivity a
konkurenceschopnosti. Rozvojové zemé zustavaji u jednodussich a sttedné vyspélych (mid-
tech) vyrob.

Trend tedy smétuje k urcité regionalizaci vyroby s novym typem délby prace, méné
akcentujicim vzajemnou vyménu vyrobnich komponentii mezi subjekty svétové ekonomiky;
probiha tedy defragmentace vyroby. Ta je prvnim faktorem oslabovani globalizace,
s viditelnymi projevy zejména v poklesu tempa mezinarodniho obchodu.

2.2 Politicky faktor: boj proti globalizaci za ,,narodni ekonomickou suverenitu”

Druha skupina pficin oslabeni globalizace lezi v socialné€ politické, resp. hospodatsko-
politické oblasti.

Vrcholna faze globalizace v letech 1989-2008 ovlivnila pronikavé a diferencované socidlni
oblast. Oproti tradiénim nazorim, ze globalizace nepfispiva k ekonomické a socialni
konvergenci rozvojovych zemi (napt. Nayyar, 2006), rodici se stfedni tfida zejména Ciny a
Indie ekonomicky v uvedenych letech posilila, kdyz jeji realny dichod v parité kupni sily
vzrostl o0 50-90 %. Naopak v rozvinutych ekonomikach zaznamenala pfijmova horni tfetina
(mimo nejbohatsi vrstvu) jen velmi maly zisk, ¢i dokonce pokles redlného diichodu. Za hlavni
projev slabnuti stiedni tiidy je zde povazovana mzdova stagnace (Global Trends, 2017). V USA
nizké a stfedni diichody jiz od 70. let rostly mnohem ménég, nez by odpovidalo statistickému
rastu HDP (Piketty & Saez, 2013). Napf. median realného dichodu domacnosti v USA byl v r.
2016 vyssi oproti roku 1989 jen o méné nez 1 % (Stiglitz, 2016).

Viditelnd eroze strredni tridy vyspélych zemi vzbudila odpor ke globalizaci ,,poSkozujici‘
narodni staty a vyvolala rast protekcionismu (Global Trends, 2017). Pfi revitalizaci postiZzené
skupiny upiraji industrialni demokracie, hlavné v osobé nového amerického prezidenta D.
Trumpa, sviij z4jem predevsim na domaci ekonomiku a snizuje se jejich diivéra v zahrani¢ni
ekonomické déni podkopavajici domaci hospodéiskou stabilitu. Nedtivéra dopada i na odborné
charakteristiky globalizace a vede ke zpochybnéni jejiho teoretického zdiivodnéni.
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Kritice je podrobovano tvrzeni, Ze globalizace a volny obchod jsou (v ,, prezilé “ interpretaci
ricardianské teorie ,.konvencn&*“ uvazujicimi ekonomy a jim poplatnymi politickymi elitami)
(Keen, 2016) prospésné pro vSechny. Produkty vyspélych zemi obchodované v soucasné fazi
globalizace obsahuji pokrocilé technologie a jejich komparativni vyhody plynou z ceny
vlozeného, avSak ,nepienosného* kapitalu. Pak lze podle kritiki vyvodit neplatnost
ricardovskych zavéri v globalizovaném svété, coz podle nékterych autorti (Roach, 2016)
potvrzuji 1 analyzy ekonomickych celebrit (Samuelson, 2004), které ,,obraceji teorii
komparativnich vyhod naruby*.

Dosavadni teorie totiz udajné¢ haji pokraCovani globalizace, kde dominuje specializace a
délba prace, ktera piinasi prospéch jen zemim s levnou praci a imitacemi zapadnich technologii.
Specializace (a volny mezindrodni obchod) je tedy podvod: zhorSuje ve skutecnosti pozici
vyspélych zemi, nebot’ zde plodi nekonkurenceschopny kapitalovy ,,Srot” pfi nemoznosti
rozvinout nova odvétvi k zajisténi ekonomického ristu. ,,Magickou ingredienci®, ktera naopak
spasi vyspélé staty a obnovi rist, je namisto specializace diverzifikace ekonomik (Keen, 2016).

Prezident Trump deklaroval realizaci hospodaiské politiky piijimajici v mnoha smérech
uvedend ideova vychodiska. V centru jeho pozornosti jsou negativni vlivy globalizace ve tiech
oblastech: pracovni sila a trh prace (potazmo pozice stiedni tiidy), vyroba a obchod. Trump
zdaraziuje, ze vlivem offshoringu Spojené staty piisly o spoustu primyslu a dobie placenych
pracovnich mist, dovazeji-li levné zahrani¢ni produkty.

V oblasti pracovniho trhu je proto nutné omezit imigraci a zabezpecit rovnovahu mezi
kapitdlem a praci. Domaci pracovnici ziskaji vyhodu proti migrantiim, posili role odbori
Kk vyjednani dobrych mezd v ohrozenych sektorech, coz zajisti Zivotni uroven stiedni tridy.

V oblasti obchodu ¢erpa Trump inspiraci z ,,otcti zakladateld* a z rétoriky konzervativet
kritizujicich volny obchod jako urcujici faktor hospodaiské politiky. Dle Trumpa liberalni
politika umoziiuje dovozciim zaplavovat americky trh levnymi vyrobky; vznikd importni
zavislost. Zakladem nové politiky bude proto obchodni reforma, kterd zajisti vice reciprocni
obchodni podminky, omezi deficit obchodni bilance a povzbudi rist. Zvysi se role USA jako
vyrobce 1 exportéra: porostou zpracovatelské vyvozy, budou selektovany importy (dovoz
primarnich komodit oproti poklesu importu aut, oceli, spotiebniho zboZzi (Petras, 2017).

Pokud jde o oblast prizmyslu, USA piesunem fady vyrob do zamofii limitovaly sviij exportni
potencidl. Do zachovani primyslu je podle Trumpa nutné investovat, véetné t€Zby nékterych
surovin. K obnové domaciho primyslu je tfeba vyuzit domaci vyrobky a materialy a najimat
americké dé€lniky (Petras, 2017). Primysl a ekonomiku je nutno zbavit skodlivych regulaci a
velkého daniového zatizeni. Argumentem je opét historie USA: diive pfijmy domacich subjekti
nebyly zdanény; zahrani¢nich ano v podobé celni zatéZe. Soucasna situace je opacna: omezuje
hlavné domaci vyrobce, je proto zdhodno ji zménit.

Z vyse nacrtnutého vyplyva, ze Trumpova hospodarska politika zv1asté v oblasti priimyslu
a obchodu by mohla zasahnout globalni vyvoj, ptedev§im dal$im oslabenim obchodu. Stava se
nejistym dal$i obchodni uvoliiovani: s rostoucimi preferencemi domaci ekonomiky se zvySuje
mozZnost jeji ochrany ovliviiuyjici jak obchodni vyménu, tak ptipadné i ekonomicky rist.

3. Conclusion

Zaklad Trumpovy politiky je zalozen na kritice, jeZ vychazi ze zjednodusené piedstavy
fungovani narodniho statu v dnesnim siln€¢ globalizovaném svétovém hospodafstvi. Politika
ignoruje fakt, ze jiz po nékolik dekad nelze povazovat klicové ekonomické subjekty (korporace,
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banky, dokonce ani spotiebitele) za vylucné narodni entity; resp. tyto vytvdreji svoji produkci
a spotrebou vyrobkii a sluzeb sit' vzajemnych zavislosti, jez neni lokalni, ale globalni. Tato
skutecnost predstavuje tézko zpochybnitelny zaklad svétové ekonomiky, proti némuz D. Trump
NemuiZe vytvorit zasadné odlisnou, a pritom Zivotaschopnou alternativu.

Trumplv pohled na globalizovanou ekonomiku je zaloZzen na (neo)merkantilistickeé
predstave ekonomickych vitézu a porazenych, kteti si na zaklad¢ tohoto statusu rozdéli neménné
bohatstvi svétové ekonomiky (Davidson, 2016). Spojené staty musi z pozice sily vyjednat
takové obchodni dohody, jimiz ziskaji vétsi prospéch nez jejich partner. Obchodni a dalsi styky,
aby byly pro USA vyhodné, musi akcentovat vyvoz, resp. omezit dovoz, a zajist'ovat ochranu
pfed zemémi, jez touzi ozebracit americkou ekonomiku.

Trump neuvazuje minuly vyvoj prokazujici vyhody liberalizované svétové ekonomiky a
v zasad¢ dlouhodobé potvrzujici platnost klasické teorie volného obchodu. Silné mezinarodni
obchodni a dalsi vazby, které si otevirajici se ekonomika USA vytvofila, prospély rlstu
produktivity americkych podnikd, naproti tomu i zptistupnily levné zahraniéni zbozi domécimu
spotiebiteli; potvrzoval se tak vyznam délby prace a platnost teorie komparativnich vyhod.
Argumenty protekce platné pied 150 lety opakované nyni jsou zcela ahistorické, populistické.
Cestou k rustu ekonomiky USA zistava proto napojeni na akcelerujici soucasti svétové
ekonomiky uvolnénim mezinarodniho obchodu (Pearson, 2017).

Ptes mnohé iracionalni zavéry v pfistupu k zahrani¢énimu obchodu ma Trumpova ,,revoluce*
urcité opodstatnéné vazby na zmény svétové ekonomiky, které méni podobu globalizace.

Nova politika americké administrativy je zdanlivé v souladu s trendem, ktery se zacal
rozvijet v prvnim desetileti nového stoleti jako ¢astecna realokace vyrob do matetské zemé a
defragmentace Casti vyrob pivodné rozptylenych do globélniho prostoru (viz ¢ast 2.1). To
formalné souzni s obnovou ,,devastovaného amerického primyslu. Trumpova ptedstava je
vSak neredlnd ve snaze plo$né¢ udrzet vyrobu a zaméstnanost v odvétvich, kterd nejsou
konkurenceschopna ve srovnani s dal§imi zemémi (napft. ocelafstvi, ¢ast tézebniho pramyslu).

Piestoze pfiméfend mira diverzifikace ekonomiky je prospé€Snd, nenahrazuje vSak
mezinarodni délbu prace. Specializace je nutnym produktem ekonomického rozvoje a
technologickych zmén. Jejich vlivem dochazi v USA K tistupu jednodussich vyrob, ale i stitedné
vyspélé (mid-tech) produkce.

Politika D. Trumpa nereflektuje ekonomické vyzvy souasnosti, které zietelné oponuji
hospodatskeé izolaci. Pfikladem nové perspektivni cesty pro USA, ktera respektuje globalizaci
a ucelnou specializaci v jejim ramci, mize byt napf. tzv. pokroc€ila vyroba (Sirkin et al., 2015).
Ptedstavuje soubor pruznych, datové vybavenych a nakladové efektivnich zpracovatelskych
procest, zalozenych na nové generaci robotickych zafizeni, vyspélych informacnich
technologiich, novych materidlech, metodach 3D tisku, atd., zajist'ujicich nejen efektivitu, ale
1 vysokou produkéni flexibilitu. Tato zasadni kvalitativni zména by umoznila Spojenym statim
a dalSim vyspélym zemim udrZet konkurenéni vyhody oproti emerging markets, zvysit Zadanou
diverzifikaci high-tech vyroby a pfitom profilovat specializaci.

Tyto procesy potvrzuji vyhody dalSiho rozvoje globalizace, nebot’” zachovava systém
raciondlni délby prace mezi jednotlivymi soucdstmi svétové ekonomiky. Modifikace
globaliza¢niho procesu a vznik problémovych jevii vSak nelze vyloucit. Ne&kteti autofi
podotykaji, ze i kdyZ budou nadale podminky, resp. ,,pravidla“ globalizace, urcitym zptisobem
zafixovany, budou v jejim rdmci probihat ,,technické zmény*, které mohou situaci jednotlivych
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subjektii zhorSovat (napf. uvedena stagnace i pokles zivotni trovné velkych skupin lidi ve
vyspélych zemich). (Stiglitz, 2017)

I pfes tyto mozné posuny Ci zvraty ovSem ziistane svétovy ekonomicky prostor vice
globalizovany nez pted sto lety (Ghemawat, 2017). Globalizace takto miize zajistit navrat
ekonomické dynamiky do rozvinutych ekonomik. Soucasné poukazuje na slepou ulicku
ekonomické protekce a udrzeni neperspektivnich primyslu, o které z&asti usiluje D. Trump.
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Abstract. We rely on Sundararajan (2016) to prove that the sharing economy is the present
stage of a constant progress of the economy and society that is influenced to some extent by
digital technologies. The latter take individuals back to recognizable sharing conducts, self-
employment, and types of community-based network that survived before now: an enhanced
type of something recognizable should gain boundless acceptance swiftly and have superior
economic consequence than the creation of completely novel consumption practices or patterns
of hiring. We attempt to address these increasing aspects by elaborating on the aspect that the
variety of conducts and organizations that constitutes the sharing economy is a preceding
illustration of a time to come in which peer-to-peer network becomes progressively
predominant, and the crowd substitutes the company at the heart of capitalism. We develop
primary empirical research for the principal case study that determines that the proficiencies of
crowd-based capitalism make possible an economy that depends gradually on peer-to-peer
platforms to regulate economic operations. We use meta-analysis to inspect evidence proving
that rising blockchain technologies might reshape crowd-based capitalism, repositioning the
crowd from being the origin of delivery to being the go-between that organizes and jointly
dominates the market, but they may drive a novel phase of peer-to-peer markets and digital
disorder.

Keywords: digital, sharing, economy, sustainable, consumption

JEL Classification: G18, H11, 128

1. Introduction

Following Sundararajan (2016), this paper aims to prove that the sharing economy is the
present stage of a constant progress of the economy and society that is influenced to some extent
by digital technologies. The latter take individuals back to recognizable sharing conducts, self-
employment, and types of community-based network that survived before now (Androniceanu,
2017): an enhanced type of something recognizable should gain boundless acceptance swiftly
and have superior economic consequence (Tulloch, 2016) than the creation of completely novel
consumption practices or patterns of hiring. (Sundararajan, 2016) The on-demand economy
designates digital media companies that link users via two-sided platform-oriented
marketplaces. The most important of on-demand platforms (Uber, Lyft, and Airbnb) indicate
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the interconnection and inconsistency between the social and economic nature of these
companies’ platforms. Such corporations have had substantial interfering effect upon current
transit, housing (Vasile & Androniceanu, 2016), and labor markets. (Cockayne, 2016)

2. Literature review

Transactional platforms (e.g. Airbnb and Uber) tip off the ones that make accessible
redundancy of user resources or assets. Uber operates on a pattern that hires users as contractors
that enables them to deal in their working capacity to other smartphone users. Airbnb users
benefit from listing properties, but are not officially hired or paid by the platform. Sharing links
a series of distinct economic routines and digital platforms (Androniceanu & Dragulanescu,
2016, A), and the laboring subjectivities (Panova & Buber-Ennser, 2016) and affective
propensities (Friedman et al., 2016) that are associated with them. Proponents of the on-demand
economy advocate or deter, via the preservation of the sharing trope, certain laboring and social
routines. Sharing as a discursive configuration is instrumental (Selth, 2016) in the design and
effectiveness of economic practice. Although labor may be shaped via specific discursive
frames (Besciu & Androniceanu, 2017), employees may repudiate or objectify them in dynamic
and unstable fashions that may not accurately display their personal features. The pervasiveness
and reproducibility of distributed information online, the unimportant value of the latter, and
the alleged selflessness of contribution are essential to the economic arrangement of digital
systems. Information distributed on social media by separate users has practically no value, an
aspect linked to its disproportionate, omnipresent, and effortlessly reproducible traits.
(Cockayne, 2016)

3. Methodology

Using primary empirical research and meta-analysis we elaborate on the aspect that the
variety of conducts and organizations that constitutes the sharing economy is a preceding
illustration of a time to come in which peer-to-peer network becomes progressively
predominant (Lucas, 2016), and the crowd substitutes the company at the heart of capitalism.
The adjustability and smoothness of contracting via digital platforms instead of working a day-
job (Popescu Ljungholm, 2016) may be challenging (performing on demand for various
platforms may be likable), but obtaining a predetermined periodic income (Madsen & Wu,
2016) assists in organizing a future, something pretty demanding when an individual’s earnings
vary (lonescu, 2016) contingent on the caprices of delivery and request on a series of apps.
Because other platforms concentrate on service labor increasingly, there is a rising threat of
greater future social disparity. (Sundararajan, 2016) Linking the distribution of information
online to sharing in the framework of the on-demand economy takes on amalgamating labor
with input of practically useless information. Sharing in the on-demand framework aims to
regularize flexible kinds of work (Androniceanu, 2014) by postulating labor as a required
contribution (Bauder, 2016), a sufficient and roughly ineffective must for inclusion, (Machan,
2016) in which sharing is associated with the recurrence of affect that guarantees social status
via economic involvement (Layard, 2016), instead of one on social media platforms.
(Cockayne, 2016)
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4. Empirical data and analysis

Our estimated data covers what the rise of the sharing economy means for incumbents and
types of shared or on-demand online service. We aim to determine that the proficiencies of
crowd-based capitalism make possible an economy that depends gradually on peer-to-peer
platforms to regulate economic operations. Rising blockchain technologies might reshape
crowd-based capitalism (Andrei et al., 2016), repositioning the crowd from being the origin of
delivery to being the go-between that organizes and jointly dominates the market, but they may
drive a novel phase of peer-to-peer markets and digital disorder. Developing this case, we
reflect on the fact that there is a conflict between the profit-stimulated and goal-oriented
directions of the sharing economy, between individuals who perceive it as a market economy
and people who conceive it as a gift economy. (Sundararajan, 2016) Sharing as a rhetorical
figure of speech that guarantees inclusivity in the conditions of the on-demand economy
(Weede, 2016) faces a link with the transaction of one’s working capacity, and not the
contributing of one’s ideas on social media platforms. If labor is comprehended in accord with
the requirement to distribute information (Siekelova et al., 2017) in the social media frame of
reference (Hellman & Majamaki, 2016), it is underrated and regarded only as a boundlessly
accessible product for on-demand investment with almost no monetary worth. Such labor may
be considered as real and converted into a superfluous object (Mihaila, 2016) via conditions
established by on-demand companies via the sharing rhetoric and the caprices of smartphone
users to invalidate the dissimilarity between digital goods and working capacity. Consumers
require conformity from labor no less than they would from goods, and carry out these
normative criteria via routines of peer-implemented permissive supervision moderated via the
platform. (Cockayne, 2016) (Figures 1-6)

Figure 1: What the rise of the sharing economy means for incumbents
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Source: Vision Critical and WEF/Accenture Analysis (2015) and our estimations
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Figure 2: LinkedIn Ranks the Highest in Digital Trust
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Figure 3: The rise of the sharing economy
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Figure 4: Most commercially important digital marketing trends for 2017
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Figure 5: Type of shared or on-demand online service
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Figure 6: Sharing economy and traditional rental sectors (CAGR)
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5. Results and discussion

The ideology of the sharing rhetoric redefines the notion of labor, while advancing an
authentic alteration and concern for another course of action to the capitalist system (Anderson
& Kantarelis, 2016), or a comeback to a relevant series of social connections. Apparent social
dissimilarities between classes are eliminated from the public realm (Oliver, 2016), because the
capitalist does not come across the laborers at a concrete market to deal in their working
capacity, operating transactions under conditions established by a third party platform, via the
employment of a digital application (Androniceanu & Dragulanescu, 2016, B) on a smartphone,
besides intensifying the false impression of fairness between capitalist and worker (Williams et
al., 2016), who both engage in an interactive delusion that the requirement formulated by the
former in relation to the acquisition of the latter’s working capacity is a broad and social kind
of sharing. On-demand laborers create, without associating truthfully with, the digitally
interposed type of capitalist exchange. The sharing rhetoric hides the commitment of
transformation to the capitalist way of production (Hurd, 2016), via a proposal for a more
reliable and established kind of primarily social connection that furthers labors’ collaboration
in the standardization of flexible work. On-demand platforms reinforce a grasp of goods and
labor as unceasing, not disparate. (Cockayne, 2016)

6. Conclusions

Labor as something distributed, and not traded and paid for in the on-demand economy, is
figurative with a kind of redundant always-accessible data. The workers who decide not to
distribute their labor are construed as the characters that ungenerously or defiantly repudiate
the commitment of involvement in the novel better existence and community. Sharing sets up
the circumstances for debating labor as something users are allowed to access effortlessly and
anytime (Androniceanu, 2012): the on-demand economy aims to conceive a series of
prerequisites for grasping labor as something nonrefundable that should reciprocate swiftly to
the requirements of smartphone users. On-demand and various other digital companies and
platforms engage in the creation of the sharing rhetoric (Popescu & Predescu, 2016), which has
a decisive role in the on-demand economy. Sharing, as a regulating undertaking for depicting
on-demand labor, is a scheme for approaching the latter in idealistic terms of social connections
and cooperation in neoliberal capitalism. (Cockayne, 2016)
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Abstract. The business world is more and more an option for the human resource in search of
a professional identity. The shorter life of some professions correlated with the weak link
between the information received within the educational system and the demands of the labor
market, often directs the human resource to conduct a business as a way of achieving social and
financial independence. Considering globalization as a real opportunity the premise of a
successful business is created. To launch and develop a business, entrepreneurship can combine
natural resources, labor and capital available internationally. Developed products or services
can be made available to customers around the world. Europe’s economic growth and jobs
depend on its ability to support the growth of enterprises. The European non-reimbursable funds
are of real use for starting and boosting business but it needs proper qualification for accessing
them. In Romania, the business sector is a dynamic one, the registrations and cancellations of
commercial companies being not negligible. The paper aims to capture the accessibility of the
world of business for beginners in Romania, which will be highlighted by presenting the
opportunities they have, but also the challenges they have to meet. The paper identifies two
major sources of challenges for companies: first, the human resource and its quality in relation
to the requirements of the business environment and, the second, the access to financial
resources and the fiscal policy as support more or less "friendly"” for the development of a
business.

Keywords: business, human resource, financial resources

JEL Classification: M13, M20, M50

1. Introduction

Quite simply said, the world and also working environment are changing quickly and
development and growth — whether for an employee, for a company or professional in HR
management — requires understanding these changes and being able to cope with them.
(Rebetak & Rypakova, 2015) For this reason, we believe that the way in which the human
resource is trained should take into account not only the link between the supply and demand
on the labor market, but, also, the innate abilities of each individual. In this way, the resource
that starts and for which is started the economic engine would be highly capitalized, avoiding
the waste of an input that could make the difference between failure and success, welfare and
poorness, and not at last, between the human as a purpose and the human as a tool. (Nicolae,
2017)
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The paper aims to capture the challenges and opportunities that debutants in the world of
businesses have in an environment dominated by change and globalization. The main method
that the authors will use is the analysis of the evolution of the relevant indicators for the
proposed theme and the literature review, all applied in a case study: Romania.

In Romania there are two forms of business development designed for young people and
debutants: SRL-D and companies set up by facilities granted to students. According to GEO
no. 6/2011 to stimulate the establishment and development of micro-enterprises by debutants
a SRL-D is a Limited Liability Company (LLC) which operates for an indefinite period under
the Law no. 31/1990 and falls within the category of micro-enterprises under the conditions of
Law no. 346/2004. (www.onrc.ro). The facilities granted to students are regulated by GD no.
166/2003 and refer to the tax exemptions granted to students who are at least in the 2nd year of
study and who have fulfilled all the obligations established by the university senate.

The evolution of these forms of business organization is presented into the following two
figures:

Figure 1: Registration of companies based on facilities granted to students (July 2013-July 2017)
4 )

1hEFE

Y,

Source: (http://www.onrc.ro/index.php/ro/statistici)

Fpure 2: Registration of companies LLC-D Type (July 2013—Ju|y\2017)

- /

Source: (http://www.onrc.ro/index.php/ro/statistici

As it can be seen there is an increasing interest of human resources in Romania (especially
young people) to pursue their professional activity as an entrepreneur. According to the EY
study, in 2014, 52 % of students wanted to open their own business. (EY 2014)

The limited knowledge, the lack of experience and the difficulty in finding adequate human
and financial resources increase the failure rate of these initiatives with negative effects both
economically and socio-professionally.

Two are the issues that the authors intend to address into the following:
- The quality of the human resource as the basis for the efficiency of any form of
business.
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- The access to funding sources as an indispensable medium in the drive of any
economic engine.

2. The quality of the human resource as the basis for the efficiency of any
form of business

The economic gear of the 21st century, which puts the whole world on the move, seems
unable to keep up with the unprecedented diversification of needs. The key parts that made it
operational were caught up and overcome by their own projections. Thereby, the human
resource, which at the declarative level is the purpose of any economic activity, has become,
no matter the angle we look at, the center of the vortex that now dominates any form of human
activity. As its edges are increasingly widening, dictated by globalization as a model of
economic development, the pace of change produces imbalances that are hard to surmount. One
of them, and perhaps the most important one, is the gap between training and/or the
accumulation of knowledge and the possibilities that the human resource has to implement
them.

According to the Talent Shortage Survey, in 2017, 40 % of employers globally are having
difficulty filling positions, Romania being on third place in the top of countries where
employers are having most difficulties filling roles. (TSS, 2017)

This is a worrying situation for Romania since 2007-2008. In fact, compared to the
European, the American, the Asian and the global average, Romania has always been above
them. In 2016 however, the increasing difficulties in finding the right human resources was a
galloping one.

In Romania the biggest challenge the human resource generates at the start-up business level
can be synthesized into two categories:

1. Entrepreneurship education
2. Low interest of human resources for training

2.1 Entrepreneurship education

The courses and programs in entrepreneurship reinforce perceptions of entrepreneurial
skills, which in turn positively influence entrepreneurial intention. The existence of an idea or
project and research information to formalize it is a real factor that contributes most to the
explanation and prediction of entrepreneurial intention. They express a real commitment of
students in the entrepreneurial process. (Salhi & Boujelbene, 2012)

A higher level of education can help entrepreneurs, by enhancing their capabilities to detect
and evaluate business opportunities, increasing their knowledge and capabilities, improving
their level of self confidence and reducing risk. (Jimenez et al., 2015)

As has been seen from the introduction there is a particular interest in the entrepreneurial
area, even at young ages. (The number of companies driven by students has increased by about
5 % in 4 years). Unfortunately, the lack of training in the field but also the other challenges that
we will highlight in the paper have determined a pace of companies' cancelling far superior to
that of their registrations.

Entrepreneurship, although a viable solution for Romania, is driven more by necessity than
talent or passion and, in this way, it solves the problems of employment only in the short term.
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Although it might be very difficult to separate these types of start-ups from the more
knowledge-intensive start-ups, there is a growing need to sharpen instruments by establishing
(knowledge” qualifications, which will allow a more efficient use of the available resources for
innovation across countries (Kontolaimou et al., 2016)

We consider the lack of entrepreneurial education as the main cause, generated by the human
resource, of this situation.

2.2 The low interest of human resources for training

In an environment that combines high economic tension, delayed retirement, and
competition for talent, it is important that each individual finds his place in the organization and
is able to project himself into the future of the company. At every stage of the employee’s
professional life, he/she must be able to acquire new know-how, express his talents in different
contexts, and contribute, through skills pooling, to corporate cohesion. (Kollar & Rebetak,
2015)

The education is a process of conscious and purposeful mediation and actively shaping and
acquisition system of scientific and technical knowledge, intellectual and practical skills and
human experience, creating moral traits and special interests. (Durana & Chlebikova, 2016)

Related to this, two are the developments that are highlighted in Romania: on the one hand
the low interest of the young population for training and on the other hand, the lack of
educational programs correlated with the requirements of the labor market.

According to the “Education and Training Monitor. Romania" the adult participation in
lifelong learning (group age 25-64 years) decreased between 2012 and 2015 from 1.4 % to 1.3
%. Over the same period the EU average rose from 9.2 % to 10.7%. (ETM, 2016)

In addition, the share of population aged 30-34 in the EU that having completed tertiary
education, even if it remains at the level of 2015, places Romania on the last position. The
school dropout (group age 18-24 years) in 2016 also gives to Romania the third place in the
hierarchy of countries with the highest school dropout, rising from 2015. (EUROSTAT, 2017)

Without a proper trained human resource, able to match perfectly the puzzle of a business,
any initiative to conduct an entrepreneurial activity will remain only at the attempt stage.

3. The access to funding sources as an indispensable medium in the drive of
any economic engine

3.1 The role of funding sources

A very important aspect that needs to be considered just before the start of a company refers
to the financial part, namely the necessary financial resources. The absence of a positive cash
flow hinders the smooth running of the business, making it even impossible.

Micro and small enterprises create a crucial part of the economic potential of the European
Union, budgeting being one of the most used tool for financial planning. The prosperity of every
European country in the current globalized world depends on their vitality, flexibility and
competitiveness. (Markova et al, 2016)
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The establishment of a company or a sole proprietorship in Romania involves small-scale
financial resources this year (2017). The challenge is to be able to maintain a positive cash flow
in order to sustain the activity.

In addition to the usual costs that depend on the type of activity carried out (rent, raw
materials and materials, salaries, utilities, etc), the country’s fiscal policy brings additional tax
costs that are not negligible. Income generated by the work done must cover all these costs. The
positive cash-flow can be obtained independently of the moment of revenue collection, by
taking into account funding sources.

In recent years, Romanian legislation has been constantly changing. Fiscal instability, with
many changes in the same year, is a factor to be taken into account. Financial forecasts made
in the beginning for one year are often very short-term influenced.

The analysis of international experience shows that the effectiveness of fiscal stimulus
depends on the solution of such problems as corruption, availability of funding, labor force
quality, infrastructural limitations. In the global practice, the use of taxation is the most widely-
practiced way of supporting business activity. (Karen, 2016)

The most common taxes a company faces are, according to Law 227/2015 on the Fiscal
Code, as follows:

e Revenue earned generates a 1 % tax (if there is a full-time employee) or 3% of incomes.
Exceptions are made by companies with income from consulting or management who
pay 16 % profit tax.

e Companies with a turnover of less than 220.000 lei (65.000 euro) do not pay VAT.
Otherwise, a 19 % VAT is generally considered.

e Withdrawal of dividends from profits implies a minimum tax of 5 % of the dividend
approved by the affiliates of the company.

e Existence of employees also involves costs. The gross minimum salary for a full-time
employee is currently 1450 lei for which the state tax is due to approximately 716 lei.
Thus, an employee costs 1781 lei.

The state sometimes provides facilities for employing certain categories of people, as
follows:

e For the employment of apprentices or graduates of higher education, the company
receives 1125 lei/month/apprentice and 1350 lei/month/ trainee (Law 164/2017).

e For the employment of graduates with disabilities the company receives 900 lei/ graduate/
month for 18 month. The same amount is received monthly for 12 months for employing
unemployed aged over 45, long-term unemployed, youngsters between 16 and 24 years
who do not have a job, do not attend a form of education and do not participate to
vocational training or unemployed people who are single parent supporters of single-
parent families, for indefinite employment of graduates of educational institutions.

o Employers employing for an indefinite period unemployed who, within the 5 years from
the date of employment, meet the conditions for applying for partial early retirement or
old-age pension if they do not qualify for the pension partially anticipated, receive
monthly, during this period, for each person employed in these categories, an amount of
900 lei.
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3.2 Funding sources

Access to financing continues to be one of the most significant challenges for the creation,
survival and growth of SMEs in a globalizing environment. (Musa, 2016)

Possible sources of business financing are: bank credits, non-reimbursable funds, business
angels, credits from partners.

EU28 SMEs mention credit line or overdraft, leasing and hire purchase, trade credit and
bank loans as the most relevant sources of external financing. In all the countries surveyed the
vast majority of SMEs indicated that at least one type of debt financing was relevant to their
enterprise. (Romania 84% in 2016). For Romania, the slightest problem was access to finance,
compared to finding customers, availability of skilled staff or experienced managers and cost
of production or labor. 59% of respondents in Romania consider Credit line, bank overdraft or
credit cards overdraft to be relevant as a source of funding (they are taken into account for use).
(European Commission, 2015)

Importance of startups to social well-being is so obvious that public, especially state
economic policy has to react on this phenomenon and its trend (Gregova, 2016)

Innovative new companies are seen as a stimulating factor for growth. In this respect, this
year was creating a financing opportunity for the newly established firms, 100 % grant
financing. This is the StartUp Nation funding program. The interest for this program was quite
high, with more than 19.000 business plans being submitted. More than 70 % of the
entrepreneurs of these new businesses are under the age of 35. The funding is up to 44.000 euro
and covers wage costs, rents, utilities, equipment, cars, workspaces, furniture, licenses,
entrepreneurship courses, consulting for writing and implementing the project. The duration of
the project implementation is up to 12 months. It is intended that the newly created company
will have a unified spirit and invest in technology. It is also encouraged to create a minimum a
job maintained for at least two years after the implementation of the project for disadvantaged
people or graduates after 2012. Obviously the amount is small compared to the financial needs
of a company, but it is a starting point, an initial support of the activity. Also, given that the
funds received are made after the costs, which means the need for additional funds to support
these costs, it was envisaged the possibility of contracting a bank loan under this financing
program, the annual interest rate being about 4 % (more convenient).

With own contribution of 10 %, there is a possibility to participate in the
Microindustrialisation program addressed to the already established companies, a program that
supports the investments in the priority economic sectors of production, the increase of the
volume of activity and the competitiveness of SMEs in these sectors. In 2016, the maximum
amount of funds for such a company was 55.000 euro, for 2017 is estimated a value of 100.000
euro. The obligation is to maintain the investment made and the jobs created with these funds
for a minimum 3 years starting from the year following the receipt of the non-reimbursable
funds.

Other funds allocation programs (with a 10% own contribution) to small and medium-sized
enterprises are:

- A program to stimulate exports,
- A program for the development of entrepreneurship among women,
- Craft and handicraft support program,
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- The program for the development of the activities of marketing products and services
(250.000 lei) is aimed at strengthening the capacity of economic operators to promote
market products and services and developing and modernizing the activity of traders
and market service providers,

- The program to support the internationalization of Romanian economic operators
(50.000 lei/year) that allows the creation of individual promotion tools for Romanian
SMEs to facilitate their access to foreign markets and the development of partnerships
for the internationalization.

Obviously, all of these funds are insufficient to support the business, but they are of real use
for business development if the entrepreneur knows how to use them effectively in case they
earn them.

4. Conclusion

The interest in creating new firms among fresh graduates exists in Romania, but often the
difficulties encountered in this approach are not taken into account. Entrepreneurial education
plays a very important role for business success, but unfortunately there is still a significant gap
between the educational programs and the needs of the practice, which makes the lack of
experience even more pressing. Another key aspect is business finance, which, at the beginning
of the road, turns out to be almost impossible or too expensive. Banks do not want to take risks
by lending to new firms. In recent years, the opportunity to access partially or fully non-
reimbursable funds has emerged. Obviously, “winning tickets” are few, the risks are numerous,
but they are helpful for starting the business. However, it is necessary to take into account the
costs cover by the incomes achieved and the attracted sources, respectively maintaining a
positive cash-flow with the lowest costs.
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Abstract. The article is devoted to study of problematic issues of the content of globalization,
its consequences and development prospects. Globalization is viewed as a consistent but
controversial worldwide process of increasing interdependence between the socio-economic
systems of different countries in conditions of ever-deepening international division of labor.
The analysis is carried out from the point of view of interaction of globalization with integral
properties of socio-economic systems, including: the property of their integrity, the
consequence of violation of which is formation of systems with inefficient oligarchic structure
in the world economy; the property of uncertainty of basic quantitative features, playing the
special role in development of transformation systems, for which the reduction in degree of this
uncertainty in global economy is vital; poorly studied property of self-similarity (fractality) of
socio-economic systems, consisting in formation of stable basic characteristics of the system,
invariant with respect to any transformations, and inevitably reproduced at all stages of world
development, although in other specific historical forms. Attention is paid to the fact that the
interaction analyzed plays the key role in dynamics of global processes, direction and forms of
their further implementation. The contradictions arising in the process of the named interaction
are identified and analyzed. The purpose of the study is to clarify the mechanisms of
globalization and to identify possible limits of its positive impact on development of socio-
economic systems. Methods of research are used, such as historical and economic analysis,
comparative analysis, and theory of nonlinear dynamics.

Key words: economic globalization; integral properties of socio-economic systems;
contradictions of globalization; self-similarity (fractality) of economic systems.

JEL Code: F15, F63, 019, P51

1. Introduction

The globalization as a complex and multi-level phenomenon, has many different definitions
which not only disclose its specific concrete aspects, but often contradict, and sometimes
exclude each other. The analysis of various numerous approaches and points of view on the
problem shows that it is mostly justified and appropriate to consider globalization as a
consistent and complex process of continuous rapprochement and unification, i.e. bringing to
uniformity of socio-economic systems of different countries, embracing their economy,

1717


mailto:mnikolae@yandex.ru
mailto:anzag73@mail.ru

17" International Scientific Conference Globalization and Its Socio-Economic Consequences
University of Zilina, The Faculty of Operation and Economics of Transport and Communications, Department of
Economics 4" _ 5t October 2017

politics, management and culture, acting as one of the main system-forming factors for their
development and improvement. For this, the most important role is played by globalization in
economy. It ultimately leads to radical changes in the structure of the entire world economy and
determines various consequences in other spheres of people's life and activity, for example,
standardization of legislation, fusion or rapprochement of national cultures of individual
countries, in which its systematic character is directly manifested.

The important, although probably indirect, argument of the primacy of economic
globalization is the fact that the main quantitative criterion are the rates of growth in exchange
between countries, primarily of goods, services and capital, and the qualitative criterion is the
indicator of strengthening the interrelationship between individual national economies.

Globalization develops on the basis of such objective prerequisites as the ever-deepening
world division and cooperation of labor, expansion of foreign trade and the whole sphere of
circulation, and improvement of international relations. At the same time, it has large inverse
effect on these underlying processes.

The very concept (term) of globalization was used by scientists in this or that context for a
long time, for example, by K. Marx in the sense of intensification of international trade, who
noted that globalization had come with California and Japan entering the world market of.
(Attali, 2008) However, it was popularized only later in the mid-1980-s by American economist
T. Levitt (Levitt, 1983), and introduced in a broad scientific revolution in the same years by
English sociologist

R. Robertson, who viewed globalization as beginning one in the XVIII century, stage-by-
stage carried out long process, which had led to the formation of stable system of economic
relations between the countries, combining universal and particular tendencies (Robertson,
2011), i.e. the desire for integrity, on the one hand, and isolation, on the other hand.

The question of the stages of globalization remains complex and debatable in the scientific
literature. Its first stage, is reasonably associated by many scientists with the beginning of the
XVIII century, the processes of internationalization at the beginning of the sphere of trade, and
then production itself, with simultaneous formation of stable system of economic connections
and mutual relations between countries. Later, at about the end of the 19th century, there was a
transition from internationalization to more complex form of socialization — economic
integration, with which the next, second stage of globalization was associated.

At this stage, unlike the previous one, qualitatively new processes took place, which,
summarizing, can be characterized as unification and integration of economies of whole
countries into a single whole with abolition of the set of both tariff, and non-tariff restrictions,
and also as unification of economic policies. In this case, as we see from Table. 1, integration
processes occur at all, without exception, structural levels of economy — from local to national
and mega-level, and their content was deepened and expanded from unification of individual
phases of production process within the single microeconomic unit to merger of interacting
sectors of several regional complexes within the state and to integration in the scale of global
economic space.

Table 1: Structural levels of integration processes

Level Essence of integration at this level

Local Phases of production process within the single microeconomic unit
Microlevel Phases of production process within the set of economic units

Regional (local) Complex of interacting economic entities in a certain region within the state
National Interacting Sectors of Several Regional Complexes within the State
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Mesoregional Interacting sectors of regional complexes within several border states
Macro-level Interaction of national complexes in a certain region of the planet
Mega-level Integration in the Scale of Global Economic Space

Source: International economic integration. Available: https://ru.wikipedia.org/wiki/.

A feature of the second stage, along with the listed ones, is that economic integration here is
not only at all structural levels of economic systems, but also takes such new forms as
compulsory economic integration, which is understood ambiguously. First, as the process of
compulsory formation of dependence of some economic entities on others, their comparison
and interpenetration in order to extract the maximum benefit by the dominant party. Secondly,
as unequal association of economic entities, under which the dominant party, with the help of
various measures, forces all others to cooperate, beneficial to it. Thirdly, as unequal alliance of
several parties (states), imposed by measures of military and political influence. As individual
example, one can present colonization of Asian and African countries by Western developed
countries, use of free labor of prisoners of war or low-wage labor of population of dependent
or colonial countries, export from the occupied countries of various material values, etc. by the
conquering countries. (Avladeev, 2014), (Schepotyev, 2005)

Finally, another important feature of this stage is significant strengthening of political and
managerial aspects of globalization. (Gregova & Dengov, 2015), (Richnak, 2015), (Siekelova,
2015). It is manifested, firstly, in formation of various large interstate entities as the UN (United
Nations Organization), whose main task is to maintain universal peace and peaceful settlement
of international disputes, the OSCE (Organization for Security and Cooperation in Europe),
designed to ensure the formation of democratic pan-European standards and settlement of
interstate disputes, etc. Secondly, the formation of various international structures with non-
state functions and attributes — the EU (European Union). In addition, a number of interstate
structures were created, one of the main objectives of which is further stimulation of integration
processes: ASEAN (Association of Southeast Asian Nations); LAS (League of Arab States);
OAU (Organization of African Unity), etc.

The question of nature of globalization influence on development of socio-economic
systems, which is very contradictory and ambiguous is also problematic. (Pichanic & Stankova,
2016), (Antalova, 2016). On the one hand, it undoubtedly contributes to the global progress by
forming a single market (without borders), wide dissemination of advanced information
technologies that promote the development of digital economies (Miklencicova, 2015), spread
of numerous economic, organizational and managerial innovations (Khalabuda & Nikolaev,
2014), (Vokoun, 2016) and unification of mankind into the single new community.

However, at the same time, it threatens the disintegration of national cultures, loss of peoples'
self-identity and imposition of alien forms of behavior on them, and reduction of degree of
stability of socio-economic systems to the influence of various poorly predictable external
factors. (Nikolaev & Belyakin, 2016) This significantly violates the stability of development,
both in individual countries and in the world economy as a whole, at the present time appearing
in intensification of crisis phenomena that are easily transferred from one country to another.

In view of the above, the study of mechanisms of action and prospects for development of
globalization in modern conditions is topical. Particularly important from this point of view is
the analysis of its interaction with integral properties of socio-economic systems, since it
determines to a great extent the real dynamics of global processes, as well as direction of their
development and possible limits of globalization. The need for these studies is reinforced by
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the fact that, despite the large number of works devoted to various issues of globalization, these
aspects have not received adequate coverage.

In carrying out the work, a number of methods was used: the method of historical and
economic analysis to study the laws of development of globalization in modern conditions and
the mechanisms of its operation; the abstract-logical approach method was used to analyze the
content of globalization and its interaction with integral properties of socio-economic systems;
the method of comparative analysis - to separate common and distinctive features of
development of globalization at its different stages; elements of theory of nonlinear dynamics
— to characterize the property of fractality (self-similarity) and the property of uncertainty of
basic quantitative characteristics of socio-economic systems.

1.1 Contradiction of interaction of globalization with integral properties of socio-
economic systems

Let us consider the interaction of globalization with integral properties of socio-economic
systems. At first — with their integrity, being the main fundamental property and key
characteristic of these systems, in which their above-mentioned systemic qualities are directly
realized. Integrity means a special type of such a stable unity and inseparability of the elements
of the system, when the impact on any one or immediately on all of them inevitably causes a
concrete response in various other elements and the corresponding reaction of the system as a
whole.

This property undergoes significant changes in the process of global development, which
was clearly manifested, for example, in the transition from administrative to generally accepted
world market forms of managing, as it has been for a long time in Russia and many other Eastern
European states. Thus, the Russian socio-economic system, due to simultaneous breakdown of
a huge number of historically formed internal ties between numerous elements, including
industries, regions, territories, institutions, essentially simultaneously split into a large number
of separate economic structures, in fact ceasing to be an interconnected single entity. The result
was the total violation of permeability in it of all kinds of information, in particular, control
signals and the sharp decline in economic efficiency. In this case, any, even seemingly well-
thought-out and well-grounded attempts to stabilize the transforming economy, including
impacts on various economic, legal, financial, organizational and other institutions, did not lead
to positive results. According to J Stiglitz's just remark, the Russian economy has not been able
to evolve to the normal status of "market™ for more than a quarter of century, but rather to a
peculiar kind of state capitalism for its own. Russia, like some other countries in Central and
Eastern Europe that have gone through similar reforms, lags behind the developed market
economies as never before, and their GDP is still lower than at the beginning of the
transformation. Thus, Russia's GDP, which previously had the status of the second largest
superpower after the United States, currently makes up only about 40% of Germany's GDP and
slightly more than 50% of France's GDP. (Stiglitz, 2017, A), (Stiglitz, 2017, B)

J. Stiglitz associates one of possible reasons for this with the consequences of "vicious
Washington Consensus” adopted in 1989, i.e. a set of macroeconomic policy measures aimed
at activating market forces and reducing the role of public sector and being the instrument for
changing the world economy. Under the influence of this consensus, the process of transition
to the market in the Russian Federation directly followed the emphasis on the rate of
privatization without taking into account its content and ignoring the need for priority creation
of institutional market infrastructure. (Stiglitz, 2017, B)
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Thus, it follows from the above that interaction of globalization with the property of integrity
of socio-economic systems is contradictory, since, on the one hand, the global economy,
according to M. Castells, is the economy the main components of which are characterized by
institutional, technological and organizational capacity to function as community (or integrity)
in real time. (Castells, 2001) And on the other hand, globalization, at least with other equal
conditions, leads to destruction of this property. This, in turn, inevitably leads to formation in
the economic system instead of the necessary full-fledged institutional structures of various
corporate entities, to very rapid (one can say, also in real-time mode) regional and sectoral
localization of the system, with its gradual transformation into a large set of relevant regional
and sectoral "enclaves™ and, ultimately, the formation of an economic system with low-efficient
oligarchic structure. This is what was observed both in the Russian economy, and, with varying
degrees of severity, and in transforming economies of other countries.

The next property, interaction of globalization, which is of interest, is the almost not
mentioned property of uncertainty in basic quantitative characteristics. The essence of it is that
the process of obtaining any information about the state of economic system always affects the
system itself, in any case, changing it to some extent. This is due to the fact that collection,
exchange, accumulation, storage and processing of information requires the expenditure of a
large number of resources — labor, material, financial, diverted from the actual production
process, creation of corresponding numerous services — engineering, technological, managerial,
controlling etc., availability of complex special technical equipment etc. For this, the more
complex and fuller the information to be collected is, the more costs associated with it are,
which increase disproportionately quickly. In addition, due to the high dynamics of economic
processes and rapid increase in the amount of information necessary for effective management
in the context of globalization, its full knowledge becomes fundamentally impossible.
Therefore, greater or lesser degree of uncertainty in the quantitative basic characteristics of the
economic system becomes inevitable and acts as its objective and unavoidable property. This
uncertainty plays unequal role at different stages of economic development and is directly
related to the current state and dynamics of economic processes. In the case of high degree of
stability of the system to the influence of global external factors, as well as under conditions
close to equilibrium, its role is comparatively small, practically has almost no effect on
development and adoption of effective management decisions and may not be taken into
account. However, the situation changes radically with increase in the degree of economic
disequilibrium and decrease in stability of the system. For example, under the conditions of
transformation transition, when the system is in the state of dynamic chaos, even minor changes
in quantitative parameters can significantly affect the characteristics of evolutionary trajectory
of the system, the exact knowing of which becomes necessary, for example, indicators of capital
flight, dynamics of shadow economy, changes in the tax base, emerging structural imbalances,
investment volumes, etc.

Thus, globalization, as the most important external factor, has direct impact not only on the
above property of the integrity of economic systems, but also on the property of uncertainty in
their quantitative basic characteristics, thus requiring the necessary changes in the
macroeconomic policy pursued. Let us consider the interaction of globalization with one of the
most important, but little-studied properties of economic systems — the property of their self-
similarity or fractality. (Nikolaev, 2005), (Nikolaev & Belyakin, 2016) This very concept was
first used by American researcher B. Mandelbrot in the mid-1980-s applied to natural chaotic
processes and it meant the ability of an object to look the same regardless of the scale at which
it is viewed. Subsequently, together with R. Hudson, it was shown that this property of self-
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similarity (repeatability) is also possessed by variety of economic and social processes and
phenomena, for example, pricing, income distribution, financial market functioning, etc.
(Mandelbrot & Hadson, 2012) The same property is possessed by the entire economic system
as a whole, with respect to which it is in reproduction at various stages of its socioeconomic
development of the same key basic characteristics of the system, even seemingly previously
overcome. For example, the political structure of society is reproduced, albeit in other concrete
historical forms, the correlation of institutions of power, law, property, culture and informal
relations, structure of institutional matrix, etc. Although not everything is reproduced and
repeated, but only a number of basic key characteristics associated with the dominant
institutions in the system, which form a kind of inactive, transforming not in content, but only
in form, the institutional core of this system. The set of these characteristics primarily includes
the following: place and role of institution of power in economic and social structure of society;
place, role and correlation of the institution of law with other characteristics and institutions;
place, role and importance in the economic development of the institution and property
relations; importance and role in economic life and social structure of the institution of informal
relations.

So, in Russia throughout the history of its existence, the leading role in the economic, social
and socio-political structure was belonged to the institution of power. Only its form was
changed and transformed, but not the role. It is to this basic characteristic that any new
economic, social and social relations arising in the system in the process of either evolutionary
development or as a result of consciously implementing the necessary transformations and
reforms were gradually or immediately adjusted and are adjusted at present.

This dominance of the institution of power has deep, objectively conditioned internal causes
and is a product of the country's centuries-old historical development in the conditions of, for
example, almost annual defensive wars from 1240 to 1462. In similar wars, it spent 334 years
between 1380 and 1917, including the Patriotic War of 1812, which is the largest event in the
whole of Russian history. (Ryazanov, 1999) If we take into account the First and Second World
Wars, the importance of the institution of power, which ensures the possibility of survival under
difficult historical conditions, becomes understandable and justified. the complexity and
severity of climatic conditions to this should be added, the effect of which is analogous to the
above. In uneasy Russian history, another one of basic institutions objectively acquired
important value: the institution of informal relations, development of which is directly
connected with domination of the institution of power, and to some extent inspired by it, since
in any attempt to limit the imperious nature of the emerging relations, immediately the transfer
of weight of any transactions to informal arrangements occurs.

The action of self-similarity property, like the above-mentioned property of uncertainty of
basic quantitative characteristics, is not always noticeable and is manifested by the main images
during the periods of revolutions, transformations, increasing chaos and disequilibrium. It acts,
at least at first glance, as a factor of inhibition of reforms and transformations, each time
returning the system to its original basic relations and institutions. But this is only at first glance,
because in the social structure this property performs completely different function, directing
the development of the system or holding it on the trajectory corresponding to age-old traditions
objectively conditioned by internal causes and conditions of development, rather than external,
often random factors. All of this is directly related to globalization. Being in relation to all
individual countries, although the most important, but only the external factor of unity and
unification, it enters into the rigid contradiction with the property of self-similarity, realizing
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its security functions associated with the national traditions, culture and way of life that are
formed for many centuries. (Grupac, 2016).

Hence — the growing anti-globalization movement, gradually shifting from separate
skirmishes and demonstrations to organized public protest, the unsuccessful attempts of
individual countries to get out of the press of supranational entities and development on their
own path. (Gregus & Davidekova, 2016). This contradiction is repeatedly reinforced by the fact
that the fruits of globalization, its positive consequences, are distributed between countries
extremely unevenly. Generally, rich highly developed states win, while developing and
underdeveloped ones are more often losers, turning into peculiar economic appendages of the
former. The solution of this contradiction is possible only in the way of cyclical development
of globalization through its periodic recessions and upsurge, allowing, albeit temporarily, to
remove it or weaken it.

1.1.1 Prospects for Globalization

The famous Russian philosopher A. Zinoviev in 1980 gave the enthusiastic assessment of
globalization as "grandiose process that engulfed all of humanity." According to him, the whole
destiny of mankind as a whole and its subsequent social evolution are put at stake. (cited in:
Zhdanov, 2012) The equally strong definition was given in IMF's World Economic Outlook, a
little later, in 1997, where globalization is represented as the process of forming a single global
market without national barriers and creating uniform legal conditions for all countries. (IMF
World, ..., 2014)

The point here was essentially the creation of comprehensive supranational structure with
world government, without borders and barriers, with the same laws for all and uniform rules
of conduct. However, reality has always proved more prosaic. Not one revolution, held under
the slogans of universal freedom, equality and brotherhood, was replaced in the final analysis
by the restoration of previous relations, and the systems of total suppression of free-thinking
came to replace their ideals. Even great philosophers and sociologists, including G. Hegel and
K. Marx, proved that any social and socio-economic phenomena and processes are internally
contradictory, and their development is the infinite sequence of removal, i.e. resolution, these
contradictions and their subsequent reproduction after some time on a new spiral of
development.

And globalization, like all other phenomena, is contradictory, which was shown in this
article, and its development will also follow a cyclical way of resolving and reproducing its
internal contradictions. The conducted research has shown that one of the possible mechanisms
of this phenomenon is connected with the processes of interaction of globalization with the
integral properties of socio-economic systems.

2. Conclusion

The conducted research allows to draw the following conclusions:

1. Globalization, the current stage of development of which is directly connected with
economic integration, covers for today, depending on the specific countries, all
interconnected structural levels of economic systems - from local to regional, national and
mega-levels.

2. The important feature of today's stage of globalization is significant strengthening of its
political and managerial aspects, which is manifested in the formation of new or
reorganization of previously established international organizations and structures, for
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example, the establishment in 2014 of the EAEC - the Eurasian Economic Union or the
attempts to reform the UN.

One of the most important elements of the mechanism of globalization influence on
development of socio-economic systems is its interaction with the integral properties of
these systems: integrity; uncertainty of basic quantitative characteristics; self-similarity -
fractality, manifested in the form of a kind of economic inertia that inhibits the
transformation. The totality of these interactions explains and reveals the contradictory
nature of globalization.

The interaction of globalization with integral properties, in the process of which there is
the contradiction between the tendencies towards socialization and unification of socio-
economic systems and their desire to preserve national identity, limits the possibilities for
its development. The resolution of this contradiction can be achieved only through
recessions and upsurge in the development of globalization.
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Abstract. A great deal of international companies, as well as Member States of the G20 have
accepted acts dealing with the topics of foreign investments that regulate the development of
investing relations among states. The economic community of international significance is also
an international economic forum the G20, promoting high-level discussion of international
economic cooperation. Following their meeting in Shanghai on 9-10 July 2016 under the
Chinese G20 Presidency, Trade Ministers agreed on the G20 Guiding Principles for Global
Investment Policymaking. The principles by their nature are principles, which are non-legally
binding (soft law), but they are very important for global trade development and investment
policy cooperation. In addition, the adoption of the Guiding Principles plays a significant role
in the foreign and political area. The mentioned principles represent non-binding rules and these
rules are used by the states in their international affairs. The research object ,,the G20 guiding
principles for investing policymaking will be focused on, examined and analysed aiming at
achieving the primary objective of the scientific paper, which is to highlight the General
investment guidelines associated with transparent policymaking emphasizing efficient and
effective policies for investment promotion and facilitation. The analysis is performed from a
broader perspective, focusing on non-legally binding principles, that assist the movement of the
capital, development of the foreign direct investments.

Keywords: G20, Global Investment policymaking, non-legally binding principles, soft law

JEL Classification: F21, F23

1. Introduction

The ever increasing pace of globalisation of world economy has brought the significant
changes, as well as new challenges for all national economies. The globalization process itself
has an impact not only on economic relations in the state, but also on the employment policy

and social policy. (Bajzikova, 2016) According to Kajanova globalization brings both positive
and negative impacts. (Kajanova, 2016) Saxunova (2015) considers the globalization process
as a creator of not only opportunities for, but also barriers, to sustainable development. As a
consequence of changes in the structure of global economy, as well as the economy of the
European Union the investment relations became the priority issue, since they support the
economic growth, the development of trade and regional development. By their nature the
international investments have the economic dimension, and that is why many international
economic organisations (WTO, OECD, EU, UNCTAD) as well as international financial
organisations (World Bank Group) creates the rules for the regulation of international relations
in the field of support and protection of investments. However, even international regulation of
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investments does not bring the advantage only to States, but also and not least to private
investors as well. To this end the States are concluding the agreements on mutual support and
protection of investments so that the investments would be protected and the rules for mutual
development of international relationship and fair treatment with investments of investors
would exist. The primary goal of investments is economic growth while investors need to
govern their risk, which is not directly and solely the business risk. (Dolzer & Schreuer, 2008)
Every investment instrument contains criteria that need to be considered for the decision to be
taken in respect of investment. It is the risk, profit and liquidity that are at stake. In taking the
decision the investor has to find the compromise between those criteria as there is no investment
with high profit and at the same time does not imply any risk and is highly liquid (Novotny,
2014). Global business environment in Slovakia is going through the different periods of
development during its existence. It has to face not only the unpredictable events, it is also
exposed to global challenges, that is subject to from the side of legislation, and it has to take
the permanent operative decisions so that the business entity would be at least able to maintain
in the market. (Olvecka, 2016).

2. International instrument supporting the development of investment
affairs and trade

The international organisations are grouping states into the international community in the
interest of further development of cooperation in various areas. They are established on the
basis of initiative of States and in pursuing their goals they are obliged to fulfil all the
obligations that are binding on them since their accession to the respective international
organisation. Within the framework of the development of relations among States several
international organisations adopt various treaties (or conventions or agreements) having the
nature of hard law (they are legally binding) or Declarations and Principles having the nature
of soft law (they are not legally binding). The biggest number of instruments have been adopted
by the United Nations and its expert bodies. The General Assembly of the United Nation
adopted the Charter of Economic Rights and Duties of States (Charter) (Resolution 3281 (XXIX
of 12 December 1974). Charter of Economic Right and Duties initiated United Nations
Conference on Trade and Development. In fact the Charter shall constitute a new system of
international economic relations based on equity, sovereign equality and interdependence of
the interests of developed and developing countries (Preamble Charter) the Charter contains the
universal principles supporting the development of investment relations and trade and at the
same time creates the preconditions for fair treatment with the investments of investors, as well
as the sovereignty, territorial integrity and political independence of States. The Charter
promotes the co-operation among all States, irrespective of their economic and social systems
(United Nations, 1974). The Charter does not have the form of multilateral treaty stipulating
the obligations and rights, but of Recommendation of General Assembly (not binding). Another
significant document represents the Guidelines on the Treatment of Foreign Direct Investment
World Bank (1992). The application of these Guidelines extends to existing and new
investments established and operating at all times as bona fide private foreign investments.
These guidelines are not ultimate standards but an important step in the evolution of generally
acceptable international standards which complement, but do not substitute the bilateral
investment treaties (World Bank Legal framework, 11415/1992). Among other significant
principle ranks: the promotion of international economic cooperation, the protection and
security foreign investors, not discriminate among foreign investors on grounds of nationality
and others. Within the framework of the Organisation for Economic Co-operation and
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Development (OECD) the Code of Liberalisation of Current Invisible Operations was adopted,
which represents the multilateral instrument supporting the liberalisation of capital movements.
The regulation of capital movement was abolished in all Member States of the OECD. The
OECD codes enshrine two fundamental principles: standstill (no worsening of provided
conditions) and rollback (gradual removal of reservations and improvement of conditions).
Another principle that is adhered to, is the principle of equal treatment with all foreigners
coming from the OECD Member States, i.e. it is not possible to provide more favourable
conditions to some Member States of the OECD in comparison to others. At the level of the
European Union the problematics of capital movement is regulated in the primary legislation,
in the Treaty on the functioning of the European Union (TFEU) (Articles 63 to 66,
supplemented by Acrticles 75 and 215 TFEU for sanctions). The European Union requires that all
restrictions on capital movements between Member States as well as between Member States
and third countries should be removed. On the basis of this we can state that several
international organisations adopted instruments having various legal nature and force
supporting the cooperation of States in the field of investments. The Slovak Republic is the
Member State of all these international organisations, and that is why the mentioned rules are
fully respected. The integration and mutual interconnection of global economy is determined
by the foreign trade and investments (Milosovicova & Stachova, 2016).

2.1 The G20 Guiding Principles for Investment

The Group of Twenty (or G20) is an independent platform for international cooperation on
financial and economic issues, is not an international organisation. It was founded in year 1999
The G20 comprises 19 countries plus the European Union.* The Group of Twenty help to bring
about reform at national and multinational levels. The G20 members account for over 80% of
the world's gross domestic product (GDP) and they host almost two-thirds of the world's
population (Consilium, 2017). The G20 Leaders met for the first time in 2008 in Washington,
D.C. At the meeting in Shanghai on 9-10 July 2016 under the Chinese the G20 Presidency
Ministers agreed the G20 Guiding Principles for Global Investment Policymaking. The
principles contain general rules that are not legally binding, but have political, ethical and moral
significance. These general principles are applied within the framework of the development of
international economic relations. At the same time they represent the rules of current
international economic law and in overall they represent a body of principles of behaviour of
participants of international markets. They are the set of fundamental principles recognised by
international community, providing for the preconditions for the development of international
commercial, investment, financial and tax relationships. The G20 Guiding Principles for
Investment Policymaking cover nine areas: anti-protectionism, non-discrimination, investment
protection, transparency, sustainable development, the right to regulate, investment promotion
and facilitation, responsible business conduct, international cooperation. For example, at
present the G20 asks for abolition of export subsidies, especially from the side of the EU, as
well as the reduction of domestic subventions that are deforming the market, from the side of
rich States. In addition, it pursues the goal of keeping the Special Safeguard Mechanism (SSM)
for the development countries (Hanrahan & Schnepf, 2007).

These countries are Argentina, Australia, Brazil, Canada, China, France, Germany, India, Indonesia, Italy, Japan,
Mexico, Russia, Saudi Arabia, South Africa, South Korea, Turkey, the United Kingdom (UK) and the United
States of America (US).
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I. Anti-protectionism

Recognizing the critical role of investment as an engine of economic growth in the global
economy, Governments should avoid protectionism in relation to cross-border investment.
The institute of protectionism is connected with the introduction of national measures with the
aim to disfavour the foreign goods in comparison to domestic ones. The protectionism is a type
of unfair competition. that protect domestic businesses from world-wide competition. The
protectionism policy is based on the policy of state interventions, i.e. the state interventions into
the economy (tariffs, import quotas). At present the impact in the field of international trade is
on reducing the non-tariff barriers. The fight against protectionism and for enlarged access to
markets is in the forefront of interest of both industrially developed and developing countries,
and therefore it ranks among the interest of the G20 of Twenty. From the global point of view,
the protectionism steams towards the decrease of international trade. Leaders the states the G20
acknowledged that inequalities undermine confidence and limit future growth potential.

I1. Non—discrimination

Investment policies should establish open, non-discriminatory, transparent and predictable
conditions for investment.

The non-discrimination principle is one of the fundamental elements of international
investments and trade relations. Without this principle there would be no international flow of
capital and goods in the current process of globalisation. The principle of non-discrimination
constitutes a corner-stone in different fields of international economic law, notably international
trade in goods and services as well as intellectual property and investment protection (Diebold,
2011). The principle of non—discrimination is considered by the G20 as the heart of investment
neutrality, because it creates conditions for fair position of investors in the market as well as
for their fair treatment. The principle non-discrimination is the key element for the development
investments cooperation and establishes the equal position of investors in the market. The
principle of non-discrimination guarantees to all investors the minimum standard of treatment,
as it is provided to domestic investors. The principles of equality and non-discrimination are
regarded as ‘the most frequently declared norms of international economic law. In Slovakia the
ban of discrimination based on nationality is regulated by article 21 of the Commercial Code
as well as in other laws.

I11. Investment protection

Investment policies should provide legal certainty and strong protection to investors and
investments, tangible and intangible, including access to effective mechanisms for the
prevention and settlement of disputes, as well as to enforcement procedures. Dispute settlement
procedures should be fair, open and transparent, with appropriate safeguards to prevent abuse.
In the present globalised world the investment can be subjected to permanent non-market risks
such as expropriation, uprisings, riots or the possibility of armed conflict. From this reason it is
necessary to permanently ensure their international legal protection. The essence of this right is
the protection of the rights of investors and his/her assets, and ensuring the legal certainty. It is
obvious, that investor who uses his/her assets as the investment abroad wants to have the highest
possible degree of certainty as regards the return of investment and to have the lowest possible
business risk. The investment protection provides for the legal certainty for companies and at
the same time it is the instrument for the states around the world in order to attract and keep
foreign direct investments (FDI) to support their economy (European Commission, 2013). The
G20 considers this principle as very important from the point of view of guarantees and
fulfilment of investor’s expectations. In case of dispute settlement the principle fairness and
transparency should be applied. The right to fair trial is the fundamental pillar of democratic

1729


http://www.myaccountingcourse.com/accounting-dictionary/tariff
http://www.myaccountingcourse.com/accounting-dictionary/import

17" International Scientific Conference Globalization and Its Socio-Economic Consequences
University of Zilina, The Faculty of Operation and Economics of Transport and Communications, Department of
Economics 4" _ 5t October 2017

states and modern judiciary. The ascertained facts including in their mutual correlation, as well
as the consideration of all evidence should help to settle the dispute and to reach agreement
through searching for the compromise. In Slovakia, the protection of investor’s investments is
regulated in article 25 of the Commercial Code. investora. The institute of possessions
inviolability is protected by the Constitution of the Slovak Republic even more rigorously
(Gregusova et al., 2016, B).

IV. Transparency

Regulation relating to investment should be developed in a transparent manner with the
opportunity for all stakeholders to participate, and embedded in an institutional framework
based on the rule of law.

All legal regulations and rules concerning the investment policy should be adopted in a
transparent manner; they should be published and accessible for all market participants in the
same way. In Slovakia, all legal regulations are adopted in compliance and further to the
international obligations binding on Slovakia. Legal regulations are published in the web sites
of the state authorities and some are also published in English language (such as the Law on
Investment Incentives).

V. Sustainable development

Investment policies and other policies that impact on investment should be coherent at both the
national and international levels and aimed at fostering investment, consistent with the
objectives of sustainable development and inclusive growth.

The political representation of the G20 devotes proper attention also to the issue of sustainable
development. The sustainable development as the development that has to fulfil the needs of
current generation without the limitation of the needs of future generations, became the part of
the principles of international development of investment relations. The concept of sustainable
development is also connected wit the economic growth, social justice, removal of differences
among regions, protection of environment and the effective use of natural resources. All
investment activities of investors should be realised in accordance with the policy of sustainable
development that is targeted, long term (continual), complex and synergic process. In the
Slovak Republic, the sustainable development is legally stipulated in article 6 of the Law no.
17/1992 Coll. on Environment as amended. According to this Law, it is the development that
provides for the current and future generations the possibility to satisfy their basic needs for
their life and at the same, it does not reduce the diversity of nature and keeps the natural
functions of ecosystems.

VI The right to regulate

Governments reaffirm the right to regulate investment for legitimate public policy purposes.
This principle provides the governments with their legitimate rights to decide about placement
of investments in the given regions and at the same time, it enables them to provide investment
incentives for investors in case of investment in the national and economic interest. This
principle includes the right of economic sovereignty, i.e. the absolute independence and
inadmissibility of any interference to the economic relations of states. Within the framework
of this principle, each state has the sovereign and inseparable right to regulate its economic
system, as well as its own economic, political, social and cultural relations.

VII. Investment promotion and facilitation
Policies for investment promotion should, to maximize economic benefit, be effective and
efficient, aimed at attracting and retaining investment, and matched by facilitation efforts that
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promote transparency and are conducive for investors to establish, conduct and expand their
businesses.

The institute of investment promotion and facilitation enables the state to provide foreign
investors with certain economic advantages (subsidies, state aid, investments incentives). The
most frequent advantages that are provided by the states are the divestment of state assets for
the price lower than the market one or the exemptions from the income tax for legal persons.
This principle applies in Slovakia in accordance with the Law no. 358/2015 Coll. on the
Regulation of Certain Relations in the Field of State Aid and Aid de minimis. In Slovakia the
Investment and Trade Development Agency (SARIO) was established. This Agency promotes
the pro-investment policy and assists Slovak business entities in realisation of their foreign trade
activities (Paskrtova, 2014). The National Entrepreneurial Centre (NPC) established within the
operational programme ,,Research and Development™ is another significant institution in
Slovakia (Gregusova et al., 2016).

V1. Responsible business conduct

Investment policies should promote and facilitate the observance by investors of international
best practices and applicable instruments of responsible business conduct and corporate
governance.

The principles of responsible business conduct have been introduced to all areas of economy as
well as to investment relations. The responsible business conduct is necessarily connected with
the everyday functioning of the society and its behaviour inwards and outwardly as well. The
responsible business conduct represents the modern attitude of investment companies in
reaching their profits while respecting the requirements of all partners that have contact with
them in doing business. These partners are business partners, employees, suppliers, etc. In
essence, it can be defined as the adherence to the legal regulations and non-application of
prohibited unfair terms that would provide more favourable terms for the company in the
market.

IX. International cooperation

The international community should continue to cooperate and engage in dialogue with a view
to maintaining an open and conducive policy environment for investment, and to address
shared investment policy challenges.

According to this principle, the international cooperation should also be aimed at the
development of states. It should not be focused on unilateral advantages, but the cooperation
should bring mutual results. Each state should promote and develop international cooperation
in the economic area and to remove obstacles to the development of mutual relations.
International cooperation should contribute to strengthening and spreading the principles of
freedom and democracy, human rights, rule of law international law, peace and stability in the
light of Article 1 paragraph 3 of the UN Charter: ,,to achieve international co-operation in
solving international problems of an economic, social, cultural, or humanitarian character,
and in promoting and encouraging respect for human rights and for fundamental freedoms for
all without distinction as to race, sex, language, or religion. ““ It means non- discrimination in
international economic, social, cultural relations.

3. Conclusion

The main contribution of this paper is to analyse the principle of investments within the
Group of Twenty and to point out their significance in the process of globalisation.
Globalization processes have impact on internationalisation of the economies (Milosovicova &
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Paskrtova, 2015) and the process of economic integration is taking place on the basis of the
commercial relations and forming the national economic communities is considered its most
significant phenomenon (Viturka, 2010). The G20 States adopt the Guiding Principles for
international cooperation and development of innovative solutions to global challenges, such
as economic stability and sustainable growth. Given principles have the form of soft law;
however, they are important for the development of investment relations as well as for the
development of economic cooperation. We can conclude that they are principles originating
from international conventions of international organisations. From the point of view of
international law, they are considered as non-binding Guiding Principles providing guidance
for investment policymaking. In order to acknowledge their relevant legal force in the
international background as well it is necessary that they are widely and representatively
applied in the majority of States.
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